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>> THAT FIRST STORY 


By Leonard Snyder 


i So Few Defendants 
- Philadelphia and New York Market Letters 
iy _ 95 Filler Markets: 








Tor Uesit 
an appreciating good music.. Box 9-B. 


WANTED: To beg, borrow, or buy, Thomas Uzzell’s, 
“Writing as a Career.”’ Box 867, Bemidji, Minnesota. 


RSONABLE YOUNG MAN, American, 37, capable 


What's The Matter With Bemidji? 


ANCY an enlightened town like Bemidji not possessing a copy of my book 

which tells writers how to become authors! This “personal” ad appeared 
among the ecstatic hopes and lonely appeals of the agony column of the 
“Saturday Review of Literature for July 24th last. Pride of authorship induced 
me to write the desperate inquirer and provide her with a copy of the book. 
Now she knows the best and the worst about the art and business of creative 
writing and is, I feel sure, on her way. 














The point for you, reading this, is: smart writers who are destined to 
prosper can identify authoritative books, competent taaching, and will consult 
them and no other. In every art and profession one man, one school, in time 
becomes known for the soundest instruction and most inspiring contact. To be 
this for American writers has been our ambition. Some six thousand writers 
have come to us with their manuscripts. Their thanks has reached us in many 
hundreds of letters. We want to earn your thanks. 


Drop us a card or write a letter asking for our pamphlet, “Literary 
Services”, which discusses agents and critics and contains advice from noted 
story writers and novelists we have helped. It is free and will be sent by 
return mail. A manuscript criticism costs $5 for an editorial appraisal and $10 
for a collaborative criticism with replotting if necessary. These fees cover 
single manuscripts, fact or fiction, not exceeding 5,000 words; for additional 
words a dollar a thousand. Our “Narrative Technique” for story writers is $3, 
and our “Technique of the Novel” for novelists, a new book, is $3.50, either or 
both sent by return mail on order. 


If you want to sell . . . see Uzzell! 


G. I. ENROLLMENTS ACCEPTED 
UNDER VETERANS ADMINISTRATION 


THOMAS H. UZZELL CAMELIA W. UZZELL 
STILLWATER e OKLAHOMA 
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THE INDISPENSABLE GUIDE TO MODERN 
FORM, STYLE, AND USAGE 





Ph: most up-to-date, 


detailed and useful 


book of its kind. 


BASED ON STUDIES BY 


Marjorie E. Skillin, Robert M.Gay 


AND OTHER AUTHORITIES 


This valuable reference book, the last 
word in authority and coverage, is a 
necessary tool for all who deal with 
printing or writing. It is: 


¢ COMPLETE —Covering every phase of the 
subject, it gives the general rules of style 
and usage fully; it sets forth the ground- 
work of accepted procedure, from which 
future changes are likely to develop. 


* BROADER IN SCOPE—It considers many 
more topics than any similar volume in 
general circulation, among them: The Copy- 
right Law. Composition of Foreign Lan- 
guages (French, German, Spanish, and 16 
others) © The Rules of English Grammar 
(A complete section of 48 pages) ¢ The 
Correct Use of Words (A complete section 
of 119 pages) ©@ Glossary of Grammatical 
Terms ¢ Glossary of Foreign Words and 
Phrases. 


¢ CLEAR—The statements in Words Into 
Type are as exact, and readily understand- 
able, as they could be made. With a pro- 
‘fusion of examples, it shows unmistakably 
how procedures are applied in practice. 


© SUCCINCT—Words Into Type is written 
as compactly as possible. No wading through 
useless wordage to find the facts; here they 
are, brief, plain, and to the point. 


* AUTHORITATIVE—Written by a profes- 
Sional proofreader of long experience and a 
foremost authority on words and grammar, 


this work has been checked and re-checked 
by the best available experts to assure maxi- 
mum accuracy and usefulness to practical 
men and women. 


e UP-TO-DATE —Final corrections were 
made on the manuscript of this book less 
than four months before publication date—a 
record which, we believe, no other refer- 
ence work can approach. 


e USABLE—Designed for greatest useful- 
ness, the notably complete table of contents 
lists 976 entries with their page references, 
making it easy to read and to find at a 
glance whatever topic is sought. 


WORDS INTO TYPE IS: 


THE INDISPENSABLE AUTHORITY 
ON CORRECT FORM AND STYLE 
FOR ALL WHO USE 
THE WRITTEN OR PRINTED WORD 


Detailed table of contents, nearly 1,000 
entries. Simplified index for ready ref- 
erence. 


WORDS INTO TYPE answers every conceiv- 
able question, as the following random samples 
will show. HOW is an index of the dictionary 
form compiled? «© HOW is the length of copy 
estimated? © WHO determines a book's 
format? © WHEN should a period be used— 
and when not? © HOW does one capitalize 
and punctuate French? German? Italian? Other 
languages? 


$5.00 at all bookstores 
APPLETON-CENTURY-CROFTS e¢ 35 WEST 32nd ST., NEW YORK 1 








t, 22 East 12th St., Cincinnati, Ohio. Published 


‘ the Automobile Digest Publishing Co. Monthly, 
‘ol. 28, No. 12. Entered as second class matter, April 21, 1921, at the Post Oiice O., USA. 


, Cincinnati, 
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WRITE BY PLAN! 


Avoid the fumbling which loses sales. 
Use this successful, complete, step-by-step guidance: 


Novel Writing Plan (15 Sections) 
Poetry Writing Plan (15 Sections) 
Not sketchy outlines; each plan runs about 


350,000 words. Write for particulars and 
sample sheet. 


Also, completely personal training and 
coaching in short story technique. 


ANNE HAMILTON 


Literary Specialist 
745 S. Plymouth Bivd. Los Angeles 5, Calif. 








WRITERS — TYPISTS 


Newest Thing in Typing 


BLUE STREAK Typing Guide and Baghing Sheet assures 
better work, Easier. Top centering scale on insertion fold. 
Vertical Line Scale — POSITIV *STOP WA yy" at 
end of SF Cr cb escivcevsvedsecosebocees lor $1.00 
Special Trial Offer—One for Ppt 
ED. C. SMITH 


Box 1088 Carisbad, N. M. 











ELEANOR KING e 


Author's Representative 


BOOKS, NOVELS, STORIES, PLAYS, SCREEN 


ENGLISH, FRENCH, Italian, Spanish, German 
International Placement 
19 W. 44th — Room 900 
NEW YORK 18 


MU 2-6390 


SALABLE TYPING 
Professional Work Minor Editing 
Fifty Cents per 1000 words. Carbon Free. 
Mailed Flat With Original 
JANE GORDON 


Des Moines 12, lowa 








644 35th Street 


LAND EDITORS' CHECKS 
Be guided by an ADAMS CHART 


As a mariner needs a compass, or a pilot a precision 
instrument, so a writer needs a chart based on FUNC- 
TIONAL TECHNIQUE. 

Are you capable of creating three dimensional characters 
that will arouse a strong plot? 

Do you know how to keep the partisan sympathy 
of your reader so that he lives emotionally with your 
characters? 

Do you know where to place the emphasis in your story? 

You will find an ADAMS CHART the guide and aid 
you need. It consists of 1200 or more words of vital ma- 
terial and is a Rough Draft of your story in characteriza- 
tion, action, and emotional conflict. With it before you 
you write your story, giving it the color of your person- 
ality, your language, your knowledge of humanity. You 
are the finishing artist. WRITING THIS WAY BE- 
COMES A PLEASURE WITH AN INCOME. 


An ADAMS CHART is available for $10.00. 


Mention: LOVE, MYSTERY, ADVENTURE, or, | will re- 
plot your story, or develop from your idea. 


CECILIA ADAMS 


1612 HIGH ST. DES MOINES 14, IOWA 
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Wanted: Pulp Stories 








over 
Sir: summ 
I believe your author-readers will be delightedy out of 
to know that the Ziff-Davis pulps are now widey inforn 
open for material, and that submissions will & I've 
welcomed with open arms. We are currently now, | 
° . i > 
using approximately 200,000 words per month, (“A 7 
equally divided between science fiction, fantay— . th 
and western. od ; 
At present we are publishing three monthly _ 
magazines, Amazing Stories, Fantastic Adom 
tures and Mammoth Western. However, we ar 
working slowly toward the program of expansion 
we've talked about for so long, and we har 
hopes that several of our dormant magazines wil 
be revived. However, we are not looking fr Pop Pi 


material for them as yet. Please don’t subi ¢.. 
detective or mystery or adventure material until Mr. 
we call for it. Silane 

During the past six months submissions 1948. 
dropped off, because of our overstocked conti Mr. 
tion. Now that this has been remedied, let’s of Blac 
some scripts! 

Our rates are unchanged, ranging from 1} 
to 3c per word, promptly on acceptance. 

We wish also to introduce Miss Lila Shaffey 
Associate Editor, who has been added to ou 
staff to make sure that the same high standati 
of service to authors is maintained in our @ 
panded operations. State § 

RayMonp A. Paumer, Editor, Sir: 
Liff-Davis Publishing Company, 





185 N. Wabash, I ha 

Chicago 1, Ill. latest } 

. most bl 

Have 

Juvenile Award readers 


Sir: they ar 


The 1948 Award of $1250 offered annuig and ste 
by the Julia Ellsworth Ford Foundation panes 
sponsored by Julian Messner, Inc., goes to ! 

Rogers Hager for her book, “The Canvas Cast 
the story of a little girl who learned that one 
the most important things in life is being 2 8% e No 
member of the great human family. in the A 

Mrs. Hager, an expert on aviation and fon sought 
president of the Woman’s National Press UM} dip noo; 
was recently appointed by the State Depart reporter 
to the Foreign Service as Information Offiet® cally be! 
the American Embassy in Brussels. ters: Wh 

Juuian Messner, INc., is suppl. 
8 West 40th Street, State th 
New York 18, N. Y. are no | 


2 Writer's Digest is your best introductien when writing advertisers. 
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On the Way Up 


Sir: 

Just a line to say I am pleased the WD is 
recommending my book “How to Write a Play.” 

I would also like to say that your Helen Row- 
land has done me some great favors. Through 
her I had three television productions (of the 
same play) in one week in the New York area. 
Also through her I had a western series, weekly, 
over KFI-TV when they began operations this 
summer. In addition Miss Rowland has gone 
out of her way to answer questions and to supply 
information that is difficult for me to get. 

I've been reading the Dicest for several years 
now, and was introduced to it by Betty Smith 
(“A Tree Grows in Brooklyn”), who also, at least 
in those days, found it of great assistance in the 
grim business of making a living at writing. 

RoBErtT FIncH, 
Dillon, Montana. 


Pop Pubs Editorial Changes 


Sir: 

Mr. Kenneth Goodwin has been appointed as 
editor of Adventure, effective September 13, 
1948. He will succeed Mr. Kenneth White. 

Mr. Harry Widmer is assuming the editorship 
of Black Mask Magazine, effective September 28. 

ALDEN H. Norton, Asso. Publisher, 
Popular Publications, 

205 E. 42nd St., 

New York 17, N. Y. 


State Supervised Theaters 
Sir: 

I have just read your Broadway Reporter’s 
latest Red effusion. This is propaganda of the 
most blatant sort and should not go unremarked. 

Have you forgotten that a great many of your 
readers still believe in the American way and 
they are perfectly well aware of the viciousness 
and sterility of the Russian theater which your 
writer seems to think should be a model for us? 

FuLTon OURSLER, 
112 Central Park South, 
New York City, N. Y. 


* No red baiter, but a sincere, thoughtful believer 
in the American way of life, Fulton Oursler has long 
sought out Communist propagandists who tried to 
slip nooses into copy. Leo Shull, the DIGEST's B'Way 
reporter, might well have stated what he emphati- 
cally believed in his column on state supervised thea- 
ters: When a free press, a free forum, a free theater 
is supplanted by a single State newspaper, a single 
State theater, and a One Party rostrum, then there 
are no more free-lance writers—they're dead.—Ed. 





Sold Articles and Stories, 
Thanks to N. 1. A. 


“Since having received my certifi- 
cate from N. I. A., I Tews been 
receiving re; monthly salaries 
from a weekly and city daily news- 
paper. Besides, I have sold several 
short articles and feature stories. I 
have worked under great difficulties, 
as I have had the care of an invalid. 
Anyone who has an aptitude for 
writing could do no better than hn 
take the N. I. A. Course.”” — 

Frances E. Brown, Box 161, f mo 
dia, Louisiana. 


"How do I get My Start 


as a writer?" 
. HERE'S THE ANSWER .. . 


” Fi inst, don’t stop believing you can write ; ens 
is no reason to think you can’t write until you 
have tried. Don’t be discouraged if your first at- 
tempts are rejected. That happens to the best 
authors, even to those who have * ‘arrived.” Re- 
member, too, there is no age limit in the writing 
profession. Conspicuous success has come to both 
young and old writers. 

Where to begin, then? There is no surer way 
than to get busy and write. 

Gain experience, the “know how.” Understand 
how to use words. Then you can construct the 
word-buildings that now are vague, misty shapes 
in your mind. 

O. Henry, Mark Twain, Kipling, Ring Lardner, just to 
mention a few, all first learned to use words at a 2 noutuaeer 
copy And the Newspaper Institute 
Method is today helping men and women of y yt - to 

helping them gain their 


develop their ——- talent... 
first little checks of $25, $50 and $1 


Learn To Write by WRITING 


The Newspaper Institute of America is a training school for 
writers. Here your talent G2 under the supervision of sea- 
soned writers and critics. Emphasis is placed on teaching you 
by experience. We don’t tell you to read this author and that 
author or to study his style. We don’t give you rules and 
theories to absorb. N. A. aims to teach you to express 
yourself in your own oa style. You work in your own 
home, on your own time 

Each week you receive actual newspaper-type assignments 
as though you worked on a large metropolitan daily. Your 
Stories are then returned to us and we put them under a 
microscope, so to speak. Faults are pointed out. Suggestions 
are made. Soon you discover you are getting the ‘‘feel’’ of it, 
that professional touch. You acquire a natural, easy approach. 
You can see where you are going. 

When a magazine returns a story, 
one seldom knows the real reason for 
the rejection; they have no time to 
waste giving constructive criticism. 

The N. I. A. tells you where you 
are wrong, and why, and shows you 
what to do about it. 


A Chance To Test 
Yourself — FREE 


Our unique Writing Aptitude Test 
tells whether you possess the funda- 
mental qualities necessary to success- 
ful writing — acute observation, dra- 
matic instinct, imagination, etc. You'll 
enjoy taking this test. It’s free. Just 
mail the coupon below and see_what 
our editors think about you. News- 
paner Institute of America. One Park 
Avenue, New York. (Founded 1925.) 





VETERANS: 


Course 
Approved 
for 
Veterans’ 
Training 














N Institute of America 
One P; Avenue, a York 16, N. Y. 
Send me without cost or obligation, your 
Writing Aptitude ee a —e vllie informa- 
tion about writing for profit, as promised in 


Waiter’s Dicest, Novem 
Miss 
Mrs. > .-- 
Mr. 
Address 
Oo Check here if eligible ‘under the G. L Bill of Rights. 
all No will call. 7-T-568 








Copyright 1948, Newspaper Institute of America. 
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EVE WOODBURN LITERARY AGENCY 


JOHN R. THOMPSON, ASSOCIATE 


Experience in writing, editorial and sales 
work enables us to offer you 


EXPERT ADVICE 


on your manuscripts 
TERMS ON REQUEST 
333 East 43rd Street, New York 17, N. Y. 








MANUSCRIPT TYPING 


Prompt, efficient service. 
Carbon and extra first and last pages free. 
50c per 1000 words 


RUBY WATSON 
829 Christian Place Indianapolis 2, Ind. 








SHORTHAND in 


Weeks at Home 


No signs; no 
ABC’s. Easy to 








ee Speedwriting system, 
mbols; ~ machines; uses 







learn; write scribe. Fast preparation for a job. 
Surprisingly ‘jow cost. 100. 000 taught by mail. be in leading 
offices and Civil Service. Write for free 2 Speedwriting, 


Dept. 6711-8, 5S West 42nd, New York 








YOUR POEMS WILL SELL 


You want to express yourself in poetry and verse: 
the poetic impulse is as universal and natural as the 
desire to talk. But something is wrong with your 
product. Rejection slips prove this. is condition 
incurable; or is there a road to success for you? 

There is a cure. It may be an easy one. You may 
lack the professional touch. I can teach it to you. If 
ou have it, some simple cause prevents your work 
om clicking with the editors you aim for. I can 
probably spot it for you. 

For 25 years I have taught poets, versiuers and 
songwriters how to perfect their verse and get the 
fullest returns from it; as instructor in versification at 
New York University ; William and Ma 


Richmond Division; and elsewhere. Most of my work 
with private pupils, ranging from beginners to itzer 
Prize cepacia, ® is done by correspondence. 

One of my poems has now netted over $25,000. Fy 
60 poems of my own in 2 months this year. * 


My pupils rank oe in 
mn winning an- 


—_- of m ~ pupils do better. 
This nation-wide 


volume publication, and 

tho ~ (a and other antly Sou'may inf lg 
consten ou may order from 

record i on vt pe 7 


t ta! ed yming 

eee, wel Poets’ Handbook, $1.68, bork postoaid. 
Wh neglect longer the many profits from versification? 

Including all ble secondary rights, I ee every 


Sa — b weation as 
Write “today: 
Send $1 


service Sosts with volume pu 
portant goal. Your chief enemy is delay. 
you are unfair to yourself te lay longer. 
trial criticism of 1 poem; $3 for two. 


CLEMENT WOOD Bozenkill, Delansoa, N. Y. 











REINES LITERARY SERVICE 
CRITICISM—EDITING—GHOSTWRITING 


"Send for pamphiet G' 


(Please Include Stamp) 


82-35 Grenfell Ave., Kew Gardens, L. I., N. Y. 
inia 9-7808 
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Report from Mexico 
Sir: 

I can understand how Lenora Fitzgerald of R| 
Centro, Calif. (Sept. WD) can read about the 
“paradises” just for fun. When I went through 
there, the summer had not yet reached its zenith, 
but the conductor told me that on his previouw 
trip he had had to stop the train and immerse 
one of the passengers in a barrel of water. The 
next time the thermometer climbs past 120, Mn 
F., think of Mexico. 

July and August here in Mexico City have 
never been warm enough to force one to go coat 
less. When it gets too cool for comfort becaus 
of the 7200-foot altitude, one can descend to 
wards the coast: Cuernavaca, medium cod; 
Taxco, medium warm; Acapulco, plenty wam 

When I approached Mexico City, it was with 
some trepidation, because I had heard how vey 
expensive it was. Holiday had said you would 
need $100 a week here. Tourist stuff! It is 
expensive compared with pre-war prices, but 
one with simple tastes can cover room, meak 
and car fares with $2 a day. 

The district. where I am living, just south of 
the American Consulate, has broad streets, many 
trees and gardens and comfortable middle-clan 
homes, where it is easy to find rooms and smal 
housekeeping apartments. It was cheaper her 
than in the United States even before the de 
valuation of the peso (the peso, long worth about 
20 cents, is now worth about 15 cents). Just 
bring plenty of clothing, which is very high her, 
and you’re all right. 

My room costs me 110 pesos a month. It isa 
medium-sized front room, adequately furnished, 
with the afternoon sun, and a block from: 
dozen car and bus lines. A number of easily 
available restaurants provide full comidas com 
das, the Mexican table d’hote, for three peso 
Most of the students at the nearby University d 
Mexico City get room and board at about 25) 
pesos a month. 

Those who want to do their own housekeeping 
can do fine if they do not insist on America 
products, which are very expensive. Most meat 
are about the same per kilo (2.2 lbs.) as pe 
pound in the United States. 

Rooms are listed with the American Consulatt 
and on the bulletin board at the University d 
Mexico City, but it is cheaper to find the 
through the want ads. 

Those who do not speak Spanish will find ij 
easier to get along in Mexico City, Cuernavae 
Taxco, and Acapulco, where Americans are ple 
tiful; but they will also find it more expensi 
Even those who speak only a little Spanish mig 
prefer some of the less well known spots, whet 
they can work with less distraction. Jalap 
only a few hours from Mexico City, is a thri 
town set in rich, well-watered country with | 
vegetation. I had a large room with a 
balcony there for 45 pesos a month, and exc 
board just around the corner for 5 pesos a da 
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Teziutlan is another cool, attractive town. Smaller 
and warmer are San Andres, Tuxtla, Papantla, ADELINE M. ALVORD 
and Tuxpan, all in the state of Veracruz. North- ASKS: 
ld of El : 
west is Durango, clean and cool but unknown ARE YOU OVERLOOKING PROFITS 


rout the 


ists. ; 

through g ' *uris FROM SCREEN SALES? 
$ zenith, Incidentals are generally low. A barber near Siidien de cde amie tor enna 
previog yy we ives # haircut, shave, and massage for 3.10 nals, Books or Sen. Evidence of this is the high 
immerse The tailor downstairs presses my slacks ton ah Gee Gennes eatedil. 
. for 50 centavos. I usually pay the laundresses pres pele for accep 
r. The 'or h k j oan Y ‘1 1 represent established authors as well as new 
20, Mn —& more than they ask in order to still my Con- | writers and offer both Individual Criticism and 

science. Streetcar and bus fare is 15 centavos Sales Service for Screen stories and Book Pub- 
ty have almost everywhere in the republic. lications. 
ZO coat. I haven’t mentioned the villages, where you Write for FREE Booklet— 


WRITING AND SELLING SCREEN STORIES 


becaus can live still more cheaply. You may have such 
And Getting Yourself Published. 


send to ®@ things as dirt floors and candles for light, but it 





n cool; is a mighty pleasant life if you like it. The peo- Established (1919) 

y wam, § ple almost everywhere are good company. 6605 Hollywood Bivd., Hollywood 28, Calif. 

vas with In the smaller towns, the bureaus of turismo 

ow vey or chambers of commerce will gladly help you CANADIANS—TYPING, MIMEOGRAPHING 

u would find the sort of accommodations you want. RADIO SCRIPTS, NOVELS, SHORTS, ARTICLES, 
POETRY typed to editorial standards. Il manuscripts 


This is all for the writer who wants to finish Sroof read. Complete assistance in spelling, grammar. and 
that novel ; but don’t come to Mexico looking anctmation., if desired. Superior work at reasonable prices. 
fi bestal Y nould Bi h 1 EOGRAPHING service also. 

a Ton eee oe ae BM Ee PUBLIC SECRETARIAL SERVICE BUREAU 


year and know Spanish in order to write about (Operated by E. L. Frost) 
the country intelligently, for it is complex. A 2848 Danforth Ave., Toronto 13, Can. GRover 9549 


lot of the stuff produced by people who have SUCCESSFUL COACH FOR 15 YEARS 
lived here for years is an insult to Mexicans and WILL PERSONALLY JUDGE YOUR MS. 
to the intelligence of the readers who pay for it. Monthly $7.50, or single criticism, hosting, plots 
$1 to 1M; $2 to a $3 fo EM CHICAGO CLASS & CLUB. 
HERBERT J. MANGHAM, Y TECHNICAL "LIBRARY 


: 1—WRITERS: HERES HOWL (Basie Techalens) 
c/o American Consulate, S: HELP YOURSELVES! (Formulas) 


Mexico, D. F. 3—W S: LET’S PLOT! (Plots for everything) 
yy ar Litt } CE is Serve fpevance bingge -om Me 
2 * . * : LEARN TO ! vance orders 
How are other WD readers in foreign territory ¢—WRITERS: TRY SHORT SHORTS (8 types explained) 3.00 


faring? —Ed. 213142 Ridge MILDRED 1. REID Evanston, tlinols 


DOUBLE wiirixc INCOME 











SALABLE STORIES by using a ‘Sherwood 


° Write 
Wintering in Florida? BRIEF.” 
. 8 gy time 4 shorten that don’t sell! Double 
Sir: ncome—and more—by devoting your writing 
2 to _soun ay plotied. character motivated, ac- 
= "stories THA Lu. 
All persons in St. Petersburg, Tampa, and sur- ’ is a rough draft of a story. 
citing description, natura 


° . ° . os 1 ngo. 
rounding territory who are interested in writing, names, and sparkling action incidents — all written go. rage 
h h t < f - 1 ss 3 sor | you, eoeg Vg EY geo = Fe oa your own story in your 
whe - nal words ° 
ther part-time or professio y, are invited pages it ke amazed at how easy it is to write suc. 
conatulty ww rwood Briefs.’* One client seid 3 


to join the St. Petersburg Writers’ Group which cies trom 4° Briefs. "A radio writer uses a Brief a 
meets every Sunday at 3 p. m. at 427 8th Street. WRITE TODAY FOR FULL INFORMATION 


en re FAY M. SHERWOOD 


427 8th Street, South, ne 


St. Petersburg, Fla. 1421 So. Walnut Grove Ave., Rosemead, Calif. 








WHAT WE HAVE DONE FOR OTHERS 


STORIES @ $1,230 for a magazine story! 
® $750.00 Advance for a book idea! 
NOVELS ®@ $300.00 Advance for 60pp. of books! 
® “Discovery” in ESQUIRE MAGAZINE! 
BOOKS ® Book-of-the-Month Recommendation! 
@ BEST SELLER BOOK PUBLICATION 











lf you want results: Don’t market haphazardly and write blindly. Write for our free detailed circular 
om ~—aaa your manuscript. The fee is very low. If you want to sell — we can 
elp you. 


Professional | fiction PUBLISHER’S AGENCY 


age aa pose Manuscript Placement for Authors 


highest-rate markets. 33 WEST 42nd STREET NEW YORK (18), N. Y. 
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Want an Honest-to-Goodness, Help- 

ful Criticism of Your Manuscript! 
I AM NOT AN AGENT—BUT I do promise 
to read every word of your manuscript. If 
I think it stinks, I will frankly tell you so 
—but, more than that— I will suggest how to 
decontaminate it. At 90 cents a 1000 words, 
it’s a darn good service! 


CHARLES R. PRICE 
4110 45th St. San Diego 5, Calif. 








MANUSCRIPTS TYPED 


Neatly, Accurately, and Promptly. Minor errors 
corrected. Also Mimeographing. 
Rates on Request. 


ETHEL J. GREAVES 


Box 79 Chester, W. Va. 








Attention, 
HEMINGWAY ENTHUSIASTS! 


For $1.00 we'll send you 1001 Synonyms for 
“SAID,” fully classified according to usage. 


THE JAYDELL Co. 


Box 449 Glendale, Calif. 








TYPING 


A manuscript typed neatly, accurately and technically 
perfect by a professional ae stands a better chance 
of being read and accepted by editors. Send your work 
to one who has been in the business since 1922. 

Good quality bond, mailed flat with your original. 
Carbon free. No charge for minor corrections. 
PROMPT SERVICE ! 


RATES: 45¢ per 1000 words under 10,000 words 
40c per 1000 words over 10,000 words 


ARTHUR WINGERT 
422 So. Third St. Chambersburg, Penna. 











WRITERS 
WORK TO DIRECT ORDER ONLY! 


Title 
Yankee Frankenstein 
Taxicab Tidbit 250.00 
The Scorpion 495.00 


a. I have written and sold the above articles plus 
1000 others in the past 15 years to over 100 differ- 
ent national magazines. 

b. My students —- WRITING AND SLANTING TO 
DIRECT ORDER ONLY —are featured today in 
scores of newsstand publications. 

. I have developed a NEW — COMPLETELY PER- 
SONAL—ABSOLUTELY INDIVIDUAL—Course 
in Article Writing. SLANTING YOUR PER- 
SONAL TALENTS AND INDIVIDUAL MA- 
TERIAL TO SPECIALIZED MARKETS. 

- No offer AS UNIQUE — AS DIFFERENT — 
AS PRACTICAL — FOR THE BEGINNING 
WRITER OR THE PROFESSIONAL — has ever 
before been made by a SELLING WRITER 

AND RECOGNIZED INSTRUCTOR. 


Write for Terms and for FREE Pamphlet 
"Writing to Direct Order Only"' 


WILL H. MURRAY 


5703 Broadway Cleveland 4, Ohio 





Price 
$175.00 


Mag. 
Sensation 
This Week 
True Detective 








High Grade Trade Book 
Sir: , 

Printers’ Ink is always in the market for ty» 
quality method articles by qualified experts 
marketing, advertising and sales management 
They must be factual, giving details as to meth 
ods employed. They must present ideas that ow 
readers can adopt or adapt to solve their om 
problems. We almost never accept material cop 
cerning local retailers. 

Lengths are 1,500 to 2,000 words. Supp) 
plenty of illustrations. We report within on 
week. Payment is two cents per word or mor 
(depending on quality of article and researc 
involved) upon publication. 

Frank LACLAVE, 

Managing Editor, Printers’ Ink, 
205 E. 42nd St., 

New York 17, N. Y. 


Less Verbosity, Please 
Sir: 

We have established new fiction word length 
requirements for Ranch Romances. 

Maximum word limits are: Complete novel, 
15,000 words; novelette, 8000 words; short 
stories, any length up to 6000 words; serials, 
35,000 words (four parts); fact pieces, 2500 
words. Stories under these lengths can be fitted 
into the magazine, but not those that run longer. 

We want action stories laid in the West, told 
from either the man’s or woman’s point of view, 
with careful characterization, authentic back 
ground, and romance included but not empha 
sized. 

In the non-fiction line, we buy fresh and well 
documented fact pieces about the old or modem 
West, full of incident and human interest. 

Fanny ELtsworth, Editor, 
Ranch Romances, 

515 Madison Ave., 

New York 22, N. Y. 


A Practical Author 
Sir: 

At long last I have joined the “First Sale 
Club.” My short story was published in Trailer 
Travel for September. 

Could we have an article on what rights should 
be offered to magazines on short stories and just 
how it is done? I have read articles on author's 
rights concerning novels, but none on short stories 
published since the ’30’s. I may not need to add 
to my grey hairs over that just yet, but when we 
submit a manuscript we want it to have as pro- 
fessional a look as possible. 

Grace BAUMHARDT, 
7819 Niles Center Road, 
Skokie, Ill. 


® Look for a discussion of magazine rights and other 
business problems plaguing the writer in the Janu- 
ary issue of WD.—Ed. 


Writer’s Digest is your best introduction when writing advertisers. 





succes 
Ho 
$80 | 
"You 
“Baiti 
Curtis 
a Far 
I'd w 
I rea 
an e 


1 length 
= novel, 


3 short 
serials, 
s, 2500 
e fitted 
longer. 
st, told 
of view, 
- back 
ermpha- 


id well 
nodern 
* 


t Sale 


"railer 


hould 
d just 
thor’s 
tories 
o add 
“n we 
; pro- 


We are looking for black and white line or 
wash cartoons with good movie gags. We pay 
$25 per finished cartoon and promise prompt 
decisions on your roughs. (We will accept or 
reject in a week or less.) Payment is put 
through immediately upon receipt of finished 
art. 

SHIRLEY FROHLICH, 

Associate Editor, Modern Screen, 
261 Fifth Ave., 

New York 16, N. Y. 


Paging Mr. Samuels 


Sir: 

We are holding a check for a Sam Samuels, 
no address given, for a manuscript, and we 
would like him to contact us. 

The Modern Psychologist, 
Wilhoit Bldg., 
Springfield 4, Mo. 


Hands Across the Sea 
Sir: 

For the last two years I have managed to 
pry enough dollars from a reluctant Treasury 
to pay my subscription to WriTER’s DicEst. 

What I like about WD is the honest down- 
to-earth nature of the articles, nothing nebulous 
or hazy, but real, practical “blue prints” for 
success in the writing game. 

How’m I doing? Well, the high-light was the 
$80 I got from Home Notes for a 4,000 word 
"Young Romance.” I think that stemmed from 
“Baiting the Story Trap” in the April issue. 
Curtiss T. Gardner’s “One Childbirth Gives You 
@ Family’ (January) had a rather oblique result. 
I'd written a little biographical piece just before 
I read his article. I wrote another and asked 
an editor if he’d like a series. He said: Yes, 
please, let’s have the other four immediately. 

Then there is your advertiser who says “Let’s 
write about YOU.” Had I anything to write 
about? Well, I collect old Victorian “penny 
dreadfuls” as a hobby. I sold two 3000-worders 
on Victorian authors to a very highbrow quar- 


‘terly, and a piece on highwaymen to a low-brow 


ditto. I’ve sold a high proportion of what I’ve 
written, but I’ve written darn little. But that’s 
all over now, since I’ve read and re-read Mi- 
chael Rosene’s “The House Percentage” in the 
August issue. 

Now may I end on a “Gimme” note? Any of 
your readers like to swop magazines and papers 
with me? Not the nationals—they are obtain- 
able here at around double the price—but the 
second-class and regionals, and odds and ends. 

J.V.B. Stewart HunrTER, 
4, Lulworth Road, 
Mottingham, S. E. 9, 
London, England. 


Course---PLUS! 


Via Trial and Error Assignments 


16 years ago when the SUPERVISED STORY 
WRITING Assignments burst on the writing field 
after the sensational book TRIAL AND ERROR, this 
course was a course—Plus. It marked the beginning 
of the New Era in the teaching of writing—a de- 
parture from the old academic corn; the first 
strictly commercial course aimed at helping students 
make sales. 


SUPERVISED STORY WRITING remains a course 
PLUS; a course PLUS marketing of' salable student 
manuscripts by a leading literary agency; a course 
PLUS the famous book TRIAL AND ERROR; a course 
PLUS free criticism of stories not actually written as 
assignments. During the year our instructors criticize 
easily a thousand stories students have written on 
their own. 


Enter... BEGINNER 
Exit... SELLING WRITER 


Actually supervised story writing has eliminated waste 
of time and effort for these writers and others for whom 
we have made and are making sales. Supervised means 
working on your story from the plot germ to the outline to 
the rough draft, through the finished copy—knowing what 
you are doing in every step. In these dynamic times, with 
professional competition what it is, you cannot afford 
undirected attempts; still less can you afford time and 
energy wasted in experimenting. You want your road to 
success to be short—and the only shortcut is genuine pro- 
fessional Supervision which eliminates the aimless groping 
of most beginners. 


PRACTICAL — INEXPENSIVE 


Our story telling fundamentals are based on the famous 
writing book TRIAL AND ERROR, the frank, realistic and 
practical result of the author's experience in selling 2,000 
stories and 35 books. TRIAL AND ERROR is included with 
the assignments. 

Send now for FREE information about this proved and 
approved course in commercial fiction writing. It will tell 
you about the students who started selling while they were 
still working with us, and others who have established 
themselves in the writing field. Most of the sales were 
made through our selling agent, one of the best in the busi- 
ness, who will handle your salable course stories on a 
straight 10% commission basis. 


30-DAY MONEY-BACK AGREEMENT 
The coupon below could be the beginning of your suc- 
cessful writing career, as it has been for others. Clip it, 
fill it, and send it. 





VETERANS: 
Write for special offer. 











SUPERVISED STORY WRITING SCHOOL 
2 East 45th Street 
New York 17, N. Y. 


Please send full information about SUPERVISED STORY 
WRITING at no obligation to me. | have [] do not have (7) 
TRIAL AND ERROR. 


Approved as a correspondence school under the laws of 
the State of New York. 


Writer’s Digest is your best introduction when writing advertisers. 
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AUTHORS 


OF BOOKS 
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home and abroad. 








If you have a typewritten MS on any subject — (30,000 words and up) you are cordially 
invited to submit it, with the complete certainty on your part that it will be read without 
delay, and of course free. 
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and carefully. If accepted, your book will be published promptly and adequately. 
Write first if you prefer. 
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For the Ladies 
Sir: 

Midweek, an eight page feature section pub- 
lished Wednesdays in The Deseret News, will 
buy articles on fashions, food, nutrition, babies 
and baby care and on an outstanding woman 
with a Utah background for our Woman of the 
Week series. 

We pay 35 cents an inch and $2 fot photos. 
Manuscripts should be addressed to me, with 
stamped addressed envelope enclosed. Report 
within two weeks. 

Mrs. Exsiz Ke ty, Editor, 
Midweek, 

The Deseret News, 

Salt Lake City 10, Utah. 


Good Writing Transcends Time 
Sir: 


I came across these passages in Henrik Ibsen’s 
letters the other day, and would like to pass 
them on. They are as true today as when he 
wrote them. 

“Most critical faultfinding, when reduced to 
its essentials, simply amounts to reproach of the 
author because he is himself—thinks, feels, sees 
and creates as himself, instead of seeing and 
creating in the way the critic would have done 
—if he had been able.” (Taken from a letter 
to his mother-in-law, Magdalene Thoresen, 
written in 1870.) 

“Is it your intention to pursue the career of 
an author? For this, something else and more 
is required than talent. One must have some- 
thing to create from, some life-experience. The 
author who has not that does not create, he 
only writes books.” (From a letter written in 
1870 to a young author, Laura Kieler.) 


ANNA THYKESEN, 
300 Poplar, 
Northfield, Minn. 


A Good Prospect 
Is there a young (young being a relative term) 
working writers’ group in the metropolitan Wash- 
ington, D. C., area that meets regularly for shop 
talk, manuscript discussion, meaty bull sessions 
On writing, etc. ? 
If so, I’d appreciate a phone call from one of 
the members. I’ve been published in Liberty, 
Argosy, Foreign Service and Plane Talk, but 
there has been a painful lapse in my writing life 
and I need the rejuvenation that comes from 
contact with people whose sights are on similar 
targets. 
Anyone willing to donate the necessary pint 
of blood? 
WALTER PETRAVAGE, 
1530 Roosevelt Ave., Tyler Park, 
Falls Church, Va. 

Phone: Falls Church 3875. 








“The future belongs to those who prepare 
for it now.” 


MAREN ELWOOD 


Author's representative, literary collaborator. 
Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, 
published by Houghton, Mifflin, recommended 
by the Book-of-the-Month Club, and that 
latest book, WRITE THE SHORT-SHORT. 
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(Approved for Veterans; also nen-quote Foreign 
Students) 


Professional 
Training 
For Writers 


Established 1923 


Study by mail. Studio lectures. Individual 
manuscript criticism . . . Personal, directed 
writing. For information write: 


MAREN ELWOOD, Agent 


6001 Santa Monica Bivd., Hollywood 38, Califeraie 











Courses in 


MAGAZINE WRITING 


Fiction—Non-Fiction 


Practical home study training for 
those who must work in spare time 


HE Magazine Institute, a private school owned and’ 

operated by successful writers and editors, offers 
practical, up-to-date training in story and article writ- 
ing. You work in your own home. Every assignment 
you send is returned with detailed criticism. 


EXPERT INSTRUCTION 


An experienced writer or editor 
takes you in hand, answering 
your questions, helping you find 
the type of work for which you 
are naturally suited. Before long 
you are writing in your own home 
fiction stories, essays, short 
sketches, whatever you are_best 
suited to do. Send for FREE 
CATALOGUE today. Canadians 
may make payments in Canadian 
funds. 


Read Editor-in-Chief Robert Smith’s best-selling ‘““BASE- 
BALL.” At all bookstores. 





VETERANS: 
The course ap- 
proved for vet- 
erans' training. 











THE MAGAZINE INSTITUTE, Inc. 
Dept. 811, 50 Rockefeller Plaza 
Rockefeller Center, New York 20, N. Y. 


Please send your free catalog, without obligation, to: 


(Inquiries confidential. No salesmen will call.) 
( ) Check bere if eligible under G. I. Bill. 
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“You have been recommended to me by Mr. Frank Latham, editor of Look Magazine.”—Ton 
Henry Gad, 117 West 75th St., New York, N. Y. 

“The National Writers Club recommends you highly.”—Ellis J. Lucia, P. O. Box 102, Fores 
Grove, Ga. 

“Douglas 7. Ingells, the Saturday Evening Post writer, tells me your agency is first-grade...” 
—Mark Weller, 97-22 59th Rd., Corona, L. I., N. Y. 

“Your organization has been very highly recommended to me by Mr. Raymond Chandler.’— 
Richard B. Trauger, 3761 S. Vermont Ave., Los Angeles, Calif. 

“T’ve been connected with a publishing plant here that prints more than 20 magazines, and] 
know of the huge percentage of stories going into the composing room with the Scott Meredith labé 
on them.”—James Mackie, 38 Fenwick Street, Springfield 9, Mass. 

“Foster-Harris of the University of Oklahoma recommends you highly . . . ”—Nancy Morgan, 
P. O. Box 184, Norman, Okla. 

“You have been very highly recommended by Mr. Charles Carson.”—F. E. Siple, 4000 Cooper 
Street, Jackson, Mich. 

Mr. Donald A. Wollheim, of Avon Books and Avon Publications, suggested I contact you 
He tells me you’re one of the best agents in the business.”—Stanley Skolnik, 8814 Bay Parkway, 
Brooklyn, N. Y. 

“Jack Woodford tells me you’re good .. . *—Joe Pearson, 6247 Fountain Avenue, Hollywood %, 
California. 

“Your firm has been highly recommended by Hazel Berge, editor of Modern Romances (Dell 
Publications.)”—Mrs. N. Cotton, 1026 Wooley Ave., Union, N. J. 

“P. G. Wodehouse recommends you highly.’—-W. Townend, Dorlands, Coolinge Place, Folke 
stone, Eng. 

We'll be happy to see some of YouR material. 

P.S. To the hundreds of writers, editors, firms, and organizations which have recommended us through the years—thank 
for everything! 

TERMS: Professionals: If you are selling fiction or articles regularly to national magazines, or have 
sold a book to a major publisher within the past year, we’ll be happy to discuss handling your output 
on straight commission basis of 10% on all American sales, 15% on Canadian sales, and 20% on 
British and all other foreign sales. 

Newcomers: As recompense for working with beginners or newer writers (detailed anal- 
ysis and report, suggestions for revision if necessary, marketing) until you begin to earn your keep 
through sales, our fee, payable with material sent, is five dollars per script for scripts up to 5,000 
words, one dollar per thousand words for additional thousands and final fraction (for example, 
seven dollars for a script of 6,895 words.) $25 for books of all lengths; information on terms for 
other types of material upon request. We drop all fees after we make several sales for new clients. 
Personal collaboration service—where the agency works with the writer from plot idea through 
finished script and sale—by arrangement; information upon request. A stamped, self-addressed 
envelope, please, with all manuscripts. 


SCOTT MEREDITH LITERARY AGENCY, 1650 BROADWAY, N. Y. 19, N. ¥. 
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WE HAVE SEEN 
THIS METHOD WORK 


That First Story 


By LEONARD SNYDER 


= tried your hand at a few fillers 
and written a couple of articles for the 
trade journals, but what you really want to 
do is fiction. The books and articles you’ve 
read on characterization, plotting and view- 
point are all very well, but when you sit 
down before your typewriter, the words 
won’t take form. 

For many writers, the initial story is the 
hardest. After it’s written, a mental barrier 
that has been damming up your copy falls 
away. When you have once made the effort 
to take hundreds of seemingly unrelated 
words and string them out to represent 
characters acting out a plot, and you realize 
you can do this, it builds up the confidence 
necessary to undertake a second story, and 
then another. 





Mr. Snyder uses his story writing tech- 
nique in the crime field and also teaches 
writing in Oklahoma City. 


Nor should you worry whether or not 
your first story will sell. After your first 
swimming lesson, you didn’t feel ready to 
hazard the deep water alone. That came 
with practice. A first attempt at any new 
venture rarely brings perfect results, 

Now let’s get started on that story. In its 
simplest form, a magazine story has two 
main parts: the problem and the decision 
point. The main character starts out on a 
wrong course of action and follows the 
wrong path for the greater part of the story. 
Then he comes to a decision point where 
he must make a choice, and having made 
it, he is punished or rewarded depending on 
whether he chose rightly or wrongly. Foster- 
Harris advances this idea at length in 
“Basic Formulas of Fiction.” 

Our first step, then, is to pick a problem, 
Problems can arise from the basic character 
traits of a person or they can be forced on 
a character through the course of events. 
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We'll select a problem arising from human 
nature and to do this, we’ll have to choose 
characters. 

Let’s take a person. That person sitting 
across from us right now at the next desk, 
in the street car, in the living room; or 
one of our friends or family. What is his or 
her basic trait? We won’t worry about ac- 
curacy at this point. No one will ever know 
whether we’re right or wrong. Is he or she 
extravagant, determined, impulsive, misun- 
derstood, naive? One trait only at this stage. 

Right now I’m sitting in an apartment 
in Norman, Oklahoma. An acquaintance 
has just borrowed a book. He interrupted 
me, and it will serve him right to get into 
this article. I’d say his basic trait was de- 
termination. 

Having given our character a strong 
personality trait, it’s time to visualize his 
appearance. My friend, Ill name him 
Fred, was tall, dark and thin with large 
ears, smooth black hair, a rather straight 
nose and blue eyes. His most distinguish- 
ing feature is a square jaw. His nails look 
like he chews them in private. 

Going back over our description, we find 
one thing that might denote determination 
—the square jaw. That’s a character tag, 
an outside, objective feature that points up 
an inner trait. Let’s embelish this by giving 
him a gesture of clenching his hands when- 
ever he wants to put a point across. (It’s 
our story, and we can easily develop tags 
to emphasize the hero’s personality: a small 
mouth for meanness, a large one for gen- 
erosity, and so forth.) 

Since it’s rather hard to write, at first 
crack, a story populated with only one 
character, we'll create someone to go with 
our hero; in this case, a woman, Helen. To 
make it simpler, we'll let her be his exact 
opposite: short, blond, plumpish, with curly 
hair, small ears, an upturned nose and 
brown eyes. Her chin would be soft and 
small. As for her basic trait, we'll pick the 
opposite of determination; a wishy-washy 
person, one who doesn’t think things 
through. These qualities are negative and 
somewhat hard to work with, but they may 
indicate a woman who is impulsive—as 
most women are—and that’s a positive trait. 
Now we have two conflicting characters, 
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and conflict is the basis of drama. A de- 
termined man and an impulsive woman 
are bound to disagree. 

We'll have to decide here what kind of 
story we want: a marriage story, an engage. 
ment story, a parent-child story. Suppose 
we make it a marriage story. We hold mar. 
riage sacred and valuable, and to endanger 
one is to menace the basic happiness of our 
characters. 

These two people love each other ; their 
love pulls them together, their basic natures 
push them apart. So in each one we get 
a conflict. Love vs. determination; love vs, 
impulsiveness. For a happy marriage, that 
determination and impulsiveness must meet 
on a middle ground. . 

Because we’ve selected a marriage story, 
the theme can most easily be slanted toward 
women readers, so we'll tell it from the 
feminine viewpoint. We want the reader 
to identify emotionally with our viewpoint 
character, and it’s easier to identify with 
a member of one’s own sex. The plot will 
be concerned with a wrong course of action 
following from Helen’s impulsiveness, since 
she is telling the story. If we told the tale 
from the male viewpoint, Fred would be 
the one to follow a wrong path, and de- 
termination would be the villain. 

In our story, Helen will have to give up 
her impulsiveness or at least control it. Re- 
member that the story actually lies in the 
heart of our central or viewpoint charac- 
ter. The problem he or she faces is the re- 
verse side of the happy ending. Our story 
will open with the hero and heroine un- 
able to reconcile determination and impul- 
siveness ; at the end, they will have worked 
out a happy solution to this problem. 

In order to show the conflict between the 
characters, we’ll have to invent a specific 
incident over which determination and im- 
pulsiveness can clash. We’ll pick that inci- 
dent by figuring out what would hit closest 
to the heart of the central characters. Since 
the woman is the one doing wrong in our 
story, she must endanger this valuable 
thing. Their home? His business? I'll 
arbitrarily choose business, but each writer 
will make his own choice here. 

Having chosen business, we now have to 
fix things so she can endanger it. Again 
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there are numerous choices: an important 
client to be sold ; having the boss to dinner 
to try and promote a raise. I’ll say that the 
husband’s business is falling off, and he 
needs to raise some money. He locates a 
prospect and invites him to dinner. The 
target is now in position, but the wife has 
to endanger the loan out of her own char- 
acter trait—impulsiveness. 

How can she do this? In some way, she 
must undermine the confidence of the man 
with the money. She might appear dishon- 
est, extravagant, or flirt with the man in 
such a way that her marriage appeared in- 
secure. If we select either the first or last 
of these alternatives, our viewpoint charac- 
ter won’t appear very attractive to the 
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HIMSELF 


reader. She’ll feel no sympathy for her. So 
let’s choose the middle ground, extrava- 
gance, which might follow logically from 
impulsiveness and with which other women 
can sympathize. 

The wife knows how important the din- 
ner is to her husband, and she wants every- 
thing to be just right. They haven’t too 
much money, and her house is somewhat 
threadbare. She goes downtown to buy 
groceries for the dinner and suddenly de- 
cides to rent a living room suite from a 
furniture dealer—on impulse. The dealer, 
however, won’t rent the suite, and by this 
time the wife feels she has to have it or the 
evening will be a failure. She buys it. 

The husband brings the man home to 
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dinner; the suite is obviously new. The 
man, feeling that if business is so bad the 
couple shouldn’t be buying new furniture, 
loses confidence. When dinner is over and 
the man is leaving, the wife realizes from 
his attitude what she’s done. 


We have now reached the decision point. 
The wife’s impulse would be to tell the man 
the truth about the suite. It will free her 
conscience; she has let her husband down 
again and she knows it. She can probably 
bring the man around if she tells the truth; 
she’s done it before. 


But if we are to reward her, she must 
make some kind of sacrifice for her impul- 
siveness. If she doesn’t, then the course of 
action which we have said was wrong turns 
out to be all right after all, and we have no 
point to our story. 


This is the climax of the action, If she 
does the impulsive thing, she may save her 
husband’s business; he may forgive her 
again. She realizes, however, that if her 
husband is to be truly happy, he must feel 
that he can depend on her not to be im- 
pulsive in certain situations. But she can’t 
even be sure that her husband will under- 
stand if she lets the man go without bring- 
ing him around. 


She decides that she must take the risk, 
and lets the man go without explanation. 
When he has left, her husband takes her in 
his arms and tells her that he has never 
loved her so much. Whether or not he 
loses the loan, he now knows that she won’t 
swoop off in impulsive actions anymore, or 
at least not in important matters. (After 
all, we can’t change a person’s character 
completely through one incident. It ma- 
tures over a period of time.) Together, 


husband and wife will work out a way to 
save the business. ; 

In her decision, reason showed one way; 
but she was willing to sacrifice all reason. 
able things, to plunge out into the darkness 
of the future because she felt instinctively 
that it was the right thing to do. 

This is the heart of most popular maga- 
zine fiction. We say to the reader—by im- 
plication—follow the still, small voice— 
your heart, your conscience. The intangible 
values of the heart are worth more than 
any material thing. Look for this theme at 
the decision point of confession stories, sec- 
ondary magazine stories, action or crime 
stories, and the majority of slick paper 
stories. This is what makes a satisfying end- 
ing for the reader. 

We have set up a story here. It has a 
problem, a decision point, a sacrifice and 
a reward. There is a basic conflict. 


We will need a scene or two to show the 
couple’s quarrels over her impulsiveness; 
we will need to start the marriage relation- 
ship off on a shaky basis; we will need a 
motive for her impulsiveness — the only 


daughter of two indulgent parents, for ex- 
ample. The man with the money will need 
a brief characterization. Done with some 
literary skill, it might sell. 


But, most important, we have sat down 
at the typewriter with a tight knot of frus- 
tration in the pit of our stomach and come 
up with a story. To tell it, we need only 
start with the conflict in action—the pair 
quarreling over her impulsiveness—and the 
decision point in view at the end. 

See that man over there. He’s vain. 
Every blond hair is in place. His... You 
take it from there. 
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Even the best dressed magazines occa- 
sionally find that their make-up foundation 
extends only to their chin or feel the need 
to brighten their appearance with smart 
accessories. In terms of the writer, that 
means filler markets. 

The brief anecdotes and quotations at 
the bottom of a column, the short half page 
or one page factual articles you’ve read in 
magazines are fillers, Their subjects may 
range from a 25-word humorous story about 
a pet to an 800-word illustrated one-pager 
on a facet of steel production. Quizzes, 
puzzles, and word games are also classed as 
fillers, as are short verses. 

Some writers clip items from the news- 
papers and write them up as short features 
of “the man bites dog” variety. 

A recent one-inch news item, for exam- 
ple, told how a chocolate manufacturer, 
whose customers said they were receiving 
half-eaten bon-bons, reported the matter to 
the police. A Police Clinic dentist matched 
impressions of the teeth of the factory work- 
ers with the tooth marks on the candy. Two 
girls confessed and received suspended sen- 
tences, ) 

This could easily be worked up into a 
short filler: 


The owner of a chocolate factory in 
Podunk, Illinois, was getting desperate. 
From every side, customers were com- 
plaining that the candy they ordered 
arrived half-eaten, Unable to track down 
the culprit himself, the manufacturer 
took the matter to the police. A den- 









tist at the Police Clinic took impres- 
sions of the teeth of the factory’s em- 
ployees and then compared them with 
the. tooth marks on the candy, Two 
young girls confessed to a sweet tooth 
when confronted with the evidence, and 
a kindly judge gave them suspended 
Sentences, 


The chances of collecting a check will be 
better if you stick to clipping local inci- 
dents. Dispatches about oddities, which big 
press services like the AP and UP report, 
are also being read by hundreds of other 
writers all over the country. Competition 
on local news is considerably less. 

You can pick up filler material by doing 
a little research in encyclopedias and fact 
books, selecting off-trail, uncommon infor- 
mation on such subjects as history or na- 
ture lore. Many Western pulp magazines 
buy fact fillers on the modes and mores of 
the West. 

For example, a book on etymology re- 
veals: 

Maverick, n. An unbranded animal 
of unknown ownership. Derived from the 
name of Samuel A. Maverick, Texas 
lawyer, who took over a herd of cattle 
in payment for a debt. He placed them 
in charge of a foreman who, being ignor- 
ant of cattle and shiftless, failed to brand 
the increase of the herd and let them 
pasture wherever they roamed. In 1855, 
Maverick sold his entire property to 
Toutant de Beauregard, a neighbor 
stockman. Beauregard was to have all 
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the cattle he could find on Maverick’s 
range, branded and unbranded. Beaure- 
gard instituted a roundup, in the course 
of which his riders ranged over a wide 
area of territory and branded any un- 
branded cattle they found with the 
Beauregard mark. They covered so 
much land at a time when the prairies 
were full of unbranded cattle that the 
news of their doings became widely 
spread, and the term maverick was ap- 
plied to unbranded range cattle... . 


With a little color, this becomes a filler: 


An unbranded steer is commonly 
known as a maverick, thanks to a Texas 
lawyer named Samuel A. Maverick. In 
payment for a debt, Maverick agreed to 
take a herd of cattle, and left them 
under the none-too-watchful eyes of a 
foreman, who didn’t know very much 
about stock. As the herd increased, 
they ranged far and wide, and new 
calves went unbranded. Maverick finally 
decided to sell his herd to a neighboring 
stockman, Toutant de Beauregard, and 
under the terms of the deal, Beauregard 
was to get all the cattle on Maverick’s 
range—branded and unbranded. Being a 
systematic individual, Beauregard began 
a careful roundup, and as his riders pro- 
ceeded, they gradually rode further and 
further in search of Maverick cattle. 
Any unbranded cattle they found, and 
there was a great deal of unbranded 
cattle loose in 1855, was marked with 
the Beauregard brand. The expeditions 
became so widespread that news of the 
“raids” traveled swiftly, and the term 
maverick was applied to any unbranded 
range cattle. 


If compiling these factual bits doesn’t 
appeal to you, there are plenty of topics 
closer to home. Pieces from your own ex- 
perience—or that of your friends—can be 
used. What was the funny crack your 
five-year-old son made at breakfast? Re- 
member the unusual way your corner news- 
boy has of yodeling the headlines. 

When writing up a humorous incident, 
it’s often safer to stick to material which 
you know actually happened. Chances are 
that the very amusing story your partner 
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told you yesterday, though new to you, has 
been making the rounds for quite some 
time. 

Don’t take a filler from one magazine, 
rewrite it, and submit it to another. Edj- 
tors may not be able to keep track of every 
filler published ; but more often than not, 
an alert reader will call them on a repeti- 
tion. If the editor finds out that you've 
knowingly purloined your submission, you 
have lost a market forever. 

Keep your eyes open for fillers wherever 
you go. An old hospital doorway in Phila. 
delphia carries an inscription which fur. 
nished a filler for Today’s Woman: “Think 
not the beautiful doings of thy soul shall 
perish unremembered ; they abide forever, 
and the good thou doest nobly, truth, and 
love approve... .” 

Many .magazines, the Ladies’ Home 
Journal for one, scatter quotations from 
the writings of famous authors through the 
back of their books. A recent issue of the 
Journal contained this pungent saying of 
Mark Twain’s: “Man is the only animal 
that blushes, or needs to.” Witty or thought- 
ful statements by politicians, educators, 
statesmen and scientists, which you may 
have read or heard when they lectured in 
your city, all furnish grist. 

For the writer who likes to make up 
puzzles, or contrive quizzes and clever 
verses, there are many magazines to sell. 
They’re included in the listing below, and 
the writer should study copies of the pub- 
lications carefully to see exactly how their 
features are slanted. 

To devise a longer filler—some maga- 
zines classify an 1800-word article as a 
filler—a writer might try a how-to-make, 
build or do piece. Your basement work- 
shop, a gadget you’ve devised or even a trip 
which you took offer subjects. Frequently 
these articles need an illustration in the 
form of a photograph or sketch. 

Once you begin looking for fillers and 
analyzing the published ones you’ve read, 
you'll find ideas popping up with regular- 
ity. Why not start a small notebook in 
which you can paste clippings you want to 
write up or jot down ideas that occur to 
you? Then at your leisure, you can run 
through your notes and get them in shape. 
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"It's quite a blow to his ego — everything he swipes sells. 


Filler writing is a test of your skill. You 
have got to get your point across in a mini- 
mum of words. Here’s an example from a 
magazine that does a good job of conden- 
sation every month, The Reader’s Digest. 


Some years ago in our rural section of 
southern California, a Mexican mother 
died leaving a family of eight children. 
The oldest girl, not yet 17, was a tiny 
thing. Upon her frail shoulders fell the 
burden of caring for the family. Taking 
up the task with courage, she kept the 
children clean, well fed, and in school. 

One day when I complimented her on 
her achievement, she replied, “I can’t 
take any credit for something I have to 
do.” 

















“But, my dear, you don’t have to. You 
could get out of it.” 

She paused for a moment, then re- 
plied: “Yes, that’s true. But what about 
the have to that’s inside of me?” 


It would be easy to write up this simple 


little incident and, by overstatement, ruin it. 


There are a great many Mexican 
families living in our neighborhood 
which is a rural area in southern Cali- 
fornia. Five years ago, a Mexican moth- 
er died, leaving her family of eight chil- 
dren. Her eldest daughter, a slim, black- 
haired little girl, who was not even 
seventeen years old, was now responsible 
for the entire care of the family. On her 
stooped, frail shoulders fell all the re- 
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sponsibility of caring for the household, 
preparing the meals, cleaning, watching 
the younger children—the innumerable 
tasks involved in managing such a large 
family. But undaunted, her head held 
high, this child fell to work, saw that her 
brothers and sisters continued their 
education, were neat and well dressed 
and comfortably housed. 


Unnecessary words can completely de- 
stroy the impact of a story. One good way 
to test the compactness of your writing, if 
you tend to gregariousness, is to try and 
condense the originals of some of the arti- 
cles the digest magazines publish. Compare 
your version with the printed ones and see 
how well you do. 

When you prepare your fillers for market, 
don’t, just because they’re short, single 
space them on an odd scrap of paper. Use 
the standard 8x11 bond and double space. 
If you want to be sure your fillers are re- 
turned, enclose a stamped, self-addressed 
envelope. Some magazines are so deluged 
with fillers that they cannot return them. 
When this is the case, it’s been indicated 
in the market listing below. 

You may not get rich selling fillers, but 
they can very conveniently supplement your 
income. The larger magazines often pay as 
much as 10c per word. As usual, the com- 
petition here is heavy .and often you can 
get a start and find a steady source of 
revenue through contributions to the 
smaller books. 

Here are 95 markets to try out. 


Markets 


(In each listing, the name or designa- 
tion of the staff member to whom fillers 
should be addressed is indicated. ) 


First Class General Magazines 


The American Mercury, 570 Lexington 
Ave., N. Y. 22, N. Y. Charles Angoff. Any 
type of subject matter if it is brief and of 
interest to mature men and women is 
bought. Report in a week and pay about 
3c a word. 

Better Homes and Gardens, 1716 Locust, 
Des Moines, Iowa. Robert M. Jones, Asso- 
ciate Editor. “The only type of filler we 
are interested in covers handyman ideas for 
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simplifying home maintenance. We prefer 
helpful, ingenious ideas that can be pre- 
sented with a picture, sketch or legend. 
Such ideas should appeal to a large audi- 
ence and should be able to be easily put in 
effect by the unskilled home- 
owner.” Report in three to four weeks and 
pay $10, on acceptance, with extra _pay- 
ment for acceptable photographs. Return 
fillers, if postage is enclosed, to professional 
writers. 

Coronet Magazine, 366 Madison Ave., 
N. Y. 17, N. Y. Filler Editor. Buy humor- 
ous anecdotes, inspirational stories—800 
word maximum. Taboos are: sex, liquor, 
gambling, drunkenness, dialect of any par- 
ticular nationality and reference to handi- 
caps. Report in six to eight weeks and pay 
10c a word, a minimum of $5 on one and 
two line pieces, and $10 on everything else. 

Country Gentleman, Independence 
Square, Philadelphia 5, Pa. CHAFF Editor. 
Want tall tales with farm or ranch back- 
ground; homespun philosophy; humorous 
prose (all up to 50 lines) ; humorous verse 
(up to 24 lines) ; cartoons, hilarious anec- 
dotes; factual items in “Believe It or Not” 
vein for publication under title of “It’s 
a Fact.” Cannot use serious verse in any 
length. Report in one week and pay a 
minimum of $1 per line; higher rates for 
regular contributors. Payment is on ac- 
ceptance. 

Extension Magazine, 1307 ‘S. Wabash 
Ave., Chicago 5, Ill. Eileen O’Hayer. -Con- 
sider fillers of 600 words on general inter- 
est topics. Pay a minimum of $25 and re- 
port in three weeks. 

Farm Journal, Washington Square, 
Philadelphia 5, Pa. L. E. Donelson. Send 
short “quotes” of one or two sentences on 
any subject, humorous or otherwise, with 
the author’s name. Report in ten days to 


average, 


two weeks and pay $5. 


Harper’s Magazine, 49 E. 33rd St., N. Y. 
16, N. Y. The Editors, Do not buy original 
material. Want quotations, especially from 
old books, that make stimulating comment 
on present events. The shorter the better. 
Report in one to four weeks and pay 
$18.75. 

Maclean’s Magazine, 481 University Ave., 
Toronto, Ontario, Canada. - John Clare, 





prefer 
e pre- 
egend., 
audi- 
put in 
home- 
cs and 
| pay- 
eturn 
sional 


Ave., 
umor- 
—800 
iquor, 
y par- 
andi- 
d pay 
e and 
x else, 
ence 
ditor. 
back- 
orous 
verse 
anec- 
Not” 
“Tt 
| any 
ay a 
s for 
1 ace 


ibash 
Con- 
nter- 
d re- 


uare, 
Send 
'S on 
with 
ys to 


i. ¥. 
rinal 
from 
nent 
‘tter. 


pay 


\ve., 
lare, 


Article Editor. Accept quizzes, puzzles and 
similar photo features. Also profiles, hu- 
morous pieces and some poetry, not more 
than 1,000 words. Hitherto unpublished 
anecdotes about famous people and like 
anecdotes from Canadian history are 
wanted in lengths not exceeding 500 words. 
Report in two weeks. Pay $50 to $100 
for the short pieces, less for poetry. 

Magazine Digest, 60 Lowther Ave., Tor- 
onto 5, Ontario, Canada. Myra Keen. 
Prefer fillers of 350 words or less on any 
interesting subject. Pay $5 per accepted 
item, on publication. 

Nation’s Business, 1615 H St. N.W., 
Washington 6, D. C. Paul McCrea, Man- 
aging Editor. Buy stories with a business 
slant, fairly heavy in human interest, sug- 
gesting new ideas or new methods. Lengths 
are 500 to 1,000 words. Report in a week 
to ten days and pay 10c a word or better. 

Pageant, 535 Fifth Ave., N. Y. 17, N. Y. 
Filler Editor. Buy short material of interest 
to general public. Report in three to four 
weeks and pay 10c per word and up. 

Parents’ Magazine, 52 Vanderbilt Ave., 


N. Y. 17, N. Y. Mrs, Clara Savage Little- 
dale. Take 200 to 1,000 words on how 
parents have successfully met and handled 
a particular problem in child raising. “Out 
of the Mouths of Babes” buys short say- 
ings or anecdotes about children. Pay $1 


on publication. Address contributions to 
this department ; no fillers returned. “Fami- 
ly Fun” wants short accounts of how fami- 
lies have fun together: games, parties, etc. 
Pay $5 on publication. Address scripts to 
that department; no contributions returned. 
“Parental Problems” likes a brief descrip- 
tion of how a problem was handled success- 
fully. Pay $5 on publication, Address that 
department ; no scripts returned. Material 
to be bought is reported on in two to three 
weeks. 

The Reader’s Digest, Pleasantville, N. Y. 
The “Life in These United States” Depart- 
ment wants true, unpublished stories from 
the writer’s own experience or observation, 
revelatory of adult human nature or show- 
ing appealing or humorous sidelights on 
the American scene. Maximum length is 
300 words, but the shorter the better. Con- 
tributions cannot be returned or acknowl- 


edged; items not accepted within 90 days 
may be considered rejected. Payment is 
$100, two weeks before publication. Ad- 
dress: “Life in U. S.” Editor. Will pay 
$10 to the first contributor of each pub- 
lished item in the Spiced Tongue Depart- 
ment. Contributions not returned. Address 
Spiced Tongue Editor. 

The Rotarian, 35 East Wacker Drive, 
Chicago 1, Ill. Leland D. Case. “We pre- 
fer human interest fillers, especially those 
illustrative of broad problems in home, 
business or national life.” Report in one 
or two weeks and rates vary with material. 

Successful Farming, 1716 Locust St., Des 
Moines, Iowa. Betty Camp. Want humor- 
ous jokes, short stories, newsbreaks of under 
100 words; also, original philosophical quo- 
tations. Pay $3 to $10 and report in a week 
to ten days. 

This Week, 420 Lexington Ave., N. Y. 
17, N. Y. Article Editor. Short—50 to 100 
words—humorous bits for use in Sidelines. 
Report in one to two weeks and pay $10. 

The Times Magazine, The New York 
Times, N. Y. 18, N. Y. Morris Gilbert. Pay 
$20 a column for short pieces based on 
the news. Report in two to three days. 

True, 67 W. 44th St., N. Y. 18, N. Y. 
Bill Williams. Use 600 and 1,200 worders 
dealing with unusual vignettes of history, 
narrow escapes from death, strange crime 
cases with unexpected endings, sporting an- 
ecdotes—anything out of the ordinary and 
with a strong masculine appeal. Rejections 
in a week, but acceptances take longer. Pay 
approximately $50 and $100. 


Second Class General Magazines 


American Family Magazine, 53 West 
Jackson Blvd., Chicago 4, Ill. John W. 
Mullen. Fillers of not more than 100 words. 
Report in ten days and pay 3c a word. 

Buick Magazine, 818 West Hancock Ave., 
Detroit 1, Mich. E. W, Morrill. Occasion- 
ally use half-page items of approximately 
250 words with one outstanding photo on 
travel subjects, preferably dealing with 
some unusual tourist attraction, some curi- 
osity worth seeing. Photos must be inter- 
esting and technically good. Do not want 
one paragraph fillers. Report in five days 
and pay $20 to $25 for the half-pagers. 
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The Kiwanis Magazine, 520 No. Michi- 
gan Ave., Chicago 11, Ill. Felix B. Streyck- 
mans. Any length to 300 words on any 
community angle. Report in two weeks 
and pay $5 to $10. 

Negro Digest, 5125 S. Calumet Avenue, 
Chicago 15, Ill. Ben Burns.. Amusing, edu- 
cational, religious fillers with Negro angle 
—no dialect. Maximum length of 250 
words. Report within seven days and pay 
$2 apiece. 

Our Navy, 1 Hanson Place, Brooklyn 17, 
N. Y. H. W. Burkhart, Jr. Must have a 
U. S. Navy slant and be over 200 words in 
length. Report in a few days and pay Yc 
a word. 

The Pan American, 1150 Avenue of the 
Americas, N. Y. 19, N. Y. Elizabeth C. 
Kellogg. Want humorous, educational bits 
on South America. Report in two weeks 
and pay 1c a word, on publication. 

Physical Culture, 535 Fifth Ave., N. Y. 
17, N. Y. Ed Bodin, Managing Editor. 
Want fillers with health and physical de- 
velopment slant. Report in three weeks and 
pay 4c a word. Do not always return 
fillers. 

Profitable Hobbies, 24th and Burlington, 
Kansas City 2, Mo. Theodore M. O’Leary. 
Fillers about specific persons who. profit 
financially from their hobbies in 100 to 200 
words. Should be concise and specific, Per- 
sons should be called by name, and selling 
prices, etc., should be included. Also con- 
sider 400 to 500 word fillers similar to 
above, but going into more detail and in- 
jecting human interest, if possible. Report 
in thirty days and pay $2 for 100 to 200 
word fillers; 1c a word for the others. Short 
fillers are not returned; the longer ones 
are. 

Pulse, 2627 Bowen Rd. S.E., Washing- 
ton 28, D. C. Helen S. Mason. Buy fillers 
on racial incidents, anecdotes with a posi- 
tive angle, unusual once-in-a-lifetime ma- 
terial. (A Negro publication.) Amusing 
anecdotes about children and adults. Travel, 
animal stories and experiences. “Believe It 
or Not” type material. Lengths vary from 
100 to 400-500 words. If interesting, length 
is no problem. Report in three weeks. 

Quote, P. O. Box 611, Indianapolis 6, 
Ind. Miss Lucy Hittle. “We buy anecdotes 
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and illustrative material which public 
speakers can use. We are in the market 
continually for original humor, preferably 
based on actual experience. ‘It happened 
to me’ type. Fillers should be short, 150 
words or less. No fiction, articles, photos or 
poetry are wanted, nor are we interested in 
jokes and anecdotes clipped from other 
publications; our own staff covers this.” 
Report in several weeks. Pay, on accept- 
ance, varies according to value of material 
from speakers’ standpoint. 

Smiles. Zing! (formerly Cheers), 215 
Fourth Ave., N. Y. 3, N. Y. Edward F. 
Murphy. Humorous verse, one to seven 
stanzas. Don’t buy jokes or anecdotes, but 
do purchase humorous stories, 1,000 to 
1,500 words. Pay $1 for one-stanza verse; 
$5 for five to seven stanzas; $25 flat rate 
for stories, on acceptance. Report in three 
days. 


Women’s Magazines 


The American Home, 444 Madison Ave., 
N. Y. 22, N. Y. Use 500 words plus illus- 
trations on the following: Decorating, send 
to James Wiley; food, Esther Foley; home 
management, Edith Ramsay; homes and 
building, William Hennessey; parties, Ger- 
trude Brassard; children, Ruth Davis; 
crafts, Beverly Flood. Report in three to 
four weeks, and payment depends on im- 
portance of material. 

Baby Post, 55 W. 42nd St., N. Y. 18, 
N. Y. Louise Cripps. Articles on baby care, 
which are scientific but interesting, bring 2 
to 3Y%c a word. Keep them brief. Report 
in three weeks. 

Charm, 122 E. 42nd St., N. Y. 17, N. Y. 
Oliver Claxton. Accept short back-of-the- 
book turns, up to 300 words. Self-contained 
column material, Report in about two 
weeks, and payment, on acceptance, de- 
pends on the material. 

Glamour, 420 Lexington Ave., N. Y. 17, 
N. Y. Elizabeth Weston, Turns Editor. Use 
no fillers as such but buy short, non-fiction 
articles of 400 to 700 words on subjects 
related to and slanted to young business 
women. Report in approximately two 
weeks and payment depends on individual 
manuscript’s worth. , 


Holland’s, 3306 Main St., Dallas 2, Tex. 
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Charleen McClain, Managing Editor. Fil- 
Jers on general and home-making subjects 
of interest to Southern women, 200 to 600 
words. Are heavily stocked at present so a 
filler would have to be tops to sell in this 
market. Report in one to three weeks and 
pay 3c a word. 

Ladies’ Home Journal, Independence 
Square, Philadelphia 5, Pa. The Editor. 
Short philosophical quotations, anecdotes 
up to 100 words—biographical or amusing. 
Payment, on acceptance, varies with ma- 
terial. 

Today's Woman, 67 W. 44th St., N. Y. 
18, N. Y. Harold Baron, Feature Editor. 
Currently in the market for 500 word shorts 
that are helpful and informative on sub- 
jects of interest to young mothers between 
20-30 years, who have youngsters up to 7 
years old. Also want 950 word shorts slanted 
to the same group of women. Do not want 
poetry, quotes or anecdotes since have a 
backlog in these at this time. Report in ten 
days and pay top slick rates. 

Western Family, 1300 N. Wilton Place, 
Hollywood 28, Calif. Audree Lyons. Four- 
line humorous verse; humorous stories 
about women of 300 words ; and factual ma- 
terial about homemaking in general, 300 to 
500 words. Do not want any jokes. Report 
in two weeks. Pay $5 for verse ; $10-$20 for 
straight fillers, on acceptance. 

The Woman, 420 Lexington Ave., N. Y. 
17, N. Y. Filler Editor. Buy humorous ma- 
terial up to 150 words in length. Report in 
ten days and pay $3 to $10. 

Woman’s Day, 19 W. 44th St., N. Y. 18, 
N. Y. Mabel Hill Souvaine. Consider ma- 
terial one or two columns in length. Rates 
depend on material. Report in two weeks. 
This publication is distributed through A & 
P stores. 

Woman’s Home Companion, 250 Park 
Ave., N. Y. 17, N. Y. Roger Dakin, Article 
Editor. Buy poems from 4 to 16 lines, either 
humorous or having special appeal to 
women. Payment is by the line on accept- 
ance and varies according to type of ma- 
terial. Report in about a week. 


Confessions 


Modern Romances, 261 Fifth Ave., N. Y. 
16, N. Y. Hazel L. Berge. Articles helpful 








to teen-age girls, young married women, 
families wanted. Lengths are: one column- 
450 words; two column-750 words; full 
page-950 words; one page with runover- 
1000 to 1500 words ; 2 pages with runover- 
1500 to 2000 words. Report in about two 
weeks and pay 5c per word. 

Secrets, 23 W. 47th St., N. Y. 19, N. Y. 
Rose Wyn. Fillers of from 200 to 1000 
words on marriage, courtship, personality 
and all other subjects of interest to women 
between the ages of 18 and 35. Report in 
about a week and pay 3c a word and up. 

True Confessions, 67 W. 44th St., N. Y. 
18, N. Y. Miss Helen A. Houghton. In- 
spirational, self-help fillers of 500 to 1000 
words, with or without bylines. Report in 
approximately two weeks and pay $25 to 
$100 and up, depending on length and 


merit. 


The Pulps 


Ace-High Western, Big-Book Western, 
Dime Western, .44 Western, New Western, 
Star Western, 205 E. 42nd St., N. Y. 17, 
N. Y. Michael Tilden. Dramatically, color- 
fully-handled and informative fact pieces 
on little-known items of frontier history, 
pioneer customs, characters, courage, way 
of life, etc. Anything from days of moun- 
tain-men to turn of century; all phases of 
Western frontier life. Lengths from 300 
words to 1800, in multiples of 300; i.e., 300, 
600, 900, etc. Report in two weeks. Pay Ic 
a word and up, largely up. Rates vary with 
lengths ; higher pay for shorter items. 
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Adventure, 205 E. 42nd St., N. Y. 17, 
N. Y. Kendall W. Goodwyn. Filler ma- 
terial from 300 to 1,000 words, which sticks 
closely to the magazine’s title; colorful in- 
cidents in history, vignettes of adventurous 
characters or short-shorts with an unusual 
twist. Report in about two weeks and pay 
good rates, on acceptance. 

Amazing Stories, Fantastic Adventures, 
185 N. Wabash Ave., Chicago 1, Ill. Wil- 
liam L. Hamling. Science fiction and fan- 
tasy fillers of all types. Must have a factual 
background. Lengths from 100 to 2,000 
words. Report in “24 hours,” and pay Ic to 
2c per word. fi 

Complete Love Magazine, Love Fiction 
Magazine, Ten-Story Love Magazine, Va- 
riety Love Stories, 23 W. 47th St., N. Y. 19, 
N. Y. Rose Wyn. Use fillers up to 500 
words on marriage, courtship, personality, 
popularity, charm, etc., slanted toward a 
young feminine audience. Report in about 
a week and pay 2c a word and up. 

Confidential Detective Cases, Human De- 
tective Cases, Revealing Detective Cases, 
241 Church St., N. Y. 13, N. Y. Ethel C. 
Sundberg. Amusing fillers of approximately 
50 or 75 words. Also shorts of 300 to 500 
words with punch endings. Report in two 
weeks and pay 2c per word. 

Detective Tales, 205 E. 42nd St., N. Y. 

17, N. Y. Michael Tilden. Want unusual 
crime factual fillers, but not a boil-down of 
true murder cases. Also well dramatized, 
informative, colorful items that make for 
good entertaining reading. Murder or clev- 
er, personalized detection of crookedness, 
usually on a big scale. Stress unusual or 
feature angles to items. Use material suit- 
able in multiples of 300 words up to 1800. 
Report in two weeks; pay Ic a word, usually 
more. Higher pay for shorter items. 
.. Detective World, 19 W. 44th St., N. Y. 
18, N. Y. Jonas Bayer. Fillers concerning 
crime in lengths of 400, 800, and 1200 
words are bought: But at present have a 
large inventory and will not be buying for 
two months. Report in about two weeks 
and pay approximately 2c per word. 

Dime Mystery, 205 E. 42nd St., N. Y. 17, 
N. Y. Michael Tilden. Weird, eerie, biz- 
arre, unusual dramatized items of crime— 
chiefly murder. Sometimes use a hint of 
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the supernatural. Use material in multiples 
of 300 words, up to 1800. Report in two 
weeks and pay lc a word, usually more. 
Higher pay for shorter items. 

Mammoth Western, 185 N. Wabash Ave., 
Chicago 1, Ill. William L. Hamling. Use 
from 100 to 2000 words. Western fillers may 
be of all types, with factual backgrounds, 
Pay 1c to 2c per word, and report in “24 
hours.” 

New Love, Romance, 205 E. 42nd St, 
N. Y. 17, N. Y. Peggy Graves. Buy poetry 
from 4 to 20 lines, and pay 25c per line. 
Report in one month. 

Ranch Romances, 515 Madison Ave., N. 
Y. 22, N. Y. Fanny Ellsworth. Short (up 
to 500 words) well authenticated sidelights 
on the West. May be historical or modern 
incidents, humorous anecdotes about West- 
ern characters or may include more serious 
information about anything Western. Re- 
port in two weeks and pay Ic a word and 
up. 

Sport, 205 E. 42nd St., N. Y. 17, N. Y. 
Albert R. Perkins, Managing Editor. 
Seldom use fillers, but short, timely items 
concerning sports figures in current head- 
lines are used in SPORTalk column, which 
bring $5 to $10 per item used. Send to Biff 
Bennett, c/o SPORTalk. Items for this 
department cannot be returned. Reports 
on other fillers take ten to thirty days. 

Startling Detective, 67 W. 44th St., N. Y. 
18, N. Y. Hamilton Peck. Fillers must deal 
with crime or police work, preferably with 
a humorous or novel twist. Lengths are 400 
to 1200 words. Report in two weeks and 
pay 5c a word. 

True Police Cases, 67 W. 44th St., N. Y. 
18, N. Y. Sam Schneider. Brightly written, 
well-constructed stories of from 250 to 1500 
words, dealing with police work, with ac- 
cent on mystery or an unusual twist. Crime, 
criminology, some personality pieces oc- 
casionally bought. Report in two weeks and 
pay 5c a word. 

Zane Grey's Western Magazine, Racine, 
Wisc. Don Ward. Fillers should concern 
the Old West and run from 100 to 500 
words. Report in ten days and pay $2 to 
$10 on acceptance. 

(Continued on page 77) 
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By NOEL STEVENSON 


Prrver PERSIFLAGE came in to see 
me and said he had decided to forsake 
writing. Most people are troubled with 
spots before their eyes when they suffer from 
the same thing he has. But not Mr. Persi- 
flage. It is libel he sees, and that hydra- 
headed monster, “Right of Privacy,” which 
he has read about recently: 

Now he feels he should have his attorney 
check everything he writes. But what about 
the ordinary prudent person? If you have 
good taste and a modicum of average judg- 
ment, you have nothing to worry about. 

Judging from some of the material I 
have read, it is surprising to me there are 
so many people who are writers instead of 
defendants. Here’s a perfect example: 


Thaddeus Thistletwiss was a character 
of the neighborhood, settling near the 
river, with a large family .... he was 
a man who, recognizing the debasing 





Mr. Stevenson is a Member of the State 


- Bar of California. 


effects of whiskey, endeavored to remove 
its influence by drinking it all himself. 


The only thing fictitious about this case 
is the name. In writing about Thaddeus, 
the writer couldn’t have aimed straighter, 
and with both barrels, too. The result: an 
invasion of Thad’s right of privacy and 
libel. 

One of the most explicit definitions of 
the right of privacy was coined by Judge 
Cooley. He defined it as the right of each 
individual to be let alone, or the right not 
to have his private life dragged before the 
public gaze. There are exceptions to the 
rule, but more about these later. 


It is generally believed that if libel is 
avoided, a writer is safe. That is not true. 
This right of privacy must be considered, 
and more so in the future than ever before. 
The right of privacy is in the process of de- 
velopment right now, and although not all 
of the states have recognized it, it is spread- 
ing by judicial decision and statutory en- 
actment. Florida was one of the latest 
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states to recognize the right in a decision 
against Marjorie Kinnan Rawlings involv- 
ing her book “Cross Creek.” 

Mrs, Rawlings used the first name of a 
person who resided in a certain section of 
Florida, and so described her that the 
readers in that locality knew that the char- 
acter in the book was the same person who 
was well-known throughout their county. 
The character was depicted as in real life, 
unfavorably in some instances and favor- 
ably in others. The Florida Supreme Court 
held that there was an invasion of the right 
of privacy of the person characterized. 

In discussing this case, the only remedy 
Peter Persiflage could think of was not to 
write about the character at all. It isn’t 
that hard. If you don’t have the written 
consent of the person whose privacy you 
are delving into, you had better change 
the locale and select a fictitious name. 

Furthermore, make certain the names 
you choose are really fictitious. An inter- 
esting case in point involved a motion pic- 
ture studio. In this incident, I could di- 
vulge the true name of the injured party, 
due to the fact that she waived her right 
of privacy upon commencing suit. How- 
ever, enough mischief was done at the time. 

In order to advertise a motion picture, 
the head of the publicity department of 
the studio dreamed up the following letter : 


Dearest: 
Don’t breathe it to a soul, but I’m back 
in town and more curious than ever to 
see you. Remember how I cut up about 
a year ago? Well, I'm raring to go 
again, and believe me, I’m in the mood 
for fun. 
Let’s renew our acquaintanceship and I 
promise you an evening you won't for- 
get. Meet me in front of the Pixie Theatre 
at 14th and G on Thursday. Just look 
for a girl with a gleam in her eye, a 
smile on her lips, and mischief on her 
mind! 

Fondly, 

Your ectoplasmic playmate, 

(signed) Candace Capriole. 


After the publicity genius had composed 
this missive, it was written in a feminine 
hand and then reproduced mechanically on 
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pink stationery. One thousand copies of the 
letter were enclosed in pink envelopes, ad- 
dressed in a feminine hand and sent to 
1000 male householders selected by a mail- 
ing list agency. 

In this same city resided an actress and 
singer by the name of Candace Capriole, 
She was, and still is, the only person listed 
by that name in both the telephone and 
city directories. The name signed at the 
end of this letter, in addition to being the 
same as that of the actress and singer men- 
tioned above, was also the same name of 
the chief feminine character in the motion 
picture playing at the Pixie Theatre. 


Bedlam broke loose. Misunderstandings 
arose with wives who open their husbands’ 
mail. The expectations of lonesome males, 
who were interested in the promised even- 
ing, were aroused. Candace’s home was de- 
luged with telephone calls, telegrams and 
letters. There were quite a number of per- 
sonal visits from some of the men, and 
several wives put in an appearance. 


All of this affected her reputation ad- 
versely, and she became “nervous, heart- 
sick, had a feeling of disgrace and anguish, 
and depressed.” There was no question that 
her character and reputation were good. 
She lost many professional engagements as 
a result of this letter. Candace commenced 
suit for damages for the invasion of her 
right of privacy. The appellate court held 
that her privacy had been invaded. 

Writers take comfort in the thought that 
truth is a defense to libel. That is not al- 
ways so where a person has maliciously 
engaged in libel. Applying this same prin- 
ciple to the right of privacy, it is important 
to remember that truth is not a complete 
defense. 

A good example of this principle is a 
case I shall call Doris Dollar vs. Godfrey 
Goldwattle. 

Doris Dollar was a prostitute. She was 
charged with murder and tried for that 
crime, the trial resulting in an acquittal. 
After her acquittal she reformed, married 
Hector Hemp and became a dutiful house- 
wife. She made many friends who did not 
know of her past life. Eight years after the 
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murder trial, Goldwattle, - without her 
knowledge or consent, produced and re- 
leased a motion picture entitled “Crimson 
Woman,” which was exhibited in theatres 
in many states. This motion picture not 
only depicted the true life story of Doris’ 
past life, but even used her maiden name. 
Goldwattle also advertised that the plot 
of the film was true, and the name of the 
principal character, Doris Dollar, was the 
true name of the person whose life was 
depicted. 

As a result of the picture her friends 
learned of her past life, abandoned her, 
and she was exposed to contempt and 
ridicule. She thereupon commenced suit 
against Goldwattle for damages, The court 
held there was an invasion of her right of 
privacy. 

If Doris had commenced the action only 
on the basis of libel, she would have been 
faced with the defense of truth. She ad- 
mitted her past life, and prevailed in her 














cause of action for the invasion of her right 
of privacy. 


It is impossible to compile a body of 
rules to cover every situation. However, by 
complying with some general rules, there is 
little chance of trouble for the writer. 


Trade and Advertising: Never use a per- 
son’s photograph, name or likeness for com- 
mercial purposes without written consent. 


Matters of Public and General Interest: 
The right of privacy does not prohibit pub- 
lication of material which is of public or 
general interest. Publicity concerning per- 
sons who, by their conduct, achievements 
or mode of living, may be said to be public 
character or figures, or the mention of their 
names in the publication of a news or his- 
torical event, if of legitimate public in- 
terest, is not an actionable invasion of the 
right of privacy. Mere curiosity is not suffi- 
cient to classify as general interest. 
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Public. Meetings and Court Proceedings: 
The right of privacy does not prohibit the 
publication of information, even though of 
a private nature, involving proceedings of 
a court of justice, legislative hearings, or 
meetings of any other public body. 


Crime and Criminals: Persons convicted 
of crime forfeit their right of privacy. Pub- 
lic interest intervenes in instances where 
persons are charged with crime and allows 
publication of the facts. Victims of crime, 
and those engaged in the detection thereof, 
when they are brought within the realms of 
public interest, lose their right of privacy 
insofar as the details of the crime are 
concerned. 


Extent and Duration of the Right of 
Privacy: Individuals may relinquish some 
parts of the right of privacy that ordinary 
persons enjoy without wholly relinquishing 
their right of privacy, or being compelled 
to allow all of the intimate details of their 
private lives to be exposed to public view. 
The courts have held in a number of cases 
that when a public character retires, his 
right of privacy is restored. Therefore, if 
there is a lapse of tinie, and a public per- 
sonage has become obscure, care should be 
taken not to invade his right of privacy. 
Although some courts have taken the view 
that once a public character, always a pub- 
lic character, you might be brought before 
the wrong court. 


Use of Names: The use of a name and 
portrait in a work relating to a subject with 
which a person has been prominently con- 
nected is not an invasion. This applies to 
historical works where the subject is de- 
ceased, as well as to instances where the 
subject is living. A living person’s name 
and portrait appeared in a book on the 
history of strike breaking. The court held 
there was no invasion, as the person was 
prominently connected with the subject, 
and it was also a matter of public interest. 


Private and Social Affairs: Information 
concerning prevailing fashions that involves 
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using the names of persons who do not seek 
or want publicity is considered public prop- 
erty, where the use of the news or informa- 
tion is of interest and not merely for the 
purpose of advertising. 

The New York Supreme Court has held 
that the single use of a person’s name is not 
an actionable invasion of the right of pri- 
vacy. In that case the author and publisher 
of a book were sued because this person’s 
name was mentioned once in connection 
with a certain locality, and in such a way 
as to identify the person as one of the char- 
acters in the book. The person was not 
mentioned in an unfavorable manner. The 
court said that a single appearance of the 
plaintiff’s name in the book was not pro- 
hibited by the statute, and the use of “local 
color” was not outlawed. Some other court 
might arrive at a different conclusion, how- 
ever, so it’s wise to use fictitious names and 
a different locale in order to avoid com- 
plications. 


Corporations: A corporation has no per- 
sonal feelings; therefore, it has no right 
of privacy. 


Publication of the Facts: Upon publica- 
tion of the facts of a particular situation 
by the individual, or with his consent, the 
right of privacy ceases. 


Truth is not a defense to an invasion of 
the right of privacy. 


Mistake is not a defense: The fact that 
a person invades the right of privacy of 
another through mistake is not a good de- 
fense. For example in Flake vs. Greens- 
boro News Co., a person, whose picture was 
published in connection with an advertise- 
ment, was held to be entitled to recover for 
this invasion of her right of privacy, al- 
though the picture bore as a caption the 
name of a person other than hers. 


Lack of malice is not a defense: The 
mere fact that an author or publisher did 
not intend harm or injury to a person is not 
a defense. 
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"And would you believe it? When I'd finished the book, 
all my inhibitions had vanished.” 


The Effect of Death: The right of pri- 
vacy is personal and dies with the person. 
This means that you may write about a de- 
ceased person, and there can be no inva- 
sion of the right of privacy. The heirs, exe- 
cutors or administrator of the deceased will 
have no cause of action against you. Just 
make certain you don’t invade the right 
of privacy of living relatives in writing about 
the deceased. Also make certain not to 
“blacken the memory of the dead,” as that 
is criminal libel in some states. 


Although some states have not recognized 
the right of privacy and several have re- 
jected it, a lawsuit of this character is not 
a respecter of geographical boundaries. For 
instance, if an author or publisher in New 
York, where the right is recognized by sta- 
tute, invaded the right of privacy of a per- 
son residing in the State of Washington, 


where the right has been rejected, the in- 
jured party could commence a suit in New 
York instead of Washington. The place 
of wrong is the state where the last event 
necessary to make the defendant or wrong- 
doer liable for the tort took place, and this 
would be the state where the seal of privacy 
was first broken. 

Due to the fact that a writer’s product is 
what might be termed “interstate” is char- 
acter, from a practical standpoint the right 
of privacy is in effect everywhere. 


After coming this far, you probably won- 
der if writers have any rights at all. A 
good case on this is Ellis vs. Hurst. In an 
opinion by the New York Supreme Court, 
it was held that a writer, who wrote under 
a nom de plume, could enjoin a publisher 
from publishing books under his true name. 
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Philadelphia Markets 


By HARRIET BRADFIELD 


=e to most writers, is 
synonymous with The Curtis Publishing 
Company. Perhaps some will also name 
The Farm Journal, Official Detective or 
The Etude. They may think of a few book 
publishers, such as J. B. Lippincott, Macrae- 
Smith and the John C. Winston Company.* 

But how many know that Philadelphia is 
an important center of religious publishing, 
that it is perhaps the center of medical 
publishing and is the home of many busi- 
ness and trade magazines as well as some 
hundred and fifty house organs? 

The Curtis Building, with its magnificent 
entrance hall, is a sightseer’s landmark, The 
editorial: offices overlook Independence 
Square. In the back of the building, iso- 
lated in a workaday world of their own, the 
great presses pour out more than a million 
magazines a day. 

Oldest of these, The Saturday Evening 
Post claims direct descent from its founder, 
Benjamin Franklin. The Post is a maga- 
zine in which every department is open to 
free-lance writers who have something to 
say—and can say it well enough. It pays 
excellent rates for everything it uses, except 
Letters to the Editor. 

You may be sure that any manuscript 
sent to this magazine receives careful con- 
sideration. ‘“We’d be afraid to skip any- 
thing,” the editors tell me. “Some of the 
best things sneak in in the ordinary mail.” 


(* All addresses are Philadelphia, Pa. Pos- 
tal-zone numbers follow street addresses.) 
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Seasonal material should be submitted 
well in advance; the very minimum would 
be three months ahead. Articles using color 
photography sometimes have to be donea 
whole year in advance. A good time to sub. 
mit a Christmas story is in the spring. 

Mark your wordage on your manuscript 
The editors have a quick way of approxi 
mating how long a manuscript runs, which 
takes into consideration the variations in 
paragraph lengths due to conversations, 
etc. A novelet runs 50 manuscript pages, 
typed double-spaced, not over 30 lines to 
the page. Twenty pages is tops for a short 
story; 16 pages for an article ; 30 pages for 
one installment of a serial. Thes¢ are ap 
proximations, of course. 


These are the word lengths which The 
Post quotes to inquiring writers: Short 
stories up to 5000 words; novelets from 
12,000 to 18,000 words; serials 25,000 to 
60,000 words; articles 1000 to 4000 words; 
prose Post Scripts and back-of-the-book 
shorts not over 400 words; Reports to the 
Editor 600 words, or two to three pages a 
manuscript. Writing has to be kept fairly 
compact and terse in order to meet thes 
requirements. To learn the style of the 
various types of shorts in the back of the 
book, study the magazine. All details are 
given there, and the types change from time 
to time. 

Poets receive kind treatment from The 
Post, and new ones appear frequently. Very 
little poetry over 24 lines can be fitted in. 
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"| told you before — your characters are impossible! 
Now what were you going to show me?” 


There is a special demand for very short 
bits, with top payment: First sales bring a 
minimum of $15 for a couplet, $20 for a 
quatrain and about $2 a line for longer 
pieces. 

Cartoons are used in large numbers and 
should be submitted as roughs. Photographs, 
quizzes, etc., are bought as are editorials. 

Ben Hibbs is editor of The Saturday 
Evening Post, Independence Square, 5. 


The Journal 


Ladies’ Home Journal boasts top circula- 
tion in the women’s field, and is second 
only to Life in its newsstand sales through- 
out the country. With the October issue, it 
hit a new high in advertising revenue. 

But none of this has gone to its head. The 
editors are more eager than ever to comb 
out of their mail every single manuscript of 
promise. To this end, the reading depart- 
ment has been enlarged. A large propor- 
tion of scripts get at least two readings. The 
number of new writers appearing in the 


‘Journal is large. For instance, both the 


June and August issues carried stories by 
new writers, and September had two. Out 


of the fifty or fewer story manuscripts 
bought in a year, the editors estimate that 
about a sixth come from “undiscovered” 
writers. 

The editors’ principal fiction requirement 
is a good story. There are no tabus, beyond 
the element of good taste, and the field of 
interests is broad. 

Short stories run anywhere from 4000 to 
7500 words. Very occasionally a short- 
short is bought; lengths on these are 1500 
to 2000 words. One-shot novels are from 
15,000 to 30,000 words. Serials run 70,000 
to 90,000 words. Articles are also con- 
sidered from free-lance writers, but a query 
and outline in advance often help. Short 
lyrical verse is welcome, and special read- 
ers have been assigned to this department. 

Reports are fast on all the Curtis maga- 
zines. Payment at the Journal is highest 
in the field. On poetry, $2 a line is the basic 
rate, with an increase after several sales. 
Brief quotations and original sayings bring 
$5 to $10, depending on length. 

Bruce and Beatrice Gould are the editors 
of Ladies’ Home Journal, Independence 
Square, 5. 
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On the Farm 


Country Gentleman is the last of the 
Curtis magazines with editorial offices in 
the Curtis Building. This is promoted as 
“America’s foremost Rural Magazine,” with 
a circulation of two and a quarter millions. 
A special section is devoted to the interests 
of the Country Gentlewoman and the farm 
home. 

Payment here is right along with the big 
slicks, and consequently much of the fiction 
is by big-name writers, especially serials. 
But the short stories, of which two are 
usually used per issue, are more open. These 
run from 1500 to 5500 words. Something 
with a rural theme would be first choice 
with the editors ; a love story with country 
atmosphere might be second. 

The market for lead articles is limited. 
Because of the specialized needs of the 
magazine, the editors do a great deal of 
field work themselves. The best lengths are 
1500 to 3000 words. Payment is seldom 
under $250 for a one-pager (published 
length) on up to $750. 

Entry to the field is most easily achieved 
through the brief departmental pieces. 
Handiworks uses 150 to 200 words of de- 
scriptive text about new gadgets, devices or 
methods farmers have worked out for them- 
selves to save time, steps, feed, or even 
lives. One good action photo showing the 
device in use should accompany each script. 
Pay for these is $25. The short bits rate 
about 6 cents a word. Humor on the page 
of Chaff—verse, slips, etc— brings $5 to 
$10 each. 

Robert H. Reed is editor of Country Gen- 
tleman, Independence Square, 5. 

Jack and Jill, the Curtis juvenile publi- 
cation, has its editorial offices on the 13th 
floor of the Penn Mutual Building at the 
southwest corner of Independence Square. 
Primary and intermediate ages like this 
magazine. 

The emphasis here is on interesting 
reading matter, rather than over-fanciful 
decoration. Stories may be fantastic or 
realistic, or biographical. A real plot is a 
necessity. Animal subjects and modern “me- 
chanical” themes are both good. All sorts 
of backgrounds are considered, including 
historical and foreign. Seasonal material is 
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acceptable, but remember to submit it at 
least six months ahead. 

Lengths for stories should be under 1800 
words; for “Tiny Tales,” no more than 500 
to 700 words. Serials must pay special at- 
tention to suspenseful climaxes, with not 
over 1800 words to an installment. Nar. 
rative poems or groupings under one head 
are considered, but no poetry is used as 
fillers. Payment is on acceptance, rates 
varying with material. When asking for 
copies of the magazine, keep in mind it is a 
quarter; and if requesting the editorial 
statement of requirements, remember the 
stamped envelope. Juvenile magazines don’t 
run to big incomes, 

Mrs. Ada Campbell Rose is editor of 
Jack and Jill, Independence Square, 5. 


Travel Market 


Holiday also has moved into the Penn 
Mutual Building—on the 10th floor. Now 
that the editorial policy has jelled, the 
circulation has been leaping ahead impres- 
sively and the advertising income shines 
brightly. 

Travel reporting now plays a minor role 
in the makeup, as the book is more of a 
general magazine, interested in anything 
which might fill in leisure time. This would 
include sports, food, almost anything in a 
very wide field of interests. A study of 
current issues will give an overall idea of 
what the editors like. 

Not very much is bought here out of the 
unsolicited mail, because much of each 
issue is planned well in advance to center 
around specific feature subjects. It is there- 
fore a very good idea to submit a careful 
outline in advance. 

The magazine is beautifully illustrated. 
All color photography has to be done very 
far in advance, a year ahead wherever sea- 
sonal values are important, so Holiday 
usually works much farther ahead than 
most magazines. This makes querying im- 
portant here. 

Finished articles may run anywhere from 
500 to 4000 words. Payment varies greatly, 
depending on length, editorial value, and 
place in the magazine. 

Ted Patrick is editor of Holiday, Inde- 
pendence Square, 5. 
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Corner to corner with Independence 
Square lies Washington Square, which is 
almost entirely surrounded with publishing 
houses. At the southwest corner is the build- 
ing of the Farm Journal, “America’s largest 
rural magazine.” Its slogan is: “Farm Jour- 
nal is edited for human beings who happen 
to live on the farm” which indicates the 
range of acceptable material. 

“Obviously we use a lot of technical farm 
material,” Managing Editor Carroll P. 
Streeter said. “Experience stories of farmers 
and farm communities, new agricultural 
research results, photographs showing labor- 
saving ideas and equipment as thought up 
by farmers themselves and others, and all 
such are bought. Our own staff provides a 
good deal of this, and some comes from a 
specialized. group of correspondents who 
are familiar with our needs. However, 
there is no reason why anyone cannot sell 
us this sort of material if he will familiarize 
himself with Farm Journal first. Our stories 
are short and to the point, and written in 
simple, understandable language. We need 
good photographs with almost all copy. 

“In addition to agricultural matter, we 
are interested in everything that helps 
people be more successful human beings. 
About forty per cent of our magazine is 
given over to women’s interests, which in- 
clude not only the usual homemaking helps 
but stories in the realm of human relations, 
self-improvement, etc. We are not in the 
market for child training or child health 
stories because we are regularly supplied. 
Again, a scrutiny of several issues of Farm 
Journal will be the best guide as to types of 
material we might want.” 

“Fiction for Farm Journal does not have 
to have a farm setting, although we are in- 
terested in stories which do,” said Pearl Pat- 
terson, the Fiction Editor. “Stories should 
include characters who are familiar to our 
readers. But we do not want any stories of 
the ‘Si Perkins’ type ; nor any crime stories. 
We do not care for triangle situations and 
can use nothing which borders on the risque. 
We do like fiction with considerable action 
and plot, and preferably a romance. Our 
stories must be wholesome and natural, of 
genuine worth, and should sound convin- 
cing. Lengths run 3000 to 3500 words.” 


Payment is at top rates for all material, 
and on acceptance. 

Address Farm Journal at Washington 
Square, 5. This company also publishes 
Pathfinder, the news magazine with the 
second largest circulation. Editorial offices, 
however, are in Washington, D. C. 


Fact Detective 


Triangle Publications maintains editorial 
offices for two of its magazines in the In- 
quirer Building, 400 North Broad Street. 
(Seventeen is published in New York 
City.) These are Official Detective Stories 
and Gags. 

Official Detective Stories, a fact-detec- 
tive publication, has a sales average of 
415,000 copies a month. It has been going 
along with steady success, and it is not 
difficult to get its editor, H. A. Keller, to 
talk about requirements. He would rather 
talk first these days, though, about the 
“Official Detective Omnibus” which Duell, 
Sloane & Pearce are bringing out on No- 
vember 17th and which includes the cream 
of the magazine’s past dozen years. And he 
also likes to talk about his two radio pro- 
grams, both of which tie in with the maga- 
zine: “Official Detective” on the Mutual 
network; “My Most Exciting Case” on 
WFIL. 

Specifically, for the magazine, stories run 
between 5000 and 7000 words. They should 
be fairly timely, though older cases, too, are 
used. The editor puts high value on the 
elements of suspense and mystery in the 
writing—but only so far as the facts of the 
case allow. He does not want any fictionized 
material. His readers like good detective 
work, and they want to know they are 
reading about real people. 

No filler material and no departments 
are used; not even readers’ letters. With 
the exception of a minimum of space given 
over to advertising, Official Detective is a 
big magazine with plenty of solid reading 
matter. Photographs should be as profes- 
sional as possible, with emphasis on people. 

Reports are usually given within forty- 
eight hours of a manuscript’s receipt in the 
office. The basic rate of pay is 2% cents a 
word, slightly better for regulars, on ac- 
ceptance. Pictures are paid for separately, 
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on publication, at $5 each. 

Address of Official Detective Cases is 400 
North Broad Street, 1. 

In the next office, Del Poore handles the 
editorial work on Gags. This is an all- 
cartoon magazine, and it uses general 
humor. “Corny, but in good taste,” says the 
editor. 

It must be a well-liked policy, for de- 
spite the low rate of payment—$10 per 
cartoon no matter who draws it—many of 
the top names appear in its pages. Maybe 
the fast checks help, or perhaps it is because 
Mr. Poore had long experience as a car- 
toonist himself. It is a hard market to 
crack, ‘as there are so many established con- 
tributors, and the magazine is a bi-monthly. 

Address of Gags is 400 North Broad 
Street, 1. 

The Bronze Woman, a monthly directed 
to Negro women, is undergoing changes in 
policy and staff and prefers not to receive 
manuscripts at present. T. H. Todd is 
editor, Address: 34 West 17th Street, 3. 


For Musicians 


The Etude Music Magazine is an old, 
familiar name to those who remember child- 
hood music lessons. Dr. Cooke has edited 
it for something like forty years and still 
finds each new issue a challenge. 

Although some material is handled by 
staff or regular correspondents, the market 
is open to free-lancers with the necessary 
specialized knowledge. The magazine 
stresses music from the educational angle. 
Interviews must be, not puff material, but 
really helpful to the reader. Articles must 
in some way tell how, either for the teacher, 
the student or the professional musician. 
“My struggle to get ahead” type of article 
is of interest to many readers. But be sure 


the writing explains how problems were . 


met and overcome. 

Feature articles usually run 2200 to 2500 
words. Pictures are desirable. Payment is 
on publication; by arrangement for lead 
features and departments, at $4 a printed 
column for the rest. 

Dr. James Francis Cooke is the editor of 
The Etude. Manuscripts should be ad- 
dressed to 1712 Chestnut Street, 3. This 
is the same as the Theodore Presser Com- 
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pany, publishers of music as well as the 
magazine. 

Everybody's Weekly is a magazine sec- 
tion, distributed with the Sunday edition of 
The Philadelphia Inquirer. This is a mar- 
ket for factual articles which will appeal 
to both men and women readers. Subject 
matter varies considerably. It may be in- 
tinrate glimpses into the lives of national 
and international celebrities, authoritative 
articles on national and international af- 
fairs, factual crime and mystery or material 
of local and state interest: The editor sug- 
gests that you query before submitting man- 
uscripts. 

The best length is around 1,800 words. 
Whenever possible, photographs should ac- 
company articles. There is also a market 
here for cartoons. Payment is made on 
publication, at varying rates. 

Samuel S. Schwab is the editor of Every- 
body’s Weekly, 400 North Broad Street, 1. 

The Academy of Natural Sciences, at 
19th and the Parkway (3), issues a maga- 
zine, Frontiers, five times a year. For this, 
free-lance material on natural history will 
be considered. Lengths run 1,800 to 2,000 
words. Photographs are sometimes pur- 
chased. Payment is 1 cent a word and up, 
on publication. Query first. McCready 
Huston edits this. 

Scholarly articles dealing with the history 
of Pennsylvania or the Middle Atlantic 
area might see publication in the Pennsyl- 
vania Magazine of History and Biography. 
But there is seldom any payment. R. Norris 
Williams, II, edits at 1300 Locust Street, 7. 

Aquarium hobbyists, whose enthusiasm 
asks no payment for articles, could submit 
material to the magazine, Aquarium. This 
is published by Innes Publishing Company, 
12th Street at Cherry, 7. 


Religious Publishers 


The story papers printed by several reli- 
gious houses are an important phase of 
juvenile publishing in Philadelphia. The 
book-publishing activities of the religious 
companies are closely interwoven with the 
magazines, 

The American Baptist Publication So- 
ciety, 1701 Chestnut Street, 3. Dr. Ben- 
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jamin P. Browne, editorial executive. 
Judson Press is the book publishing unit; 
Leonard R. Jenkins, editor. Religious and 
inspirational books form the bulk of the 
work. But at present the schedule is pretty 
well filled, and the editors will not be con- 
sidering much in the way of manuscripts 
for publication until the middle of 1949. 

There are four-story papers for boys and 
girls of varying ages. These are distributed 
largely through Baptist Sunday Schools, but 
are used in many others, too. 

Story World is for children under nine 
years old. It is published monthly, in week- 
ly parts. Stories must be well-written, full 
of action, and present wholesome, child-life 
situations, told with some humor. Lengths 
are short: 500 to 750 words. Some brief 
articles are also used, 200 to 400 words, 
illustrated if possible. These tell about 
things to make or do. Some short verse is 
bought. Payment varies up to $7.50 per 
thousand words, monthly, after acceptance. 
Elizabeth F. Tibbals is the editor; 1701 
Chestnut Street, 3. 

Juniors, also edited by Miss Tibbals, is 
for boys and girls of 9 to 11 years of age. 
Stories for this paper must be well written, 
with plenty of action and good plots ap- 
pealing to this age group. Lengths may be 
from 1,000 to 2,200 words. Serials are used 
here, with no more than eight chapters of 
1,800 to 2,000 words each. 

Illustrated articles on how to make things 
of use to children of this age, or of 
interest as gifts, can be used in lengths of 
600 to 900 words. The process should be 
explained in careful detail. The editors 
also consider a limited quantity of short 
poetry and some brief educational articles. 
All material must be wholesome, but not 
moralizing. Payment varies up to $7.50 
per thousand words, on acceptance, 

‘Teens is a weekly paper for boys and 
girls of high school age. Kenneth L. Wil- 
son, editor. Stories are preferred which have 
interest for both boys and girls. Historical 
backgrounds are considered, though most 
are modern. Characters for the main part 
should be about reader-age or a little older, 
13 to 17 years. Short stories run 2000 to 
2,500 words. Serials are usually in 13 parts, 
each installment 2,000 to 2,500 words. Love 
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interest is not wanted. 

The editors discourage use of stories in 
which a character does good and gets a 
reward; also those which strive for a moral. 
A happy ending is usual, but occasionally 
a different sort may be the logical one and 
have a profound impact on the reader. A 
story should be a moving experience, 
whether it makes the reader sad or glad. 
Writing should be fresh and _ sparkling. 

Feature articles on science, religion, how- 
to-make, vacations and hobbies are good ; 
length about 850 words, with one photo- 
graph. How-to-make things must be not 
only practical but fairly simple—and worth 
making. Material is especially wanted for 
“Outstanding Boys,” telling why the writer 
thinks they are outstanding, as well as in 
what way. Some cartoons are used—not 
necessarily with a church slant, but they 
must. not be irreverent. Payment is $15 and 
up for stories, $5 and up for features with 
photograph, and $4 for articles. Payment 
is made about the 5th of the month follow- 
ing acceptance. Address ‘Teens at 1701 
Chestnut Street, 3. 


Young People, edited by Erma W. Kel- 
ley, is a weekly story paper for boys and 
girls over 15. Short stories for this run 
about 3,000 words. Serials are used, in 6 
to 10 installments, about 3,500 words each. 
This paper has a larger page size than the 
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others, and the requirements as to length 
‘are not so exacting. The editor is interested 
in seeing short illustrated articles on youth 
interests and achievements. Good sharp 
glossy prints of youth activities are used. 
A little short poetry, which has some 
literary merit, fits in occasionally. Payment 
at $5 and up per thousand words is made 
two weeks after acceptance ; varying rates 
for photographs. Address: 1701 Chestnut 
Street, 3. 

Baptist Leader, a monthly magazine of 
standard size, is open chiefly to articles on 
church school methods; occasionally poems 
of merit. No fiction. Article lengths run 
500 to 1,500 words. Payment is $10 and 
up for 1,000 words. Photographs are con- 
sidered if they illustrate articles or are of 
some special interest. Queries to the editor 
are in order for feature article material. 
Benjamin P. Browne is the editor of Baptist 
Leader, 1701 Chestnut Street, 3. 

Sample copies of these publications may 
be had on request, but please enclose post- 
age to cover mailing. 

Presbyterian Board of Christian Educa- 
tion, Witherspoon Building, Walnut and 
Juniper Streets, 7. 

There .are four illustrated story papers 
in this group, for varying ages of young 
people. The editors have prepared a leaflet 
of “Suggestions to Writers” which covers 
the detailed requirements of each. So if 
these markets interest you, please send a 
stamped addressed envelope requesting a 
copy. You can also get sample copies of all 
four papers by sending a 3-cent stamp to 
cover mailing costs. Meanwhile, here are 
some highlights covered in these papers. 

Stories is edited by Mrs. Elizabeth Cor- 
nelius for primary children. The paper is 
a weekly. It uses short stories of 400 to 800 
words, including nature, school, home, and 
world-friendship stories and retold Bible 
‘ tales. Also, short articles, poetry of 4 to 16 
lines. Payment is a half cent a word and up 
for prose, 10 cents a line for poetry. Ad- 
dress: 930 Witherspoon Building, 7. 

Pioneer is edited by Mrs. Aurelia Reigner 
for boys of 11 to 15. Well plotted stories of 
interest to boys and serials of 4 to 8 chap- 
ters. On serials it is best to query first, with 
a brief synopsis. Short articles, photographs, 


34 


a little poetry. Payment is a half-cent and 
up for prose, on acceptance; 10 cents g 
line for poetry. Photographs, if the sender's 
own and not free-publicity material, should 
be of professional quality, 8x10 and sharp, 
These rate $3 to $4. Address: 930 Wither. 
spoon Bldg., 7. 

Gateway is also edited by Mrs. Reigner 
and is for girls of teen-age. Short stories 
and serials are used with any themes which 
will appeal to this age group: adventure, 
mystery, sports, historical, school, etc. Arti- 
cles on various teen-age interests, often 
with photographs. Occasionally short po- 
etry. Payment is a half cent a word and up; 
10 cents a line for poetry. Address: 930 
Witherspoon Bldg., 7. 

Forward is a weekly paper for young 
people in their late teens and early twenties. 
Here is a market for stories of adventure, 
boy-and-girl problems and fun treated 
from a constructive viewpoint, sports, ete. 
One thousand word articles, accompanied 
by clear, glossy prints, on any subject of 
interest to young people are bought. Reli- 
gious and nature poetry are considered in 
short lengths. Payment is a half cent a 
word and up, 10 cents a line for poetry— 
on acceptance. Catherine C. Casey is the 
editor. Address: 930 Witherspoon Bldg., 7. 


Westminster Press is the book publishing 
division of the Presbyterian Board of Chris- 
tian Education. Although books of special 
interest to those of Presbyterian churches 
are published, the Press will consider any- 
thing of interest in Christian thought. (The 
story papers are used in many other 
churches. ) 

Dr. Paul L. Meacham is religious book 
editor. He encourages the work of able 
scholars and qualified writers. Quality runs 
high here. Many titles are American edi- 
tions of Britain books, though this is be- 
coming less the case than in the past. The 
scholarly books are balanced with many 
popular religious books for the average lay 
person. Books are usually published on 
straight royalty basis. 

Miss Olga Edmond is fiction editor of 
Westminster Press, and edits books for girls, 
as well. William Heyliger is editor of the 
boys’ books, 
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The juvenile list is especially important 
here, and the editors watch the story papers 
for possible newcomers. They say that no 
type of writing pays off more in the long 
run, for a good juvenile book may go on 
selling into the second generation. But to 
do this, it must have not only an excellent 
story, but also something of vital interest 
to children. 

Due to the high costs, no picture books 
are being considered right now. The active 
needs are for two age-groups: the 8 to 12 
middle age and the 12 years and up teen- 
agers. Both boys and girls. Some non-fic- 
tion books are also considered, if they offer 
original ideas. 

Adventure and sports are good, especially 
for the boys. But the editors complain of 
getting too much blood-and-thunder stuff. 
Books must have good writing, dignity, in- 
teresting backgrounds and real character- 
ization. Juveniles are not easy to write ; for 
this company, an acceptable juvenile would 
be harder to write than an adult novel, 
even though the lengths are much shorter. 
They boast of the number of their books 
chosen by the Junior Literary Guild. Pay- 
ment is on royalty basis. Address: 932 
Witherspoon Bldg., 7. 

Notice of the Westminster 1948 Fiction 
Award has appeared in Wrirer’s DiceEst. 
So let me merely remind you that it closes 
on December 31st. If you want more de- 
tails, you can secure then by writing to Miss 
Olga Edmond of The Westminster Press, 
932 Witherspoon Blidg., 7. The award is 
$7,500, of which $5,000 is outright prize 
and $2,500 an advance against royalties. 

Presbyterian Life, a bi-weekly magazine 
of news stories and feature articles, has 
moved from the Witherspoon Building into 
its own offices at 321 South 4th Street, 6. 
Robert J. Cadigan edits this. Emphasis is 
on Presbyterian events, people, places, but 
the magazine includes all phases of Protes- 
tant Christianity. Payment is 2 cents a 
published word, plus $5 per picture, on ac- 
ceptance. 

American Sunday School Union. This 
company represents Evangelical Christian 
principles (Fundamentalists). Here also 
you may have for the asking, and a return 
stamped envelope, a leaflet of “Information 


for Free-Lance Contributors” which will 
give you the detailed requirements for the 
various magazines. William J. Jones is edi- 
tor of the publications. 

No new book publishing is being under- 
taken at present. But the two weekly story 
papers are active markets. These are Young 
People’s Paper for the 16 to 23-year-old 
group, and Youth’s Story Paper for younger 
children of 8 to 15. Both have markets for 
short stories, articles, photographs and a 
little poetry. Serials are used in Young 
People’s Paper. The editor wants good 
manuscripts which have the feeling in them 
of religious convictions. Payment varies 
and is based on the merits of the manu- 
script; perhaps a half cent a word. It is 
made on acceptance, after the 10th of the 
month. Address: 1816 Chestnut Street, 3. 

Sunday School World is a monthly maga- 
dine for teachers, superintendents and 
workers in Sunday Schools. 

Sunday School at Home is a quarterly 
for all members of the family as well as 
shut-ins. Requirements for both of these 
are detailed in the leaflet. William J. Jones 
is the editor. Address: 1816 Chestnut 
Street, 3. 


United Lutheran Publishing House, at 
1228 Spruce Street, seems to have little 
outside market at present. The story pa- 
pers, Pilot and Quest, have both been dis- 
continued recently. Lutheran Woman’s 
Work takes some material from their own 
people, but makes no payment. Augsburg 
Teacher is a staff-prepared quarterly. 

The Lutheran is a small-size magazine 
known as the “News Magazine of the 
United Lutheran Church in America.” It 
is published weekly, with G. Elson Ruff as 
editor. A few short stories are considered, 
but they must have special relevance to the 
magazine. Short articles of 500 to 3,500 
words are used, usually with a religious 
angle. Payment is 1 to 2 cents a word, on 
publication. Address: 1228 Spruce Street, 7. 

The Muhlenberg Press handles the books, 
chiefly religious. 





Syndicate, play, trade journal, greet- 
ing card and book markets in Phila- 
delphia will appear in the December 
DIcEst. 
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OR twenty-one uninterrupted years my wife had died of cancer while I was in an 

I wrote millions of words for hundreds of _ the service, in 1945, and while I was away Fr; 

pulp magazines and ghosted books and arti- from home. I wanted to do something about oa 
cles for “names” who could not write. cancer for the rest of my life. 

When I started writing I was positive that I had heard that the Mundurucu Ind - 

the well would never run dry. But in twenty- ans, wards of the Franciscan Mission on Trat 

one years a writer uses the same words the Cururu, had not had cancer since 1912, held 

over and over, a monotonously repetitive when the Mission was founded, and proba- fens 

number of times. The Second World War _ bly never had known it. I told this to Doc ll 

jolted me back into uniform. I took a com- tor Cornelius P. Rhoads, Director of Mem- aa 


mission in the Marine Corps and spent four  orjal Hospital, 444 East 68th Street, New The 
busy years forgetting typewriters and maga- York City. I donated to this project the tithe 
zines and collaborators who couldn’t write royalties from “J Die Daily,” a book I pre- he 
but knew all about writing. Then I got out pared from letters written me by my wife 








of the Corps and, right off, sold three arti- while she was dying of cancer—a bit grue- _ 
cles for twelve cents a word. I took the some, perhaps, but an effective document. oll 
money and headed for Brazil, where I'd al- [| talked to Doctor Rhoads, told him a little fal. 
ways wished to go. It was number eighteen of what I had heard about lack of cancer en 
in the list of countries I had visited. among the Mundurucu Indians. Why? tiny 

I went to restock my stream of conscious- I offered to go there and find out, if a befo 
ness with new, strange literary fingerlings. layman could, why the Indians: did not ing 

In Brazil, I visited the Catholic Fran- have cancer. I was also to collect all the gles 
ciscan Mission on the black-water Cururu. medicinal plants I could and bring them to emp 
river. To get there you travel up the Ama- Memorial Hospital for processing. Was if yc 
zon to Santarem, up the Tapajos to Barra, their lack of cancer due to soil, food, drugs, step} 
in sight of the Matto Grosso, then up the water... or coincidence? tiles 
winding Cururu, flowing out of the un- I also wanted to return to get the story were 
explored Southeast, to the mission. I went of Father Hugo Mense who founded the new: 
back again with a manifold purpose, First, Mission in 1912. and whose experiences can 
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sounded like a smash hit Amazon yarn. As 
always, when life imitates fiction, it seemed 
to lack the plausibility and logic that read- 
ers (or at least editors) demand. 

Ruth Buckwalter, of Lancaster County, 
Pennsylvania, was interested in the same 
things I was. We were married in 1947 
and she returned to Brazil with me. She 
was to keep a daily diary, stay well, and 
absorb the “woman’s angle” on the jungle 
journey. We flew from New York to Belem 
in less than twenty hours. From there we 
flew to Macapa, which sits astride the 
‘equator on the north bank of the Amazon, 
near its mouth, to spend a week with Cap- 
tan Janary Gentil Nunes, the fiery little 
“Amazon Fireball” who is governor of the 
Territory of Amapa. I expected to get 
some stories and articles from the trip, for 
no matter what my various missions were, 
I was a writer filling the well again. I got 
a number of stories and articles, most. of 
which were lost in the Brazilian mails en 
route to the States. 

From Amapa we headed to the Mission 
where no Indian had been known to die of 
cancer. 

It took us eighty nine days to get there! 
Transportation was impossible, and we were 
held up one month at the foot of the first 
rapids on the Tapajos river, at a hell spot 
known as Sao Luiz. There, incidentally, we 
gave away some of our seeds to the natives, 
They were the only ones that sprouted. The 


‘others were spoiled by the time we reached 


the mission. But did we pick up article 
ideas at Sao Luiz! Ruth and I went walk- 
ing in the hot jungles, almost ran into a 
drove of wild pigs, imagined jaguars and 
snakes behind every tree and bush. Our 
armament consisted of a bush-knife and a 
tiny pistol. It never occurred to us that 
before we started home we would be head- 
ing into the so-called “impenetrable” jun- 
gles on long trips afoot, with absolutely 
empty hands. How you can become blasé 
if you work at it! And we came so close to 
stepping on several of the venomous rep- 
tiles of the land that the snakes themselves 
were amazed. Articles for South American 
newspapers, American magazines and books, 
can and will be built out of our month of 
messing around at Sao Luiz, where we lived 








in a shack called “The White House,” slept 
in hammocks as everyone else does, ate im- 
possible food and broiled in the midday 
sun. 

There I turned leaf-cutting ants into 
monsters for the pseudo-scientific maga- 
zines. I did juveniles which never reached 
the States. How I happened to write juve- 
niles came about like this: On my previous 
visit to the area I had lived with a dried 
out, little man who had spent seventeen 
years in the jungles and was out of the 
magazine, radio, movie, and other habits. 
While with him, I wrote artieles and stories 
which he insisted on having read to him. I 
got fed up with it, did three juveniles for 
him which I called “bedtime stories.” They 
delighted him. They also delighted me. 

So I bundled up the three yarns, sent 
them to David C. Cook’s Iva S. Hoth, 
Elgin, Illinois, an outfit from which I had 
never done better than a rejection slip in 
my younger writing days, and was surprised 
when I received a letter, “We are paying 
twice our regular rate, etc.” 

Well, I enjoy juveniles, make of it what 
people will. At their request I did twelve 
more. They took eleven of them. On this 
second trip I did half a dozen more at Sao 
Luiz. That was over six months ago, and 
to date they have not reached Elgin! Never 
before having lost a manuscript, I kept no 
copies! Writers take warning; not to keep 
carbons may be a swell way not to get 
checks. 

Wild rubber-cutters from the Jamachum 
river, a tributary of the Tapajos, came to 
Sao Luiz with knives and guns, turning it 
into a Wild West vi!lage—in Central Brazil! 
What more could 2 guy ask for? Also, while 
I had not intended to write pulp again, I 
had worked out a sort of informal deal with 
Leo Margulies, whom everybody who writes 
knows without my saying another word, 
and the informal deal ran like this, “We'll 
send you a check for every acceptable story 
we get!” Easy, eh! I sent him scads of them. 
Not one reached him! 

A launch to take us up over the rapids 
was readied. Those rapids, by the way, 
were to figure later in sports stories. I 
would send contestants down them in 
everything from skis to canoes. Once at 
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Sao Luiz a meteorite fell just after dusk, 
lighting up the whole countryside. Click! A 
pseudo-scientific yarn. There were people, 
fish, animals, aH fresh material for the 
literary wells that I had pumped at so long 
and, admittedly, fruitfully. 

Diaries were kept, of course. At Sao 
Luiz there was a son of an American sur- 
vivor of “The Highway to Hell,” a name 
for the Madeira-Mamore Railroad, built on 
the Madeira river between 1909 and 1914 
at a cost of nearly thirty thousand lives. An 
article, of course, also stories, for the lad 
was also the son of a Bolivian Indian prin- 
cess, and what he didn’t know about In- 
dians, fish, animals, birds, snakes and 
alligators—well, we came away with our 
wells full of that. We had pumped his dry. 

A diminutive gentleman known as The 
Little Portuguese ran the launch. There’s a 
story in itself, even if you didn’t know The 
Little Portygee! Watch charm size, he “took 
care” of Ruth and me as if we were babies. 
He also guaranteed to collect vast quanti- 
ties of medical plants for us to pick up 
when we came back downriver. He didn’t 
collect one, but he was most friendly! 

Ducks on rocks, more rapids, sleeping 
every night in jungle cabins with bats in the 
roof, suffering for hours rather than go in- 
to the woods where jaguars and wild pigs 
and boa constrictors might be lying in wait, 
and listening to the lives of Brazilians in the 
other rooms. Well, sometimes there were 
two rooms. Hammocks, with mosquito nets. 

Doctor Gaston Andrade, Director of the 
Amazon Valley Program of Servico Espe- 
cial de Saude Publica—Special Service of 
Public Health, for the benefit of the mugs! 
—provided us with atabrine, metoquina and 
some sulfas, with instructions how to use 
them. In spite of ourselves we became 
“doctors” for the natives—malaria, intesti- 
nal disorders, skin diseases, bellyache. When 
we hadn’t the right medicines, I had a book 
in Portuguese which listed Brazilian plants. 
I didn’t understand all of it, and the Bra- 
zilians could not read; but we got along. I 
read the dope, slowly, carefully, and the 
Brazilians knew just where the plants—of 
which they had not previously known— 
could be found. Doctors! We did some 
good, kept our diary, and material flowed 
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into the literary wells. I wasn’t kidding 
myself. The first time I went back to the 
States I carried fifty stories and articles 
with me, factual stuff basically. The en 
tire fifty were rejected the first time out, 
and I still have a few of them. I had also 
been away from markets a long time and 
had lost track completely. Six years is a 
long stretch for a pulpster to be away from 
his magazines. Everybody remembered me, 
but so many new, young writers had come 
up. 

We spent an unforgettable Christmas with 
the Indians; there were about 400 at the 
Mission, Sixty Brazilians came into Indian 
country to watch. Mass was held all night 
Christmas Eve. Stories? Articles? We could 
only take notes, make rough drafts to keep 
abreast. We've gone little beyond those 
yet, there is so much to be written. More 
kid stories, too. My juveniles sold to Cook 
with Mundurucu Indian boys and girl 
as central characters; and they were 
authentic, for I got my dope straight from 
the mouths of the Indians. There will be 
enough for a book, maybe. That’s some- 
thing for later. 

After Christmas we went on up the 
Cururu to Creputia, the “Fast Water of the 
Little Bird,” where, at the foot of the rapids, 
Mundurucus were collecting Brazil nuts on 
the very fringe of wild Indian country. 
There was no danger. All other Indians 
fear Mundurucus as if they were devils— 
which they were before they became Chris- 
tians, a- fact of which wild Indians have 
never heard. 

Ruth was the first American woman on 
the Cururu, indeed the first above Sao Luiz, 
as far as we know. She watchtd the In- 
dians cook wild turkey and monkeys side 
by side. The monkeys looked liked naked 
babies, with their hands curled in. We 
tasted the wild turkey but didn’t touch the 
monkey. We went out under the rapids, 
rowed by Mundurucus, and Ruth, who 
can’t swim—and nobody could at that spot 
anyhow—stood up and took pictures. That 
night Ruth and I sat on the bank of the 
Cururu and sang all the songs we knew, in- 
cluding, “There’s.a Long, Long Trail a 
Winding,” while the Mundurucus, all ages 
and sexes, were still as mice around us. 
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"|. « Cast up on the beach, Thornton pondered his fate as he was 
surrounded by twelve sun-browned maidens." 


We weren’t that good, but the roaring of 
the river muted our musical faults. 

Those Franciscans on the Cururu are 
doing the finest job I know. I’m not Catho- 
lic, but I’d like to make all the friends for 
those people I can. They are so isolated, 
and often need things. Mail and ‘material 
reaches them when addressed: The Alto 
Tapajos Company, For The Franciscan 
Mission on the Cururu, Rua Gaspar 
Vianna, 18, Belem, Para, Brazil. 

The Indians and priests collected a few 
plants for us, including hakau’en, a deadly 
poison which Brazilians call the “Kill Dog” 
plant; seven times as deadly, they say, as 
strychnine. 

It was our first medicinal collection. They 
gave us sapé, a grass from which to make 
tea for intestinal disorders, and firirica, a 
spined grass that slashed you to ribbons if 
you got caught in it, from which they made 
a tea to clear up skin diseases. It also pre- 
vented miscarriage and stopped hemor- 
thage, they said. 

Going back, we collected 230 plants at 
Belterra before we broke in and took a trip 


north of the Amazon, We spent three wecks 
on Lago Salgado, north of the Amazon at 
Obidos, and then went to Campos de Ari- 
ramba, further north, taking about a week 
for the trip. One day Ruth, whom I had 
been protecting from rough jungle hiking, 
hiked over twenty miles, straight through the 
jungles, leaving the rest of us gasping for 
breath. 

We took 407 medicinal plants to Me- 
morial Hospital, as well as a couple dozen 
bottles of sap from medicinal trees, mold, 
toadstools, bark, etc. 

My two daybooks, one for each side of 
the Amazon, and not taking Ruth’s diary 
into consideration, run to 17,000 words. 

Should women go into the interior of 
Brazil, into the jungles? All American resi- 
dents in Brazil told me no. But during the 
whole time we were there, neither of us 
was ill though we were exposed to malaria, 
yellow fever, intestinal upsets—and drank 
water straight from rivers, creeks, lakes and 
ponds, with apparently no ill effects. But 
I only know one woman I’d make such a 
trip with ; I married her! 
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By HARRIET BRADFIELD 


—_—— PUBLICATIONS is bringing 
out four new magazines in the love, west- 
ern, and detective pulp fields, with still fur- 
ther projects in the making. (For news of 


three other new popular books see the Oc- 
tober Dicest.) Some important editorial 
changes have taken place there, too. 

The new pulps are all bi-monthlies, 
priced at a quarter on the stands, and con- 
taining 128 pages. 

Two of these are detective books, edited 
by Harry Widmer, with first issues dated 
February. F.B.I. Detective plays up stories 
of counter-espionage in particular. Any 
crime which would be handled by federal 
agents may be used. The lead character 
must be an F.B.I. operator. Women inter- 
est is welcome, but if used, it must play an 
important part. (Though not on the reg- 
ular F.B.I. staff, women do work for them 
on various jobs.) An action story is pre- 
ferred to a character one. 

Lengths run from 1,000 to 10,000 words, 
and the current need is for shorts up to and 
including 5,000 words. Settings may be 
anywhere in the U.S.A. Some factual ma- 
terial of about 1,000 words can also be 
used, but it should not deal with too re- 
cent cases. Payment is a cent a word, and 
up, on acceptance. 
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The first issue of F.B.J. Detective is due 
on the newsstands December 17th. Addres 
your manuscript to the individual editor 
and magazine at Popular Publications, 205 
East 42nd Street, N.Y. 17. 

Harry Widmer is also editing another 
new detective pulp, All-story Detective. 
This stresses the action type of story. A 
good, fast-moving plot is important, with 
clever and perhaps tricky situations. Wom- 
an interest is desirable. Story lengths run 
from 1,000 to 10,000 words; filler and fact- 
material can be used in lengths up to 1,00 
words. Payment is a cent a word, and up, 
on acceptance. 

Black Mask has been transferred to Mr. 
Widmer’s desk from Kenneth White's 
With Dime Detective, this gives him four 
detective books—and a big story market 
Black Mask will be using fewer series char- 
acters and more woman interest. Stories 
will be a little heavier in tone than those 
in Dime. Detective. Present length require 
ments for Black Mask include shorts of 
4,000 to 5,000 words and novelets from 
10,000 to tops of 12,000 words. Fillers and 
fact material may run up to 1,000 words. 
Payment is the same as it has been—and 
as it is for all the pulps of this house—a 
cent a word and up, on acceptance. For 
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experienced writers the stress is definitely 
on the “up.” 

Address manuscripts for the new All- 
Story Detective and for Black Mask and 
Dime Detective to the Editor Widmer, at 
205 East 42nd Street, N.Y. 17. 

The resuscitated Dare-Devil Aces, which 
was mentioned here last month, will be 
edited by Joseph Quinn. (Same address 
as above. ) 

The title has not been released on the 
new western pulp of which Michael Tilden 
is managing editor, but I can give you the 
rest of the facts about it. It is a bi-monthly, 
25 cents, and the first issue will be dated 
March, going on sale about February 2nd. 
A lead novel built around a series char- 
acter and written to order will be featured 
so the market is open only for shorter 
stories. The ideal length would be 3,000 
to 4,000 words, though stories up to 5,000 
words can be considered. 

This is to be a general western magazine, 
using material chiefly about the timeless 
old West. Occasionally something with a 
definite historical setting will go. Fact-filler 
material, up to 1,500 words, is also con- 
sidered. 

Mike Tilden now is managing editor of 
seven western books, all of which want 
good solid plot and convincing character- 
ization. All pay a cent a word and up, on 
acceptance. Address manuscripts to him, 
at 205 East 42nd Street, N.Y. 17. 

Fifteen Love Stories is another addition 
to the Popular Publications string. Peggy 
Graves edits this, as well as two monthly 
love pulps. For the new one, the market 
is open for novelets up to 10,600 words 
and for short stories up to 5,000 words. 
Miss Graves is especially interested in see- 
ing good shorts of 3,000 to 4,000 words 
which are built around a compelling emo- 
tional mood and strong characterization. 
A blown-up situation is not sufficient; there 
must be real body. 

Almost any type of love story would fit 
into the magazine, since variety is essential 
to give sufficient interest to this type of 
love magazine. A foreign background is 
good occasionally, if the chief characters 
are American. A mystery background is 
also welcome. Payment is a cent a word 


and up, on acceptance, and there is a pay- 
day every week. 

Address manuscripts for Fifteen Love 
Stories to Miss Graves at 205 East 42nd 
Street, N. Y. 17. 

New Love, one of Miss Graves’ love 
pulps, will be using serials now, and would 
like to consider ideas from established love- 
pulp writers. The best thing to do is sub- 
mit a first chapter, with the rest in synopsis 
form. For a finished serial, 50,000 words 
is tops. She prefers four parts, though five 
might go if the idea is very strong. Address 
Popular Publications, 205 East 42nd Street, 
NY. 87, 


Love Book, of the same company, is also 
considering serials. Louise Hauser, its edi- 
tor, also wants to see the first chapter and 
a synopsis of the rest. Lengths may run 
30,0000 to 50,000 words, with not over five 
parts. The first installment is best at 10,000 
words, though she would consider 12,000 
to 15,000 words. The other parts should 
keep within 7,500 to 10,000 words. A little 
mystery may be good, but the love plot 
must be most important. Settings may be 
American, or foreign with American char- 
acters. But in the latter case, the first in- 
stallment must be extremely strong. 


Short stories are in special demand; any- 


thing from 3,500 to 7,000 words. The 
lighter ones, especially with a touch of 
humor, go to Love Short Stories. Those 
with heavy emotional drama are likely to 
fit into Love Book. The adventurous love 
type fit best into All-Story Love. Payment 
on these love-pulps is a cent a word and 
up, on acceptance. Address these three at 
Popular Publications; Louise Hauser, edi- 
tor. The office is 205 East 42nd Street, 
N.Y. 17. 

Kenneth White has resigned as editor of 
Adventure Magazine. Although the pub- 
lication has gone through several changes 
of ownership, it has appeared regularly for 
38 years and has never missed an issue! 
Ken White’s father was its first editor. Ken 
recently turned over Dime Detective and 
Black Mask to Harry Widmer, thus clear- 
ing the decks for action on a new project 
as yet unannounced. 


The editorship of Adventure has been 
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taken over by Kendall Goodwyn, for eight 
years associate editor. Things will con- 
tinue more or less in the same channels. 
But the new editor has a few small changes 
in mind. He hints that the magazine may 
have gone a little too set and sophisticated. 
He is after real action-adventure stories. 
He likes strong openings which will catch 
and hold a reader’s attention. He is de- 
finitely looking for new writers. 

As to the type of material, writers should 
stick to the title. Give him plenty of 
action and adventure—though not neces- 
sarily blood and thunder on every page. 
Any sort of background will interest this 
editor. Foreign settings are especially good. 
All stories must be on the masculine side. 
Go easy on whimsey or humor, except as 
small touches. He doesn’t care for such 
as story bases. An occasional Western or 
oil-field story would be okay. 

Heroes should be in the prime of life— 
men likely to get into adventures. They 
should not be kiddish. Whatever the back- 
ground, Editor Goodwyn wants a good 
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action-adventure story with real punch 
Adventure is all set to get a little tougher! 

Almost any length can be considered 
right now, except a serial. Current best 
lengths are 1,000 to 6,000 words for shorts; 
10,000 to 15,000 for novelets. The latter 
might run to 18,000 tops if extra good. 

Women in Adventure? They add spice 
and interest on the sidelines. But no r- 
mantic love; no women as main characters. 

Ballad poetry of any length—one page, 
possibly two—is good here, provided it is 
real adventure stuff, masculine, even hard- 
boiled. 

One or two fact stories are used in 
each issue. These are usually about some 
exciting, adventurous character of history 
—or possibly about some true adventure. 
But they must be all adventure. Lengths 
run 2,000 to 4,000 words. Fillers run 250 
to 1,000 words—exciting incidents, very 
short fiction pieces. These run in columns, 
in between ads. 

Payment for acceptable material for 
Adventure remains the same; two cents 
minimum, on acceptance. This is a Popu- 
lar Publications magazine ; 205 East 42nd 
Street, N. Y. 17. 


DEL Publishing Company, at 261 Fifth 
Avenue, N. Y. 16, is adding two new 
sports magazines. Sports Album is a quar- 
terly devoted largely to pictures but with 
some text. This material is chiefly assigned 
to sports experts or staff-produced. Hy 
Goldberg is the editor. 
Sports Illustrated will be a monthly and 
a solid contender in the sports field. Stan- 
ley Woodward, formerly sports editor of 
the New York Herald Tribune, is the 
editor. About 50 per cent of the book will 
be pictures. Much of the text will be as- 
signed to sports experts, but there may be 
some openings for free-lance material. 
When I talked to the staff, policies and 
requirements were still in the formulative 
stage. The first issue is scheduled for a 
February date-line and an early January 
newsstand debut. Address queries to Dell 
Publishing Company, 261 Fifth Avenue, 
N. Y. 16. 
Night and Day is the title of the new 
picture book of entertainment, which ap- 





punch, 
pug her! 
sidered 
nt best 
shorts; 
> latter 
0d. 

d spice 
no ro- 
racters, 
> page, 
d it is 
hard- 


sed in 
, SOME 
history 
nture, 
engths 
n 250 

very 
umns, 


1 for 
cents 
Popu- 
42nd 


Fifth 
new 
quar- 

with 


peared in September, dated November. A. 
Lawrence Holmes, original editor of Pic, 
js its editor. This is a bi-monthly. It 


covers a wide variety of entertainment 


fields, from Nightlife in Paris to football to 
“27 Ways to Kiss a Woman” (listed under 
“Education”). The publisher is the Alho 
Publishing Company at 139 west 54th St., 
m= 2. 19. 

The Esquire’s Bridegroom is the title 
under which Esquire, Inc.’s new publica- 
tion will reach the newsstands—probably 
about next March. This first issue will be 
a spring-summer one, priced at a dollar a 
copy. Its subtitle is “the wedding magazine 
for men.” The contents will cover 
phases of the wedding ceremony, honey- 
moon, travel, etc. It is a staff job for the 
present. Edward Sajous is the editor. The 
address: 366 Madison Avenue, N. Y. 17. 

The prize for visible page numbers goes 
to a new, small-size monthly called Stop. 
“Assorted goods in a small package,” it 
claims on the masthead. That generally 
describes the contents, although the out- 
standing features are pictures and para- 
graphs pointing out the best in drama, 
dining spots, night clubs, and worthwhile 
entertainment. Short articles are open to 
the free-lance writer, some of them of 
general interest to the more sophisticated 
reader, some of fairly localized new York 
interest. 

The magazine is on slick paper. There 
is some creditable photography, as well as 
pictures of people in the social news, and 
a cartoon or two. Arthur G. Brest, late of 
the magazine Go, is editor and publisher. 
The price is 10 cents. The address is 340 
East 57th Street, N. Y. 22. 

Fiction House has added a new title, the 
first in some time. This is Two Western 
Books. As the title indicates, each issue of 
this quarterly is made up of two book- 
lengths, on which first magazine rights are 
bought. These may be Westerns which 
have already appeared in ordinary book 
form—with hard covers, not pocket books. 
Or they may be new manuscripts which 
have book publication in view. Joe Calla- 
han is the editor. 

Wings, an old-timer at this house, which 
was started shortly after the first World 


War, is using a few stories of that conflict. 
So far as I know, it is just about the only 
magazine which does so. Paul Payne edits 
this one. 

All the other Fiction House magazines 
keep along at the same pace—small but 
very steady markets, ready to buy whenever 
anything just right comes in. Payment is a 
cent a word and up, on acceptance. 
Manuscripts for Fiction House should go 
to 670 Fifth Avenue, N. Y. 19. 

Columbia Publications is bringing out a 
new love title: Today’s Love Stories. It is 
edited by Marie Antoinette Park, better 
known as Toni, who also does Gay Love 
and Ideal Love. The new one adds noth- 
ing to the market, however, as Romantic 
Love Stories has been dropped. 

These three magazines, all quarterlies, 
feature book-lengths of 30,000 to 35,000 
words, with novelets of 7,000 to 12,000 
words and two or three shorts of any length 
up to 6,000. The long stories are fre- 
quently condensations of published books, 
or written with book publication in view. 
Occasionally one is new, but then it is 
written to order. First magazine publica- 
tions rights are bought. Payment runs up 
to a cent and a half a word, but is usually 
by arrangement with the author. Address: 
241 Church Street, N. Y. 13. 


GTREET & SMITH did a sudden right- 

about-face on its young men’s magazine, 
Pic. 
building up 
600,000 circulation, it was decided to kill 
Pic and leave the paper and printing 
facilities free to be used for other Street & 


Although that magazine had been 
steadily and had passed 


Smith magazines. Mademoiselle and es- 
pecially Mademoiselle’s Living are reported 
to be chief benefactors in the change, with 
Mademoiselle’s Living speeding up pro- 
duction from quarterly to bi-monthly ap- 
pearances. 

Rumor has it that the staff of Pic, after 
pulling out of their first state of shock, 
marked the date with a party to end all 
parties. 

The main editorial office of Street & 
Smith magazines is at the Chanin Building, 
122 East 42nd Street, N. Y. 17. 

With the October issue, Fortune is 
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changing its editorial diet to give readers 
a more comprehensive, immediate, and in- 
tegrated story of America’s complex busi- 
ness and political economy in action. The 
editors hope to make the magazine more 
readily useful to its readers, with a broader 
scope in interests. It remains a staff job. 
More copies will be available at selected 
newsstands; $1.25 a copy. Publication 
office is in the Empire State Building, 350 
Fifth Avenue, N. Y. 1. 

Woman’s Home Companion is celebrat- 
ing its diamond jubilee this month. It is 
75 years old, and the oldest of the women’s 
service magazines. There is a new circula- 
tion guarantee going into effect in Feb- 
ruary: three and three-quarters million a 
month. The Crowell -Collier Publishing 
Company puts it out, under the editorship 
of William A. H. Birnie. Address: 250 
Park Avenue, N. Y. 17. 

The new Crowell-Collier building on 
Fifth Avenue is under way at last, with a 
great hole in the ground, a wooden arcade 
along the street, and room for curious 
“sidewalk superintendents” to gape. 

Vernon Pope is now a consulting editor 
for Redbook, the McCall Company’s 
monthly at 230 Park Avenue. 

Liberty is adding a 6-page section in the 
November issue, titled Pastime. This 
should attract recreational advertising, they 
hope. David Brown edits at 37 West 57th 
Street, N. Y. 19. 

After twenty years as Radio-Craft, Hugo 
Gernsback has changed the name of the 
magazine to Radio-Electronics. The offices 
are at 25 West Broadway, N. Y. 7. 

Intimate Romances, of Ideal Publishing 
Company, announces a raise in rates. 
Hereafter, stories will be paid for at a 
flat rate of 3 cents and up, on acceptance. 
Florence Schetty is the editor here. Details 
about this magazine and its requirements 
appeared here in the Octgber issue. The 
market is wide open. 

Mrs. May Kelley tells me that her mag- 
azine, Personal Romances, is also raising its 
rate to 3 cents and up. Checks are on ac- 
ceptance. 

Both the monthlies are put out by Ideal. 
The address is 295 Madison Avenue, 
N. Y. 17. Be sure to check on require- 
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ments, as the two magazines have inde. 
pendent requirements and reading. Address 
your manuscript to the proper editor and 
magazine. 


THEL SUNDBERG is retiring into her 

beloved domestic atmosphere at last, 
with time for her little blonde daughter, 
And at the office of Close-up, Inc., allied 
with Columbia Publications, Clifford Mc- 
Guinness is handling the editorial work on 
the three fact-detective books: Confidential 
Detective Cases, Revealing Detective Cases, 
and Human Detective Cases. Mr. McGuin- 
ness was editor of the Hobo News for the 
past six years—until the owner died not 
long ago, and that publication was sus- 
pended. 

These books use shorter text stories than 
most in the field, and want more illustra- 
tions—good clear ones. Story lengths are 
3,500 words or under. And as a rule they 
run to the sensational type. One story a 
month with official by-line is desirable. 
Queries are welcomed, but not insisted 
upon in this office. Pictures should have 
action wherever possible. The magazines 
are bi-monthlies. Payment is 2 cents a 
word, on acceptance, with $3 on publica- 
tion for photographs. Address: 241 Church 
Street, N. Y. 13. 

Madge Bindamin left Trojan Magazines 
a while back, to be married. And after 
some changes, Adolphe Barreaux was ap- 
pointed editor of this group of pulps. He 
has been associated with the company as 
art director for 22 years, but had his own 
office. Now he has been sorting out and 
returning manuscripts, answering inquiries, 
and generally trying to bring some sort of 
order into this editorial office. By the 
time you read this report, he hopes to have 
things going along on an even keel. 

There are now six titles here, each being 
brought out as a quarterly. Three are 
Westerns: Leading, Fighting, and 6-Gun 
Western. The other three are detective 
books: Hollywood Detective, Private De- 
tective, and Super Detective. 

Each of these uses a lead novelet of 
10,000 to 15,000 words. The rest of the 
magazine is made up of shorts from 4,000 
to 8,000 words in length. Payment is 1 cent 
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a word, on acceptance. Hollywood Detec- 
tive is the only one using a serial-character 
lead written to order. The others are all 
open markets. 

Mr. Barreaux says he has been a script 
writer for M.G.M., and has “done every- 
thing.” He sounds as if he meant it when 
he promises to get things going in a 
business-like way. Write to him if you 
have questions about manuscripts not 
reported on in a reasonable time. The 
offices of Trojan Magazines, Inc., are at 
125 East 46th Street, N. Y. 17. 

Anyone with a special knowledge of and 
interest in Mexico, might find a very small 
market at the magazine Modern Mexico. 
This is an attractive little slick paper 
monthly, put out by the Mexican Chamber 
of Commerce of the United States. Its 
object is to acquaint Americans with their 
neighbors to the south. All sorts of sub- 
jects dealing with Mexico, usually well 
illustrated, make up the contents. Much 
material is contributed without payment. 
But it does not have the superficial feeling 
that goes with promotion material. It is 
factual but interesting. About one piece 


per month is bought from free-lance 
writers. 
Lengths considered would be about 


1,500 to 2,000 words. Payment for any- 
thing accepted would be not more than 
$15. The magazine is entirely in English. 
The circulation is about evenly divided 
between this country and Mexico. N. C. 
Belth is executive editor. The office is at 
381 Fourth Avenue, N. Y. 16. 

There has been little change in the 
editorial requirements of the magazine 
Tomorrow for some time. Articles run a 
bit longer now, because the page of type 
is geared to take more wordage. The aver- 
age would be 3,500 to 4,000 words. Sub- 
ject matter may include literature, public 
affairs, the arts, important personalities. 

Fiction of high literary quality is used: 
lengths 3,000 to 5,000. Poetry must also 
meet high standards. Reports are fairly 
fast now. Payment is $125 and up for 
fiction, $10 and up for poems; averages 
$150 for articles. Mrs. Eileen Garrett is 
the editor-in-chief. Address: 11 East 44th 
Street, N. Y. 17. 





Short Stories and Weird Tales have hit 
on policies which please large and steady 
groups of readers. So each of these maga- 
zines continues from year to year with 
almost no vital change in the material 
considered for purchase. There is merely the 
consistent attempt to make each particular 
issue the best yet. 


Short Stories, with publication dates 
twice a month, uses up an enormous 
amount of material. It has a reputation 
for treating its writers well and is a good 
place to try to find a niche. Almost any 
length from a short-short to a complete-in- 
one of 25,000 words can be considered. 
Serials run in four parts: 60,000 to 90,000 
words; and are usually written with book 
publication in mind. Payment begins at a 
cent a word, but averages much higher. 
This is on acceptance. 

Dorothy MclIlwraith is editor of Short 
Stories, and also of Weird Tales. But her 
associate editor, Lamont Buchanan, takes 
most of the responsibility for Weird Tales. 
This sort of magazine is like an acquired 
taste, but once one takes to it, it is there 
for life. Contributors are a rather small 
group. Some, however, are well known in 
other fields and cling to this market be- 
cause they love it. The checks won’t be 
too great a temptation, as the payment is 
a cent a word—with no up, except on 
short-shorts. There is a market for short 
novelets of 12,000 words, for shorts, and 
short-shorts. 

Address of Short Stories and Weird 
Tales is 9 Rockefeller Plaza, N. Y. 20. This 
is the Time and Life Building in Radio City. 
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Radio & Television 


By HELEN ROWLAND 


H 
Piccvinrap gh 


Ix A DRIVE for better programming, 
radio’s high officials have become Code- 
conscious—via NAB’s Standards of Practice 
and NBC’s new Code for radio and televi- 
sion programs—both effective January 1. 
The latter, TV’s first Code, will be abetted 
by a strictly TV Code to be issued soon by 
Television Broadcasters’ Association. 

The Codes aim strongly in the right di- 
rection, but still do not cover many of 
radio’s glaring “wrongs” definitively. The 
NBC Code varies from its old version main- 
ly in these ways: new limitations and revi- 
sions on commercials and ad copy; no 
crime or mystery programs aired before 
9:30 p. m.; no more giveaway programs 
until FCC’s probe on their legality is re- 
ported; no bad taste by M. C.’s in pre- 
show studio audience “warm-ups.” It also 
restricts some prizes for boxtops, etc., and 
gives NBC the right to fade a program from 
the air when it violates good taste. 

But several faults as yet uncovered by any 
code, detract from radio’s fullest entertain- 
ment and public service values. 

Audience Participation Programs: Give- 
away quiz shows, now choking program time, 
should be decreased in number and re- 
vamped in format-banning giant jackpots, 
phone call prizes and gimmicks to “buy” 
audiences. CBS and ABC should join 
NBC’s and MBS’ action to ban phone give- 
aways after January 1. Quizzes should re- 
turn to good taste question-and-answer for- 
mats, such as “Take It or Leave It,” and 
limit the number of these. 

Studio’ audience noise—hysterical ap- 
plause, shouting and whistling—at program 
openings should be abated for smooth list- 
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ening by 99,000,000 tuners-in, who deserve 
favor over a studio handful. 

M. C.’s should not pose embarrassing, 
personal or ridiculous questions when inter- 
viewing contestants. In quizzing them, they 
should not force answers on them to make 
them win and thus help plug their product. 
Since all contestants are not so aided, it is 
unfair. 

Writers of quiz show questions should be 
on a salary basis fixed by networks and 
Radio Writers Guild, which fails to cover 
these writers. These writers spend long 
hours conscientiously researching and writ- 
ing questions for small, irregular fees, while 
those answering their questions often walk 
off with five figures and a house, Questions 
chosen should be intelligent, informative, 
of practical aid and occasional wit. Ridi- 
culous, tricky, unfair questions should be 
avoided. 

Dramatic Programs: Increased drama 
program fare should fill time vacated by 
giveaways, when banned. Giveaways, with 
little written text, hit writers hard and 
many have had lean times. Many programs 
repeatedly air time-worn plays instead of 
promoting new works by worthy new writ 
ers. Some writers have several assignments; 
others have none. 

Musical bridges between scenes of dramas 
are too loud and noisy. Producers should 
alter the vast difference between voices and 
bridge music by setting an even level of 
volume. Music should be tailored expressly 
for each show’s style. 

Some drama programs should not have 
studio audiences. They destroy illusion for 
listeners, distract actors and giggle at seri- 
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ous scenes when backstage radio tricks are 
performed by sound men. 

Writers should gain renewed esteem and 
less anonymity in radio, which stands or 
falls by its writing. They should receive 
name credit on the air for their material. 
More programs vigorously judging contem- 
porary writings in varied media, such as 
“Author Meets the Critics,” should be aired 
to bring writers out from under the words 
they hide behind. 

Mystery and Crime Programs: Mystery 
dramas, which make suspenseful listening, 
should receive good programming, if they 
approximate the high mystery writing stand- 
ards set in the literary field by Gardner, 
Christie, Hammett, etc. CBS’ Suspense” 
and “Mystery Theatre” meet this challenge 
well. 

Mysteries should be elevated beyond the 
10c bang-bang comic book brand by stress- 
ing plausible, life-like drama over horrify- 
ing blood-and-gore themes. NBC’s merely 
setting back the time for mystery show air- 
ing to after 9:30 p. m., to avoid reaching 
young listeners, is not a corrective measure. 
There is no room at all for ill-presented 
mysteries—before or after 9:30 p. m. 

Comedy Programs: Radio comedy should 
transcend the joke book, guz-firing stage 
and accent real-life situation dramas—such 
as “My Friend Irma,” “Amos ’n’ Andy,” 
and Fred Allen. New comedy programs by 
talented new writers should be strongly pro- 
moted. New comedy writers must be re- 
cruited to radio—on a free-lance and as- 
signed basis. Most comics return free-lance 
material for fear of charges of plagiarism. 

Comedy programs are wrongly judged by 
the laughs they draw from their limited 
studio audiences and orchestra men who 
are primed up to render loud, false Ha- 
Ha’s near a live mike. Networks often have 
such laughs charted to judge a program’s 
popularity. The untabulated millions list- 
ening at home savor humor without laugh- 
ing aloud about it. 

* * * 


The Fall and Winter season ushered in 
tadio’s program perennials for free-lance 
scripts. Many of them have been aired for 
years, providing steady markets for the best 





Burton Stevenson's 


HOME BOOK 
OF PROVERBS 


There are 2,964 pages, over 73,000 
entries in this vast array of famil- 
iar sayings. The author traces our 
proverbs and maxims to original 
sources — sometimes 6,000 years 
back — showing variations along 
the way. Made to serve a lifetime 
and longer, this is a storehouse of 
the wise sayings of all times—use- 
ful, accurate and complete. Splen- 
did index. One handsome volume, 


boxed. $20.00. 


THE MACMILLAN 
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Cc. V. PARKINSON 
ASSOCIATES, Inc. 


Authors’ Representation 


e Full representation services for es- 


tablished and beginning writers. 


e Fiction, non-fiction, and foreign 


language markets. 


e Immediate readings, quick reports, 


and effective placement. 


Full information on request 


BRIGHTWATERS, NEW YORK 
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LET'S BE SENSIBLE... 


Recent survey (Jan.-Aug. °48) of majority 
leading fiction magazines . . . “Slicks”, “Semi- 
Slicks” and “Pulps” ... shows that 96% of 
published stories followed ONE story pattern. 
Isn’t it logical that your best bet is to learn 
that pattern, cast your stories in that mold? 


The MASTER FORMLUA FOR ACTION STORIES is 
that pattern. 


Nothing like if in clarity and detail has ever been 
amet before. 


Printed in graph form, it is as easy to follow 
as & road map. It shows the four sections of 
a story, The Three Manners of Presentation and 
the amount of each used by good craftsmen. 


Scenes are ruled off in contrasting color; 
points of conflict are highlighted. It 
shows the Nine Ingredients inherent to 
every story (never before published) and 
where and how many times each is used. 


It pin-points every element from "plants" to “'climax" 
and shows you what to write in each 100 words. 


NOT FOR the ivory-tower tenant or the starry- 
eyed dreamer who still believes in ‘‘inspiration."* 
This Is for the writer who wants to SELL. 


A post card will bring details. 


MASTER FORMULA 


Box 1741 Fresno, Calif. 








MANUSCRIPTS TYPED 


Neatly and accurately. Minor corrections made. 
Fifty Cents Per Thousand Words 
Carbon Free 
CORAH DECKER 


Box 333 Fairmont, Minnesota 











SELL IN THREE MONTHS... 
OR YOUR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH 
YOU CAN WRITE JUVENILES 
AND SELL WITHIN THREE MONTHS 


I've sold over 3,500 Stories, 
Serials, Articles, and Fillers to 
Juvenile Editors. 
Now I'm teaching. 

Also 


CRITICISM — COLLABORATION 


Juvenile Book Manuscript Criticism A Specialty 
Write for Terms and for FREE Pamphlet 
**Fundamentals of Juvenile Writing."' 


Dept. D 


WILL HERMAN 


Author of ‘‘My Juvenile Success Secrets’’ and 
“My Formula for Fiction’’ 


5703 Broadway, Room 4 Cleveland 4, Ohio 











half-hour scripts. Study each program 
listed below by listening regularly to slant 
scripts properly. Check past issues of 
Writer’s Dicest for their script require. 
ments. Enclose self-addressed:stamped en. 
velope with all scripts, 

Armstrong’s Theatre of Today, CBS, 
Sat., 12:00 Noon EST—Batten, Barton, 
Durstine & Osborn, Inc., 383 Madison Ave, 
N. Y. 17. Ira L. Avery, producer. Send for 
release. 

Curtain Time, NBC, Wed., 10.30 p. m 
EST—Grant Advertising, Inc., 919 N, 
Michigan Ave., Chicago 11. Myron Golden, 
script editor. Send for release. 

The Electric Theatre, CBS, Sun., 9:0 
p. m. EST—N. W. Ayer. & Son, Inc., 30 
Rockefeller Plaza, N. Y. 20. Lester‘O’Keefe, 
producer, Send for release. 

Family Theatre, MBS, Thurs., 10:00 p, 
m. EST—Family Theatre, Inc., Mutual 
Broadcasting System, 5515 Franklin Ave, 
Hollywood 28. Mark Kearney, script editor, 
No release. 

First Nighter, CBS, Thurs., 10:30 p. m 
EST — Wallace-Ferry-Hanly Co., 430 No. 
Michigan Ave., Chicago 11. L. T. Wallace, 
president. Send for release. It’s the 18th 
year on the air for radio’s oldest drama 
series. 

Grand Central Station, CBS, Sat., 12:30 
p. m. EST—Horrell Associates, 100 Bed- 
ford Rd., Tarrytown, N. Y. Martin Hor 
rell, producer. No release. 

Green Hornet, ABC, Tues. and Thurs, 
5:00 p.m. EST—Trendle-Campbell Broad- 
casting Corp., Detroit 26. Mr. Fran 
Striker, producer. Send for release. Semi- 
open free-lance market. 

Lone Ranger, ABC, Mon. Wed. and Fn, 
7:30 p. m. EST—Trendle-Campbell Broad- 
casting Corp., Detroit 26. Mr. Fran Striker, 
producer. Send for release. Semi-open free- 
lance market, 

Nick Carter, MBS, Sun., 6:30 p. m. EST 
—Station WOR, 1440 Broadway, N. Y. 18. 
Jock MacGregor, producer. Send for re 
lease. 

Skippy Hollywood Theatre, NBC, Tues, 
7:30 p. m. EST—Les Mitchel Productions, 
Inc., 9310 Hillrose Ave., Sunland, Calif. 
Budd Lesser, script editor, No release. 

Stars Over Hollywood, CBS, Sat., 2:00 
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2:00 


p.m. EST—MCA Artists, Ltd., 9370 Santa 
Monica Blvd., Beverly Hills, Calif. No 
release. New sponsor: Armour & Co. 
Suspense, CBS, Thurs., 9:00 p. m. EST 
Columbia Broadcasting System, 6121 Sun- 
set Blvd., Los Angeles 28. Anton M. Leader, 
producer. Send for release. 
* * * 
MCA ARTISTS, Ltp., 9370 Santa Moniea 
Blvd., Beverly Hills, Calif. 


THE FAMILY HOUR OF STARS, aired 
Sundays, 6:00-6:30 p.m., EST over 
CBS. 

Scripts from free-lance writers are sought 
for this important new dramatic series 
featuring a star radio repertory group— 
Humphrey Bogart, Bette Davis, Gregory 
Peck, Ginger Rogers, Barbara Stanwyck 
and Robert Taylor—who will star on a 
rotation basis in the dramas. 

Series uses a wide variety of new and 
original scripts with preference for comedy 
drama with a good strong romantic theme 
and story. They are also in need of hard- 
hitting dramatic stories that are not written 


in a mystery or gory-type vein. Each 
script must be specifically written and de- 
signed for one of the above stars, with 
lead role expressly tailored for his or her 
talents. Try to keep characters down to 
minimum of six, avoiding as much as 
possible single-line, non-essential odd roles. 

Script should time about 26 minutes and 
be equally divided in two well-defined 
acts. If one act must be longer, make it 
the first. Taboos: Themes dealing with 
underhand activities relating to insurance 
or placing insurance in a bad light. Propa- 
ganda. Politics. Racial or _ religious 
group offense. 

Payment—$250 to $500, depending on 
editing and rewriting. necessary, paid to 
writer within ten days after broadcast. 
Single broadcast rights only are asked— 
writer retains all other rights. Address 
scripts: Family Theatre of Stars, above 
address. Enclose self-addressed stamped 
envelope. No release needed. Jack John- 
stone is producer of series; Ken Burton, 
production supervisor. Prudential Life 
Insurance Co. of America is sponsor. 





IS FASCINATING and PROF! 
DO YOU WANT... 


@ To get into radio? 


RADIO WRITING ¢ 


To supplement your income? 
To perfect your radio style? 


To use radio in your business? 


Rey, 


TABLE! 


PATTI PAYNE STONE 
N.A.0.B. Graduate 
Writing Advertising Copy—KBIX 
Oklahoma 





The NATIONAL ACADEMY 
OF BROADCASTING 


3338 SIXTEENTH ST., N. W., WASHINGTON 10, D. C. 
We are unable to fill the present demand for 


women writers. 


We have helped many hundreds of men and 
women find their niche in radio... We can 
help you. 








Please send information regarding your courses: 


Correspondence ( ) Resident ( ) 








Writer’s Digest is your best introduction when writing advertisers. 








THE NATIONAL FIVE ARTS AWARD, 
INC., 715 Fifth Avenue, New York 22, 
™ &- 

The NFAA aims to stimulate creative U. 
S. writing by annual national contests for 
five categories. Its first contest offers Nor- 
mandy Pen Awards for full-length stage 
plays, radio scripts, screen story synopses, 
short and short-short stories and songs— 
and fellowships for their writers. Up to 
$100,000 will be awarded: $30,000 in cash 
prizes and $70,000 in 140 fellowships of 
$500 each. There are six equal cash awards 
in each category. For Radio Scripts: first 
prize, $2,000; second, $1,000, and four 
more Awards of $500 each, plus broadcast 
and publication in a radio play anthology. 

Script must be original, half-hour—about 
25 pages—typed double space on one side 
of page and fastened in a flexible cover. 
Send for entry blank first to accompany 
script. Do not write name on script—only 
on blank. A $2 entry fee is required with 
first script—$1.00 for each additional entry. 
Enclose self-addressed stamped envelope. 
Contest closes January 31, 1949; Awards 
announced April 1. Judges are experts in 
each field. Information on other categories 
may be obtained from NFAA. Prize stage 
plays receive Broadway production. Nat 
Sherman is NFAA’s national director. Pro- 
ject is sponsored by Norman Gerstenzang, 
Inc., pen manufacturers. 

% * * 

WABD-DU MONT TELEVISION STA- 
TION, 515 Madison Avenue, New York 
ye ef 
WABBD, in its fourth year, just inaugur- 

ated full-scale daytime programming—a 

revolutionary step—most TV stations tele- 
vise evenings mainly. WABD now telecasts 

Monday to Friday, 7:00 a. m. to 6:00 p. 

m., at its new Skyline Studio on the 42nd 

floor, and seven nights at its John Wana- 

maker Studios, 9th St. and B’way. New 
programs must be built to fill these hours— 
the most of any TV station. 

James L. Caddigan, programming di- 
rector of Du Mont network, considers ideas 
for new programs conceived for video, with 
sample scripts written in television script 
form only. Program should feature a com- 
plete story to run half-hour weekly, be 
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suited to TV, novel and brightly writte 
such as: an “Aldrich Family” series, my 
tery drama series or a 15-minute daytime 
serial in continuing episodes. Several char. 
acters can appear regularly on each pn. 
gram, but not more than four on each 
stanza. “Growing Paynes,” domestic come. 
dy series, accents adventures and mishaps 
of a N. Y. family—each story complete 
Idea may also be for a constructive “how. 
to” program for housewives, with sponsor 
appeal, such as a fashion, beauty, cookery, 
art, literature or talks program. 

He also considers half-hour original dra. 
mas in TV script form only, not stage or 
radio form, which often must be drastically 
rewritten to suit TV. Do not indicate all 
technical camera moves, etc., but by visual- 
izing play as you write, give general actor 
and camera moves. Send for release to 
René Pastor, his secretary. Return it signed 
with material. Enclose self-addressed, 
stamped envelope. Material should be 
mailed, rather than submitted in person, 

* * - 
CHARLES ADAMS, 10 West Warren 

Avenue, Detroit 2, Michigan. 

Mr. Adams, who heads his own televi 
sion production firm, serves television sta- 
tions, networks and ad agencies with pro 
gram “packages” of all styles tailored for 
television. 

He is in the market for half-hour dramas 
of all types featuring complete stories, writ- 
ten in video script or straight play form 
He also seeks ideas and sample scripts to 
be created into new television programs, 
such as: audience participation, quiz, serial 
drama, complete story drama, women’s 
children’s, musical, talks or feature pro 
grams of a “how-to” constructive nature. 
Format should be novel, suited to TV and 
have viewer and sponsor appeal. Send for 
release first. Enclose self-addressed stamped 
envelope. Payment—current video rates 
His popular juvenile series, “Kiddo Kort,” 
is now telecast in Detroit. 

* + > 
THE PHILADELPHIA ART ALLIANCE, 

251 South 18th Street, Philadelphia 3, 

Pa. 

The Philadelphia Art Alliance, in co 
operation with American National Theatre 
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television broadcasts of the Philadelphia 
Experimental Theatre. Mrs. Carrol T. 
Mitchell, drama chairman of the Alliance, 
js now reading one-act plays for the group’s 
telecasts. Writers interested in having their 
plays produced on television may send 
gripts to her. Enclose self-addressed 
stamped envelope. 

# * * 

New York television stations are looking 
for suitable original program formats to 
present their news commentators and ana- 
lysts on television. Radio’s method of news- 
men seated at mikes reading news has been 
rejected for lack of color, atmosphere, and 
TV appeal. News Program Managers of 
stations WNBT, WCBS-TV, WJZ-TV, 
WABD, and WPIX are on the lookout for 
good new formats. 

* x” * 
RADIO RANDOMS. 

Radio Writers Guild may strike all ad 
agencies for not signing their minimum 
basic agreement—signed by networks in 
1947... . CBS purchased all right, title and 
interest of every kind to “Amos ‘n’ Andy” 
from Freeman Gosden and Charles Correll, 
its originators and stars, for $3,000,000. 
CBS owns all stage, movie, radio, and TV 
tights to name, characters, scripts, plots, 
phrases and slogans via this pact—first in 
radio history. After 20 radio years, show’s 
still in the top ten. . . . Carlton Morse has 
written—produced NBC’s ‘‘One Man’s 
Family” 17 years—his weekly half-hour 
scripts total 15,000,000 words or 67 long 
novels! . . . Lucille Fletcher’s radio play, 
“Sorry, Wrong Number,” written in 1943 
in a week, was aired eight times in the 
U. S., and in nine languages overseas. It 
emerged as a Random House novel, a 
Decca Record album and the Paramount 
hit. She first tried story and article writing 
but sold nothing until switching to radio 
writing. 





e YOUR MANUSCRIPTS e 
PROFESSIONALLY PREPARED FOR MARKET 


Carbon free—Extra first and last page free 

Mailed flat promptly—S0c per 1000 words 
(Discount on book lengths) 

MARGARET R. CONN 

107 East Main St. Uniontown, Penna. 
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MORE SALES 


For More Writers! 


We have made and will make the 
first sale for new writers. Will you 
be the next oneP Your story, article, 
novel can be profitably placed in one 
of our many markets in the world’s 
largest publishing center. 

If you are satisfied to work till you 
make the first sale, we shall work 
with you. Our expert, friendly help 
will show you the way. No, you 
aren’t going to click, if you write the 
first manuscript and treat it like a 
sweepstake ticket. If it’s in you to 
persist, plug and sweat, you are going 
to feel the thrill of that first sale and 
check like many others who have 
come to us. 

Our commission is 10%. Our fee 
to read, sell or criticize is $1 per 1,000 
words, up to 5,000 words—and it’s 
50c per 1,000 thereafter. For a 5,000 
word manuscript it’s $5. For a manu- 
script, 3,000 words or less, it’s $3, our 
minimum fee. Each script should be 
accompanied with return postage. 

$4 for novels. Our need is urgent. 
Editors want first novels with new 
and refreshing ideas. Our first read- 
ing and letter of appraisal to you will 
be given on your novel for #4. It 
doesn’t matter, if it’s your first, 
second, or third novel, we have the 
markets and will sell it on a 10% 
commission basis, if it has any sales 
value. Be sure to pay the Express 
Charges on your shipment. If you 
ship by mail, be sure it’s First Class. 

Short stories with any plot or 
theme, and articles on economic, 
social and political problems are 
wanted. 

To make the sale, may we advise that you 
send your manuscripts now—and the more you 
send, the better we can work with you. After 


making two sales for you, we drop the fee and 
sell on a straight commission basis. 





MANUSCRIPT BUREAU 





154 Nassaw Street — Tribune Bidg. 
New York 7, N. Y. 
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Quality Magazines 


Survey Graphic, 112 E. 19th Street, New 
York City 3. Paul Kellogg, Editor. Issued 
monthly; 40c a copy; $4.00 a year. ““We take a 
liberal but non-radical interest in social welfare. 
Also use articles dealing in general subjects of 
public interest. Buy photographs and a little 
poetry. No fiction. Report in about two weeks. 
Space rates, on publication.” 


Second Class Magazines 


Script, 548 S. San Vicente, Los Angeles 36, 
Calif. James P. Felton, Editor. Issued monthly ; 
25c a copy ; $3.00 a year. “We use contemporary 
fiction, about credible people in credible situa- 
tions; no formula, no plotted fiction; from 800 
to 4000 words, under 3500 preferred. Buy poetry, 
but no articles or photographs. Report in 7 to 
10 days normally. Payment is 7c to 10c a word, 
on acceptance; bonus on humor; 75c to $1.00 
per line for poetry.” 


Juvenile and Young People’s 
Magazines 


Boys and Girls, The Otterbein Press, Dayton, 
Ohio. Miss Edith A. Loose, Editor. Issued 
weekly ; $1.00 a year. Sunday school paper for 
school grades 4, 5 and 6. ‘‘We use short articles 
of history, nature, biography, puzzles, conun- 
drums, inventions, etc., 300 to 500 words. Buy 
photographs and poetry, but no fiction. Par- 
ticularly want poetry other than nature poems. 
Report in one or two months. Payment is low, 
on acceptance.” 


Boys’ and Girls’ Comrade, E. 5th and Chestnut 
Streets, Anderson, Indiana. Ida Byrd Rowe, 
Editor. Issued weekly; $1.00 a year. “We use 
moral and character building stories, 500 to 
1500 words. Also devotional articles for ages 
9 to 12 and nature articles, 500 words or less. 
Buy photographs and poetry. Report in 10 
days. Payment is $3. 00 per thousand words, on 
publication.” 


Boys’ Life, 2 Park Avenue, New York City 16. 
Irving Crump, Editor. 
copy; $2.50 a year. 


Issued monthly; 25c a 
“We use short stories, 2500 


52 





to 3500 words, for boys 15 to 16 years of age. 
Also serials of two to four installments, 4000 to 
5000 words each. Use articles under 2000 words 
with photographs for illustration if possible. Also 
pictorial articles consisting of 10 to 12 photo. 
graphs to a page on one subject. Not buying 
poetry at present. Report in about two weeks. 
Payment is 5c a word, on acceptance.” 


Child Life Magazine, 
Boston 10, Mass. Mrs. Anne. Samson, Editor. 
Issued monthly; 25c a copy; $3.00 a year. “We 
use stories of fantasy or realism, not exceeding 
900 words. Also poems, jingles, puzzles, games, 
things to make. Use articles with a maximum 
length of 750 words, on animals, current events, 
hobbies, children in the limelight. Buy photo- 
graphs and poetry. Report in a week. Payment 
is 3c a word, on acceptance.” 


136 Federal Street, 


Children’s Friend, 425 S. Fourth Street, Min- 
neapolis 15, Minn. Rev. Gerald Giving, Editor. 
Sunday school paper for children 9 to 12 years 
of age. “We prefer s.« ries and articles which are 
related to Christian life, to the Bible, to Our 
Savior, to the church or Sunday school, or 
which have some definite Christian motivation. 
Length, approximately 1500 words. We pay 
reasonable rates for good items, with accompany- 
ing pictures, dealing with a boy or girl in Sunday 
school, or in youth work, who has an unusual 
record of achievement in church work, religious 
leadership, in 4-H work, in Scouting, in music, 
in community work, or the like. Prefer items 
dealing with Lutheran personalities and Lutheran 
churches. Standard rate is $3.00 per thousand 
words for stories and articles, but will pay more 
for especially good contributions; pay up to 
$5.00 for good 8x 10 pictures, but most of our 
pictures are purchased from commercial photog- 
raphers, who slant their work to our needs. 
Payment is made on 15th of month following, 
acceptance.” 


Children’s Stories, The Otterbein Press, Day 
ton, Ohio. Miss Edith A. Loose, Editor. Issued 
weekly ; 75c a year. “Same requirements and 
rate of payment as Boys and Girls, except that) 
material is slanted for children in grades 12 
2 and 3.” 
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Conquest, 2923 Troost Avenue, Box 527, 
Kansas City 10, Mo. Lauriston J. DuBois, 
Editor. Issued monthly; 15c a copy; $1.50 a 
year. “We use stories which vividly portray 
definite Christian emphasis or character building 
values, without being preachy. Setting, plot and 
action should be realistic. Average length of each 


story should be 1800 to 2000 words. Serial 
lengths rarely used. Feature articles—nature, 
travel, historical, science—should be 500 to 


1000 words in length and, when possible, accom- 
panied by photos or other illustrative material. 
Devotional, biographical and informational ar- 
ticles with inspirational, religious, moral or edu- 
cational values are considered. Buy photographs 
and 4 to 16 line poems. Report in six weeks. 
Payment is $3.75 and up per thousand words and 
10c per line and up for verse, on acceptance.” 


BOOK AUTHORS 


COMPLIMENT OF THE Ss 
2G 








MONTH: "I am at a loss to 
tell you how deeply we appreci- 
ate your penetrating and thor- 
ough criticisms . . . It amazes 
me to find out all these things 
about the stuff that | write... 
| will say what | said once 
before: | believe that my lucki- 
est day in this business was 
when | sent you the first manuscript and asked for 
your help," writes Jim O'Mara, of Ohio, about whom 
you are going to hear as a book author. 


LATEST CALL: | have a new market for medium 
length books of the semi-sweet variety; not literary 
novels, but high grade secondary women's books. 
Advance, $500. 

LATEST NEWS: Another book sale on the basis of 
an outline and one chapter. Next spring you’ will 
see MAN O'WAR, by Roger Treat, to be pubished 
by Messner. Advance, $500. Potentialities unlimited. 
And be sure to see THE STORY OF THE JOHNS 
HOPKINS, just issued. (Whittlesey.) Another book 
| arranged for the winner of the latest Norton 
Award. 

The work of my authors appears on the list of such houses 
as DUTTON, DODD-MEAD, APPLETON, DOUBLEDAY 
BARNES, NORTON, *PRENTICE-HALL, VANGUARD, FUNK 
& WAGNALLS, SIMON & SCHUSTER, LONGMANS GREEN, 
DAVID McKAY, MORROW, MACRAE-SMITH, GREEN- 
BERG, MESSNER, ZIFF-DAVIS, and many others. 

YOU AND THIS BOOK MARKET: Through the years, |! 
have placed more first novels and first non-fiction books 
than | can begin to mention. | am receiving so many calls 
that | can't list them here — but I'll be glad to see your 
book lengths, mystery, straight novel or non-fiction. There's 
a nominal charge of $5 for initial appraisal and comment. 
(My sales commission is 10%). 
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YOUR RIGHTS... 
AND A 
FEW WRONGS ? 










In this writing business knowing right from 
wrong is not merely a question of ethics. It's 
a question of money—YOUR money. 


For close to 20 years | have helped authors, 
beginners and professionals, squeeze the last 
penny from their rights—first serial, second 
serial, book, radio, motion picture, foreign 
and reprints. What's more important, | have 
helped them to avoid the wrongs. 


Your rights are your privileges; your 
wrongs are your own fault. And the worst 
wrong you can do yourself is to dash some- 
thing off on any market tip that comes along. 
There are a few markets for which your 
talents and background suit you particularly; 
those will be your pay off markets, and those 
are the ones to which | steer my clients first. 


This month a leading slick carries three of 
my clients in one issue—the November issue. 
| steered every one of these writers to that 
particular market, and it has paid out for 
them handsomely. And at press-time checks 
for my authors who know right from wrong 
come to a comfortable total. 


WHERE YOU COME IN 


TELL ME ABOUT YOURSELF when you send me your 
manuscripts—as my selling authors did. Let me show 
you the marketable material in your own background. 
Once | decide where your true talent lies, we go to town 
—which is why | have made sales for my writers to the 
SATURDAY EVENING POST, COLLIER'S, ESQUIRE, 
WOMAN'S HOME COMPANION, AMERICAN, THIS WEEK 
and other top outfits, plus, of course, the pulps, the 
confessions, the feature and the specteiieed markets. 
My sales commission is 10%. After | make a couple of 
sales for you | drop all fees. My rates for personal detailed 
analysis, suggested revision, and 
experienced marketing of your 
manuscripts are: $1 per thousand 
words for the first 5,000 of 
any script; 50c er thousand 
words thereafter. inimum fee, 
$3. Remember that my work with 
thousands of authors has made 
every one of your writing diffi- 
culties familiar to me. Send me 
your best manuscript now and be 
sure to tell me about yourself. 





A. L. FIERST, Literary Agent 


545 Fifth Avenue, New York 17, New York 


Writer’s Digest is your best introduction when writing advertisers. 














"*First-rate...an Important key fo magazine sales."' 
—R. dW. Lowndes, Ed. Dir., Columbia Pubs., Inc. 
. . . typical opinion of the new best-seller on 
writing by ROBERT . former editor, Popular 
Pubs.; former agent; whose own stories appear in 
Collier’s, Toronto Star Weekly. Dime Detective, 
Super Sports, Romance Western. etc. Order ‘‘Turner 
manual,” $1, direct from 
QUALITY HOUSE 509 Fifth Ave., New York 17 








MANUSCRIPTS TYPED 
Promptly, efficiently on 20 lb. bond. Carbon copy 
mene correction free. pee. a — words an 

ays—20c per a. A e. 
- 606-1000 words; over 10,000 
IRENE HERLOCKER 
5509 Claude St. Hammond, Ind. 
Sheffield 3594WX 








Make your IDEAS count. Enjoy this really fascinating 
course in Creative Thinking 


HOW TO GET IDEAS 


It’s the IDEA that brings the money. Ideas come first. Ke 
your mind sparkling. Now you may enjoy this interesting uni- 
versity course which has done so much for so many people. 
University registration no longer required. Open to all. Send 
$6.50 for complete course. 
Descriptive notice sent free on request. 
Ask for it today. 


UNIVERSITY ASSOCIATES Drawer 1231-WD, Lincoln, Nebr. 











The Little Volumes 
Are Important... 


In A recent article in The New York 
Times, “The Literary Market Place 
Today” by Harvey Breit, the writer 
quotes a distinguished publisher: “. . . 
‘We used to break even on a sale of 
5,000 copies. Now . . . we need 10,000 
copies. The result? We’re shopping for 
sure-fire stuff ... And that means that 
we simply haven’t got room . . . for the 
little volume of verse, or the first novel 
that we used to publish . . .’ and so,” 
concludes Mr. Breit, “. . . publishers’ 
lists are growing smaller, tighter. Mbre 
big novels, fewer critical essays ... 
fewer scholarly studies.” 


We rnnx the little volume of verse, 
the first novel, the scholarly study, the 
critical essay are important. We can 
bring them to the discerning reader. 
Our books, generally published on a co- 
operative basis, are produced at com- 
paratively low cost. Because of this, 
even so limited a sale as six hundred 
copies of, for example, a 64-page book 
of verse will yield a profit to the author 
over and above investment. 


Ir your ms has a definite audience, 
submit it to us. If we like it, we'll 
publish it. For a free copy of We Can 
Publish Your Book, write to Dept. D. 


THE Exposition PRESS 
One Spruce Street New York 7 




















Highlights for Children, Honesdale, Pa. Garry 
Cleveland Myers, Editor. Issued monthly except 
July and August; 50c a copy; $4.00 a year. 
“We are looking for unusual stories—stories 
with humor, and stories with self-sacrifice and 
struggle for an ideal, that do not ‘preach’— 
all with suspense to the end. Not over 1000 
words and written for children from 2 to 12 
years of age. Our special needs are for simple 
seasonal stories, Halloween, Valentine’s Day, 
Christmas, etc. ; and for easy things to make and 
do—not cribbed from books, but original. Rarely 
buy photographs but occasionally buy poetry. 
Report in two to three weeks. Liberal payment, 
depending on article, following publication. Es- 
pecially liberal rates for simple, novel things to 
make and do.” 


Little Folks, 425 S. Fourth Street, Minneapolis 
15, Minn. Rev. Gerald Giving, Editor. “Same 
requirements and rate of payment as Children’s 
Friend, except that material is approximately 
450 words in length and written for children 
4 to 9 years of age.” 


Our Young People, 425 S. Fourth Street, 
Minneapolis 15, Minn. Rev. Gerald Giving, 
Editor. “Same requirements and rate of payment 
as Children’s Friend, except that material is 
approximately 2500 words in length and written 
for young people 12 to 18 years of age.” 


P 

Power, 434 S. Wabash Avenue, Chicago 5, 
Ill. James R. Adair, Editor. Issued monthly in 
weekly parts ; $1.25 a year. “We use well-plotted 
stories of 1500 words, showing teen-agers that 
Christianity really works. Stories must be evan- 
gelical in tone but not ‘preachy’ or goody- 
goody in any sense. The idea is to show ‘God 
in Action’. Also use personality sketches and 
personal experience pieces (drama in everyday 
life). Both must reflect the power in lives when 
Christ is received into the heart. Photographs 
are bought on special arrangement with non- 
fiction. No poetry. Report in three weeks. 
Payment is about lc a word.” 


Stories for Children, (formerly Shining Light), 
5th and Chestnut Streets, Anderson, Ind. Ida 
Byrd Rowe, Editor. Issued weekly; 60c a year. 
“We use stories of meditations, 500 words or less. 
Buy photographs and poetry. Report in ten 
days. Payment is $3.00 per thousand words, on 
publication.” 


Story World, 1703 Chestnut Street, Phila- 
delphia 3, Pa. Martha J. Whitmore, Assistant 
Editor. Issued weekly; 15c per quarter; 60c 
per yéar. Story paper for children 5 to 9 years 
of age. “We use stories of character building 
nature, - some fantasy, ‘life situation’ stories, 
animal stories. Length, 700 words. Also ‘things 
to make’ articles, often illustrated, from 200 
words. Buy photographs, poetry, puzzles and 
some informative articles. Report in approxi- 
mately 2 or 3 weeks. Payment is 50c per hun- 
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dred words for fiction and $1 to $5 for poetry, 
or. acceptance.” 


Upward, 161 Eighth Avenue, North, Nashville 
3, Tenn. Issued weekly; 23c for 3 months. 
“We use stories for boys and girls 13 to 16 
years of age. Adventure, school, neighborhood 
situations, 1000 to 2500 words. Buy photo- 
graphs and poetry. Report monthly. Payment 
is 2c a word for prose; poetry slightly higher.” 


Vision, 2700 “Pine Boulevard, St. Louis 3, 
Mo. Marjorie Thomas, Editor. Issued weekly ; 
5c a copy; $1.50 a year. “We use stories about 
2000 words in length with teen-age slant, not 
necessarily religious but compatible with Chris- 
tian teaching. Buy photographs and poetry. 
Report usually within a month. Payment is 
Yc a word, on acceptance.” 


Young Catholic Messenger, 132 N. Main 
Street, Dayton 2, Ohio. Don Sharkey, Editor. 
Issued weekly during school year. “We use 
short stories up to 2000 words (the shorter the 
better), containing a strong plot. All kinds of 
stories are desired: myStery, adventure, humor, 
school life, etc. The stories are read in the 
classroom and should contain nothing in viola- 
tion of the best moral and educational principles. 
Also use serials from two to six chapters, not 
over 1000 words each chapter. There should be 
a strong plot with a definite climax. Suspense, 
if possible, should conclude each chapter. Over- 
stocked on articles. Buy photographs, but no 
poetry. Report in two weeks. Payment is 2c 
a word, minimum, on acceptance.” 


Young People, 1703 Chestnut Street, Phila- 
delphia 3, Pa. Erma W. Kelley, Editor. Issued 
weekly; $1.30 a year. “We use 2000 to 3000 
word stories of Christian living and serials of 
6 to 8 chapters. Also features of Christian 
youth work, church activities, personalities, short 
articles of an inspirational nature. Buy single 
photographs and photo features, also poetry. 
Report in 2 to 4 weeks. Payment is $20 and up 
for short stories and %c a word and up for 
articles.” 


~ The Young People, Route 3, St. Peter, Minn. 
Rev. Emeroy Johnson, Editor. Issued weekly; 
80c a year. “We use short stories, 1500 to 3000 
words, for 12 to 20 age group. Prefer stories 
with a distinctly Christian spirit, and features 
related to the Bible, the church, Christian life, 
and the building of good character. We use a 
limited number of articles on nature, biography, 
travel, music, rural youth work, Scouting, hob- 
bies, etc., 100 to 1200 words. Buy photographs, 
especially if they illustrate articles. No poetry. 
Report in 2 or 3 weeks. Payment is up to $3.00 


per thousand words, on publication.” 


Young People’s Friend, 5th and Chestnut 
Streets, Anderson, Ind. Ida Byrd Rowe, Editor. 








INDIVIDUAL, NOT ASSEMBLY-LINE HELP 
PERSONAL DEVELOPMENT 


13 Years Guiding Writers Right 
6 Years Editor National Writer's Magazine 


Profitable Short Story 
Practical Novel 
Professional Article 
Prompt aid Play 

for writers Poetry 


Courses in short story writing, 
play writing. Sales help. 


FREE READING AND REPORT UPON NOVELS, PLAYS 


Rates: $1.00 per 1000 words to 5000, thereafter 60c per 
1000. Minimum fee $3.00. Poetry 6c per line, minimum 
$1.00. Write for information upon courses. All Mss. 
reported upon promptly. 


VIRGINIA SLAUGHTER 


P. O. Box 56-D Burnet Woods Station 
Cincinnati 20, Ohio Phone AV 2332 





Manuscript typing done accurately and 
neatly with minor corrections in spelling 
and grammar, carbon and extra first page 
free; 60c per 1000 words; poetry 2c per line; 
promptness guaranteed. Only experienced 
typists touch your script. Our typing service 
will help you sell your work. 


STRATHMERE WRITERS SERVICE BUREAU 
P. ©. Box 52 Strathmere, New Jersey 








WRITE for RADIO 


The highest paid industry 
in America 


Thousands of new stations, AM and FM, 
need your material and program ideas. 

Freelance programs pay up to $2,000 for a 
single play. Our market reports give full in- 
formation on these shows. 


TRAINING DOES PAY 


E. Packard: Now writes for J. Durante. 

L. Wilson: Wrote 57 programs for ‘Friendship 
Train.”’ 

G. deMille: Earned $11,813 writing for freelance in 
his spare time since enrolling with us. 

"Turn YOUR Spare Time Into Air Time" 

For particulars on how you can become a 
professional radio playwright by studying at 
home 


WRITE TODAY TO 


RADIO WRITING INSTITUTE 


Studio F—1233 No. Vine St. 
Hollywood 38, Calif. 
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Your Magazine Material 
Or Book Manuscripts 


persistently presented to the most suitable mar- 
kets will bring you those checks you've been 
trying to get. 
Beginners or established writers save time spent 
in mailing and remailing manuscripts. The dis- 
couragement of a few rejections is eliminated. 
Do you realize the advantages of having an 
agent strategically located in relation to more 
than 400 editorial checkbooks? | have this ad- 
vantage (as shown on my unique map, sent to 
you upon request). 
The back of the map shows how we help you get 
your share of the checks. NOW IS THE TIME 
to start with an established agent who will handle 
your scripts promptly and effectively. 
Careful consideration given to all requests for 
information. 
Typing service at regular rates. 


N. FRANK IMANDT 


155 East Thirty-ninth St., New York 16, N. Y. 
Phone: Murray Hill 3-7265 


In the HEART of the publishing district. 
"If it can be sold — | can sell it." 








MANUSCRIPT TYPING 


Accurate, Prompt, Dependable 
50c per 1,000 words—one carbon 
Mimeograph Quotations 


KAY FERGUSON 


304 Haskins St. Lake Geneva, Wis. 








INTERESTED IN JOURNALISM? 


Want to be a news reporter, country correspondent, 
trade journalist? Then you need my 225,000-word 
“teach yourself’ course. Written from experience 
by a veteran newspaperman. Satisfaction guaran- 
teed. $7.50, check or money order. 


CHARLES VOLAND, JR. 


Box 116 . Oakland 4, Calif. 








EDITORS AGREE 


that a well typed manuscript aids in selling. My work is 
neatly, accurately, and promptly done. All work mailed 
flat with carbon and your original. Minor corrections in 
spelling and punctuation. Extra first and last page. 


50c per 1,000 words Te per line: poetry 


ALWILDA WITMAN 
961 Nocta Street Ontario, California 














GRACE PORTERFIELD POLK 
Poetry Critic... Market Suggestions 
One Poem One Dollar Cash 
Polk-A-Dot Primer for Poets — One Dollar 


381 N. E. 20th St. Miami, Florida 
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Issued weekly ; $1.25 a year. “We use moral and 
character building stories and serials. Buy photo. 
graphs and poetry. Report in 10 days. Payment 
is $3.00 per thousand words, on publication.” 


“Little” Magazines 


The Antioch Review, Yellow Springs, Ohio, 
Paul Bixler, Editor. Issued quarterly; 75c; a 
copy ; $3.00 a year. “We use two stories an issue, 
2500 to 10,000 words, with some social signifi- 
cance. Also use articles, but no photographs and 
seldom use poetry. Report in 2 to 4 weeks. Pay. 
ment is $4 per published page for fiction, $2.50 
per published page for non-fiction, on publica. 
tion.” 


Different, Rogers, Ark. Lilith Lorraine, Editor, 
Issued bi-monthly; 35c a copy; $2.00 a year, 
“We want stories of not more than 2500 words, 
preferably on science-fiction, ‘atmospheric’ mys- 
teries, and psychological situations, with a very 
few unusual love stories and animal stories. We 
prefer dynamic, unregimented style. Taboos: Pro- 
fanity, stories reeking with liquor scenes, un- 
happy endings, long descriptions, moralizing, and 
gory war stories. Poetry used must be idealistic, 
technically sound, highly original in style and 
content, simply and sincerely written with strong 
but restrained emotional appeal. No escapism, 
pollyannaism, preaching, atheism, or the vague, 
incoherent type of so-called experimental verse. 
No photographs unless requested. Report imme: 
diately. Payment is $10 for prose, on acceptance; 
$10 cash awards of $1 each for poetry awarded 
according to reader vote, one month after pub- 
lication.” 


Epoch, 252 Goldwin Smith Hall, Cornell Uni- 
versity, Ithaca, N. Y. Baxter Hathaway, Editor. 
Issued quarterly; 75c a copy; $3.00 a year. 
“We use stories from 1000 to 5000 words. Look- 
ing for -fiction with enduring qualities. This 
means that we do not want slickness or cheap 
glamour. Analysis of character or interpretation 
of situation must not be obvious or inadequate. 
Use one critical article each issue, a general 
evaluation of the state of literature today. Also 
use poetry, but no photographs. Report in 
two months. No payment.” 


Personal Liberty Magazine, Box 235, 207 E. 
84th Street, New York City 28. Carlson Wade, 
Editor. Issued monthly; 10c a copy; $1.00 
a year. “Articles used must be under 300 words, 
with a slant against moral reformers, and all 
others tending to restrict our liberties. Use 
poetry of about 8 to 12 lines, but no fiction or 
photographs. Report in two to three weeks. 
No payment.” 


Southwest Review, Southern Methodist Uni- 
versity, Dallas 5, Texas.. Allen Maxwell, Editor. 
Issued quarterly ; 50c a copy; $2.00 a year. “We 
use stories of literary excellence, 1500 to 3500 
words, varied in subject matter and treatment. 
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tment. 


Also articles on current problems, literary criti- 
cism, art, history and interpretation of the 
Southwest. Material not limited to regional in- 
terest, though this is stressed. Use small amount 
of poetry, but no photographs. Report in a 
month. Modest rate of payment, on publication.” 


The University of Kansas City Review, 5100 
Rockhill Road, Kansas City 4, Mo. Clarence R. 
Decker, Editor. Issued quarterly; 60c a copy; 
$2.00 a year. “We use stories and articles from 
1000 to 5000 words, and poetry. No photographs. 
Report in a month. No payment.” 


Confession Magazines 


Intimate Romances, 295 Madison Avenue, New 
York City 17. Florence J. Schetty, Editor. 
Issued monthly; 15c a copy; $1.80 a year. “We 
use realistic, emotionally written first-person 
stories with credible plots and sound motivation, 
6000 to 8000 words. No photographs or poetry. 
Report in three weeks. Payment is 2¥%c a word 
and up, on acceptance.” 


Real Romances, 535 Fifth Avenue, New York 
City 17. Mary Rollins, Editor. Issued monthly; 
15c a copy; $1.80 a year. “We use confession 
first-person shorts from 5000 to 6500 words, 
novelettes of 10,000 words, and novels of 15,000 
words. Also articles for young girl or matron on 
home, charm, love. No photographs or poetry. 





Report in about two weeks. Payment is 3c a 
word, on acceptance.” 


Real Story, 535 Fifth Avenue, New York City 
17. Issued monthly; 15c a copy; $1.80 a year. 
“Same requirements and rate of payment as Real 
Romances.” 


Secrets, 23 W. 47th Street, New York City 19. 
Rose Wyn, Editor. Issued monthly; 15c a copy; 
$1.80 a year. “We use short shorts up to 3000 
words, short stories to 7500 words, and novelettes 
to 12,000 words. Strong, dramatic first-person 
stories realistically worked out. Also practical, 
down-to-earth articles of interest to women be- 
tween the ages of 18 to 35, on marriage, court- 
ship, personality, home-making— in fact, any 
subject of interest to women. Buy poetry up to 
20 lines, but no photographs. Report in about 
a week. Payment is 3c a word and up, and 50c 
a line and up for poetry, on acceptance.” 


True Confessions, 67 W. 44th Street, New York 
City 18. Walter R. Schmidt, Editor. Issued 
monthly; 15c a copy; $1.80 a year. “We use 
short stories from 3000 to 6500 words, bonus 
book-lengths of 8500 words, and book-lengths of 
10,000 words. Dramatic stories from life about 
the reactions of all kinds of people to their situa- 
tions and problems. Each must have a strong 
note of reality, a definite moral tone, suspense, 
good characterizations and dramatic conflict. Also 
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sigred stories of 500-2000 words, by public per- 
sonalities who have led dramatic lives; those 
whose lives present a strong moral lesson; or 
those whose experience makes it possible for them 
to be helpful to others. Real names, places and 
pictures are used. Writers should query the 
editor before submitting fact material. Personal- 
ity sketches of 500 words and timely, interesting 
fillers up to 800 words wanted. Buy photo- 
graphs and poetry. Report in three weeks. 
Payment is 5c a word, on acceptance.” 


True Love & Romance, 205 E. 42nd Street, 
New York City 17. Hope Stuart, Editor. Issued 
monthly; 15c a copy; $1.80 a year. “We use 
short stories of about 5000 words and book- 
lengths of about 14,000 words. No photographs 
or poetry. Report in 4 to 5 weeks. Payment is 
flat rate of $250 for short stories and $500 for 
book-lengths, on acceptance.” 


True Story Magazine, 205 E. 42nd Street, 
New York City 17. Ernest V. Heyn, Editor-in- 
Chief; Helen Irwin Littauer, Story Editor. Issued 
monthly ; 20c a copy; $2.00 a year. “Our great- 
est demand at present is for short stories of 
about 4000 to 6000 words. We are seeking stories 
of courtship and young marriage, wifehood, 
motherhood, family life, dramatically and ro- 
mantically presented. We also need surprise- 
ending stories, 1000 words preferred. Also use 
short stories 3500 to 7000 words, novelettes from 
7000 to 9000 words, and double-lengths from 
11,000 to 14,000 words. An article a month is 
used and we like these to be self-help rather than 
simply factual information. No photographs or 
poetry. Report in 10 days to 2 weeks, Payment 
is $100 for surprise-ending stories, $250 to $300 
for short stories, $400 to $450 for novelettes, 
and $600 to $700 for double-lengths, on accept- 
ance.” 


Pulp Magazines 


Amazing Detective Cases, 366 Madison Ave- 
nue, New York City 17. Robert E. Levee, Edi- 
tor. Issued bi-monthly; 20c a copy; $1.20 a 
year. “We use factual detective cases up to 5000 
words. Buy photographs, but no fiction or 


EASY TO READ 


means easier to sell. Get your story typed correctly 
P utifully . . . editors appreciate it. 


@New York Secretarial Service for out-of-town 
writers. Inquire. 


LYNNE LOVELACE 
720 West 170th Street New York 32, N. Y. 
WA. 8-4620 , 


ORIGINAL CARTOONS 


Drawn from your own style of humor 
or slanted toward editorial requirements. 


F. C, CUNNINGHAM 
Brookside Road Leavittsburg, Ohio 
























poetry. Report in a week. Payment is 1%c to 
2Yac a word, on acceptance, $3 each for photos,” 





Best Detective Cases, Complete Detectin 
Cases, Exclusive Detective Cases, Expose De. 
tective, Exposed Crime Cases, Leading Detectiv 
Cases, National Detective Cases, and 10 Tru 
Crime Cases, 366 Madison Avenue, New York 
City 17. Robert E. Levee, Editor. Issued bi- 
monthly ; 20c a copy; $1.20 a year. “All have 
same requirements and rate of payment as Amay. 
ing Detective Cases.” 


Black Book Detective, 10 E. 40th Street, New 
York City 16. Leo Margulies, Editorial Director 
Issued bi-monthly; 20c a copy; $2.40 for 12 
issues. “We use a 35,000 word lead novel featur 
ing the Black Bat, written on assignment, and 
several short, fast-action, detective crime stories 
not over 6000 words long. Also use occasional 
fact articles, 2000 to 3500 words. Illustrated or 
with illustration sources indicated. No photo 
graphs or poetry. Report in 10 days to 2 weeks 
Payment is lc a word and up, on acceptance.” 


Confidential Detective Cases, 241 Church St, 
New York City 13. Ethel C. Sundberg, Editor, 
Issued bi-monthly; 15c a copy; 90c a year. 
“We use true-fact detective, fast-moving stories 
of 3000 to 3500 words. Strong woman interest 
preferred. No current cases wanted at present 
time. Also articles dealing with men and women 
who have done outstanding work in the field of 
criminology, 1500 to 2500 words. Buy phote 
graphs; writers must furnish pix to illustrate 
story. No poetry. Report in ten days. Payment 
is 2c a word, on acceptance.” 


Crack Detective Stories, 241 Church Street, 
New York City 13. Robert W. Lowndes, Editor. 
Issued bi-monthly; 15c a copy; 90c a year. “We 
use a book-length novel, between 40,000 and 
45,000 words, in each issue. We are interested 
in purchasing magazine rights to novels which 
have already appeared between hard covers, 
and have not heretofore appeared in magazine 
form anywhere else. This magazine wants mur 
der mysteries, whodunits, with strong character 
ization and a mystery which the reader can 
solve himself if he is clever enough. At the 
present time, we are overstocked on all short 
lengths in detective material. Report within two 
weeks. Payment is lc a word and up, on ae 
ceptance; rates for novels by special arrange 
ment with publisher.” 


Detective Mystery Novel, 10 E. 40th Street, 
New York City 16. Leo Margulies, Editorial 
Director. Issued bi-monthly ; 20c a copy; $2.40 
for 12 issues. “We use a book-length published 
detective novel. Also short stories not over 6000 
words long. All stories must be of detective type 
and fast-action, but they can be mystery stories 
with a touch of the eerie, as long as there is a 
strong, down-to-earth explanation and crime solu- 
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Here's How Palmer Grads re Succeeding 


First Story Sells for $240 

“My first story sold to MODERN ROMANCES, 
thanks to Palmer Institute. Being professional 
writers, your instructors understood a begin- 
ner's problems. Their written comments are 
balm to the wound of being an unpublished 
writer. Then, presto! a story sells, and the 
wound is no more.”—Harriet F. Wenderoth, 
Atlantic City, New Jersey. 
First Sale Pays for Course 

“I had previously taken two writing courses 
without success. Now, after enrolling with 
Palmer, I have received a check for my first 
sale (short story, to CAPPER’S WEEKLY). No 
wonder I heartily recommend the Palmer Insti- 
_ of Authorship.”“—Warren Crumrine, Tiffin, 

°. 


Sells to Maclean's for $300 


“I give the Palmer Institute course my un- 
qualified approval. It is interesting, easy to 
understand, and produces results: witness my 
$300 check for a story accepted by MAC- 
LEANS. Your Literary Agency has my thanks 
for conscientious marketing of manuscripts.”— 
Francis B. Williams, Minneapolis, Minn. 


Sells to True Experiences Magazine 

“A year ago I wrote a true experience story 
but it was unsatisfactory. After starting with 
you, I rewrote, using the rules I learned. Now 
@ check—$50 for 500 words. Thanks to you. I’m 
Giming for the POST and COLLIER’S.—K. Ros- 
lein, Los Alamitos, Calif. 


a Write! it | Right and I'll Buy it” . 


“I'd rather buy your story than reject it,” 
editor says. 

“Why?” Because my salary as a magazine 
editor depends on finding good stories. Yet 
nearly all the stories new writers send in have 
to be rejected. 


The Technique Isn't Hard to Learn 


“I could show almost any beginner how to 
rewrite his stories so they'd sell. But hang it, 
I haven't the time! 

“Here’s the trouble with so many aspiring 
writers—they won't take the trouble to learn 
the technique, even though learning it is fairly 
easy 

“But if you're one of those willing to learn, 
here’s my advice to you: Sign up for a good 
course in fiction writing. 

“But be sure you pick a good one! Select a 
course taught by people who have been suc- 
cessful themselves, who have written plenty of 
material that has been actually sold and 
published.” 

You don’t have to be a literary genius to 
make money. Even many beginners earn while 
learning—selling short stories and articles of 
all kinds. Such material may be turned out 
quickly once you acquire the proper technique, 
which is easier to learn than you may imagine, 
through Palmer's unique method of fiction 
training—for NOT just one field of writing but 
for all: Fiction, Article and Radio. 


Free Lesson Shows How 


T can see for yourself how interesting. 
neigh: Palmer Training may be to you. we 
generous free offer to send you: 
(A) Sample lesson of our proven home-study course. 
wit 
(B) actual writing assignments showing how you 
“learn by doing” 
(C) typical answers showing how professional 
writers actually do the wor 
(D) illustrated 40 page book “The Art of Writing 
Salable Stories” cr opportunities for 
writers; details of our complete lnstructon by 
our staff of professional wallets and what stu- 
dents, famous authors, including Rupert 
Hughes. Gertrude Atherton. and others, and 
graduates say about Palmer Training. 
Here is your sppeteniy to learn, without cost or 
obligation, how Palmer home study training may help 
you as a writer. Send today. 


Palmer Institute of Authorship, Est. 1917 


Member, National Home Study Council 
VETERANS: This Course Approved for Veterans’ Training 
Desk J-118, 1680 N. Sycamore, Hollywood 28, California 


FREE™ 
LESSON 


oe 








Palmer Institute of Authorship, Since 1917 
1680 N. Sycamore 
Hollywood 28, Calif., Desk J-118 

Please send me free sample lesson with typical writing 
assignment and free book which explains how I may in- 
crease my income from writing. This is confidential. No 
salesman will call. 
Mr. 
Mrs. eee 
Miss 
Address 


Riis ncseenineesdionnecns Zone...... DONG s.0 ncn sesecnved 
Veterans: Check here ( ) if eligible for G. I. training. 
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KATHRN BEMIS WILSON 


Individual criticism given by a selling 
writer. Editing, revision, aoidiallen on 
short fiction, articles, radio scripts, plays. 
Ghostwriting. 

Criticism fee: $1 per thousand words to 
5000; 50c per thousand thereafter. 
Prompt service. 

Free reading and report on novels. Sales help. 
Write for Folder 
5002 Laurel Canyon Bivd., Phone SU 13458 
North Hollywood, California 












MANUSCRIPTS 


Neatly and Accurately Typed 
Sixty Cents Per Thousand Words 


PHILIP R. TRAVER 
THE DUNROVIN 
LAKE HILL, N. Y. 

































POETS 


Send self-addressed stamped envelope for PRIZE PRO- 
GRAM: Quarterly prizes, $25. Poetry Book Contest, etc. 
You will receive also descriptions of HELP YOURSELF 
HANDBOOKS ($1 each) containing 999 PLACES TO 
SEND POEMS. 

KALEIDOGRAPH, A National Magazine of Poetry 
(Published monthly since May, 1929; 25c a copy; $2 a year) 
624 N. Vernon Avenue Dallas 8, Texas 


Sell the Stories 
You Write! 


YOU CAN BECOME A SELLING WRITER 





Write all types of stories or specialize in a 
particular kind. Banish all doubt by working 
with highly experienced writer-instructors who 
are sincerely interested in your output, your 
steady progress to regular sales. 

This is a new kind of training, offered you 
by one of the oldest and most able specialist- 
schools, established a quarter century ago 
Among successful STC students are the authors 
of current best sellers, “‘Gus, the Great” by 
Thomas Duncan, “Step Down, Elder Brother” 
by Josephina Niggli, and “Willow Hill” by 
Phyllis Whitney, winner of the $3500 Youth 
Today award. 


Free test of your ability to see if you qualify 
for this superior training. Use the coupon 
below, 


THE SIMPLIFIED TRAINING COURSE 


1836 Champa Street Denver 2, Colorado 





Please send me free booklet “The Way Past the 
on ol and coupon for free analysis of one of my 
scripts. 


NAME 





FULL ADDRESS. 
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tion. Occasional fact articles, 2000 to 3500 words, 
are used. Illustrations or sources where illustra- 
tions can be secured must be available. No 
poetry or photographs bought. Report in 10 days 
to 2 weeks. Payment is lc a word and up, on 
acceptance; novels by special arrangement.” 


Detective Novel Magazine, 10 E, 40th Street, 
New Yotk City 16. Leo Margulies, Editorial 


Director. Issued bi-monthly; 20c a copy; $2.40 
for 12 issues. ‘‘We use book-length published 
detective stories; several fast-action detective 


crime stories not over 6000 words long. Also 
occasional fact material, 2000 to 3500 words. 
Illustrations or sources of illustrations must be 
available. No poetry or photographs bought. 
Report in 10 days to 2 weeks. Payment is lc 
a word and up, on acceptance; novels by ar- 
rangement.” 


Gay Love Stories, 241 Church Street, New 
York City 13. Marie Antoinette Park, Editor. 
Issued quarterly; 15c a copy; 60c a year. “We 
use a book-length novel, between 40,000 and 
45,000 words, in each issue, and we are most 
interested in purchasing magazine rights on 
books which have already appeared between 
hard covers, and have not heretofore appeared 
in magazines anywhere else. At present we are 
overstocked on short stories and poetry. We ad- 
vise reading current issues for ‘slant’ on novels. 
Report within two weeks. Payment is lc a word 
and up, on acceptance; rates for novels by spe- 
cial arrangement with publisher.” 


Ideal Love, 241 Church Street, New York 
City 13. Marie Antoinette Park, Editor. Issued 
quarterly; 15c a copy; 60c a year. “Same re- 
quirements and rate of payment as Gay Love 
Stories.” 


G-Men Detective, 10 E, 40th Street, New York 
City 16. Leo Margulies, Editorial Director. 
Issued bi-monthly; 20c a copy; $2.40 for 12 
issues. ‘‘We use a 25,000-word lead novel featur- 
ing Dan Fowler, F.B.I. agent extraordinary, 
written by assignment; an 8000-word detective 
novelette; several fast-action, detective-crime 
short stories not over 6000 words long. Only the 
lead novel need be written around the G-Men 
angle. Occasional fact articles, 2000 to 3500 
words, are used. [Illustrations or sources for 
illustrations must be available. No poetry or 
photographs bought. Report in 10 days to 2 
weeks. Payment is lc a word and up, on ac- 
ceptance.” 


Human Detective Cases, 241 Church Street, 
New York City 13. Ethel C. Sundberg, Editor. 
Issued bi-monthly; 15c a copy; 90c a year. 
“Same requirements and rate of payment as 
Confidential Detective Cases.” 


Mystery Book Magazine, Best Publications, 
Inc., 10 E. 40th Street, New York City 16. 
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Charles N. Heckelmann, Editor. Issued bi- 
monthly; 25c a copy; $1.50 a year. “We want 
stories from 1000 to 70,000 words in length. 
Must be well written, with good characterization 
and solid dramatic situation. Can use hard- 
boiled stories, straight deductive stories, stories 
of suspense and mood. No reprints, Occasional 
true crime stories, not over 3000 words in length 
are used. No photographs or poetry. Report in 
2 to 3 weeks. Payment is lc a word and up, 
on acceptance.” 


The Phantom Detective, 10 E, 40th Street, 
New York City 16. Leo Margulies, Editorial 
Director. Issued bi-monthly; 20c a copy; $2.40 
for 12 issues. “‘We use a 50,000-word lead novel 
featuring The Phantom Detective, written by as- 
signment. Also several fast-action, detective- 
crime short stories not over 5000 words long. 
Occasional fact articles, 2000 to 3500 words, are 
used. Illustration or sources for illustrations 
must be available No poetry or photographs 
bought. Report in 10 days to 2 weeks. Payment 
is lc a word and up, on acceptance” 


Popular Detective, 10 E. 40th Street, New 
York City 16. Leo Margulies, Editorial Director. 
Issued bi-monthly; 15c a copy; $1.80 for 12 
issues. “We use a 15,000-word lead novelette, 
two novelettes of 8,000 to 10,000 words, and 
several short fast-action, detective-crime short 
stories not over 6000 words in length. Occasional 
fact articles, 2000 to 3500 words, are used. 
Illustrations or sources for illustrations must be 
available. No poetry or photographs bought. 
Report in 10 days to 2 weeks. Payment is lc a 
word and up, on acceptance.” 


Revealing Detective Cases, 241 Church Street, 
New York City 13. Ethel C, Sundberg, Editor. 
Issued bi-monthly; 15c a copy; 90c a year. 
“Same requirements and rate of payment as 
Confidential Detective Cases.” 


Thrilling Detective, 10 E. 40th Street, New 
York City 16. Leo Margulies, Editorial Di- 
rector. Issued bi-monthly; 15c a copy; $1.80 for 
12 issues. “We use a 15,000-20,000-word lead 
novel, two 8,000-10,000-word novelettes, and 
several fast-action, detective-crime short stories 
not over 6000 words long. Occasional fact arti- 
cles, 2000 to 3500 words, are used. Illustrations 
or sources for illustrations should be indicated. 
Query on subject matter. No poetry or photo- 
graphs bought. Report in .10 days to 2 weeks. 
Payment is lc a word and up, on acceptance.” 


Today’s Love Stories, 241 Church Street, New 
York City 13. Marie Antoinette Park, Editor. 
Issued quarterly; 15c a copy; 60c a year. “Same 
requirements and rate of payment as Gay Love 
Stories.” 


Triple Detective, 10 E. 40th Street, New York 
City 16. Leo Margulies, Editorial Director. 
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TOOLS FOR YOUR CRAFT 





Confession Formula and Technic ............seseeeeees $1.00 
There’s Money in the Novelette .............-sseeeee 1.00 
Tee Novel: Pies and Prosuctios® .......ccecscsccccacee 1.00 
Enclosed Find Check: A Guide to Sales .........00+00+ 1.00 
How to Make Love in the Pulps ............sessee0ee0 1.00 
OE “SOD GE PRE asc ccncceeecscccnsesscccuenaae 1.00 
ee Rarer eer 1.00 


HUGH L. PARKE WRITERS AGENCY 
389 TUXEDO AVENUE DETROIT 3, MICHIGAN 


PROFESSIONAL TYPING—PROMPT 
24 Years Experience 
Minor corrections and carbon. Proofread. Extra 
first and last page. Mailed flat. Satisfaction 
guaranteed. 60c per 1,000 words. 
A. ANDERSON 


Willow Grove, Penna. 





Box 194 





Write to Sell via 


THE MAGIC OF KNOW-HOW 


Talent without Technique is like a car withoat a It 
gets you nowhere. (Look at those rejection 

Why not, then, acquire heed You can throu 
the simple, easily digested, low cost guidance of . . 


STORICRAFT 


(Perfect the Beginne 
4418 Troost Ave., Studio City, Calif. 





SU. 3-7152 








Let a typist with 12 age experience in typing. 
editing and proofreadin e your ——_ 
Corrections in grammar, 3 elling and punctu 
Manuscripts proofread before returning. 
Carbon and extra first page free. 
Malled Fiat. Sixty cents per thousand words. 


RUTH S. GARRISON 
808 Ohio Street Walkerton, Indiana 








CHECK A DAY! 


Article writers in every state and even foreign 
countries, from Hollywood authors to frison in- 
mates, are clamoring for “CHECK A DAY FOR 
FILLERS" because this guide gives three features: 
1. How to “dig up" and write magazine fillers; 
2. 365 subjects, one a day, for a year; and 
3. The leading markets for these short articles, 
paying up to I0c per word. Complete, 50c. 

"99 KINDS OF COLUMNS TO WRITE,” a 
short-cut to success in newspaper and magazine 
columning. It solves problems of what to write 
about, the preparation, and how and where to 
sell columns. Only 50c. 

“$200 A MONTH WITH YOUR CAMERA," a 
course in camera journalism, plus forty ways to 
make photographs pay. Special, 50c. 

“HOW TO OPERATE A NEWSPAPER CLIP- 
PING SERVICE" explains in detail a home busi- 
ness with your own hours and no boss. Ideal 
part-time work for writers. 25c. 

“THE WRITER'S BOOKKEEPER,” a “must” for 
all authors. Writing is a business, so keep a 
complete record. What are your profits and 
losses? What are your income tax exemptions? 
A bookkeeping system and also a mahuscript 
record. $1.00. 


All for $2.50 


FRANK A. DICKSON 


1006-A Elizabeth St., Dept. D, Anderson, S. C. 






























Issued quarterly; 25c a copy; $3.00 for 12 
issues. ‘We publish abridged versions of three 
popular detective books purchased by arrange- 
ment with original author or publisher. Also use 
some short stories not over 6000 words in length. 
Occasional fact articles, 2000 to 3500 words, 
are used; illustrated or with illustration sources 
indicated. No poetry or photographs bought. 
Report in 10 days to 2 weeks. Payment is Ic a 
word and up, on acceptance ; novels by arrange- 
ment.” 


Wings, 670 Fifth Avenue, New York City 19. 
19. Gerry Rogers, Editor. Issued bi-monthly ; 
25c a copy. “We want sensational material only, 
with tabloid treatment, 950 to 1250 words. 
Prostitution, sex crimes, rackets, etc. Buy photo- 
graphs only with articles. No fiction or poetry. 
Report in a week. Payment is a flat $50.00, 
on acceptance.” 


Wings, 670 Fifth Avenue, New York City 19. 
Paul L. Payne, Editor. Issued quarterly ; 20c a 
copy; 80c a year. “We want air-adventure 
stories, 2000 to 20,000 words, combat preferred. 
We are looking for good air-combat stories of 
the First World War. No photographs or poetry. 
Report in two weeks. Payment is lc a word 
and up, on acceptance.” 


Trade Journals 


American Roofer & Siding Contractor, 425 
Fourth Avenue, New York City 16. Joseph H. 
Friedman, M. E., Editor. Issued monthly; 35c a 
copy; $3.00 a year. “We want ‘success’ stories 
about roofers and siding contractors anywhere in 
U. S. and Canada more than 300 miles from 
N.Y.C. Buy photographs. Report in two weeks. 
Payment is a minimum of Ic a word, on publica- 
tion ; $1.50 and up per photo.” 


Hats, 15 E. 40th Street, New York City 16. 
Charles Steinecke, Jr., Editor. Issued monthly ; 
$1.00 a copy; $7.00 a year. “We use articles on 
merchandising, windows, and special promotions, 
1000 words or less. Buy photographs. Payment 
is lc a word, on publication.” 


The Milk Salesman, 5404 Penn. Avenue, Pitts- 


TYPING 


Electric Typewriter 
25 years experience 
Manuscripts 40c per thousand words. Poetry ic a ast | 
Minor eergnesens in grammar, punctuation, apetiing if 
desired. One carbon y and extra first page 
Also mimeogrephing, addressing. etc, at Laeuie” ‘rates. 
YOU PAY POSTAGE 
THE COPY CAT 


Stesegraphie Service Bertha Trebea Comstock 
EROME, IDAHO 
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A LOW COST PUBLISHING SERVICE 
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The William-Frederick Press 
Pamphlet Distributing Co., Inc. 
313 West 35th St. New York 1, N. _Y. 
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burgh 6, Pa. aA. D. Walter, Editor. Issued 
monthly; 25c a copy; $3.50 a year. “Material 
must be written for the retail milk driver, not 
the owner or manager, and must be original. Ac- 
ceptable topics include safe driving; milk for 
health, as the driver would tell the housewife; 
friendship with children on the route; getting 
along with customers; character stories, which 
must be good; care of the truck, as the driver, 
not the garage mechanic, does it; neatness; 
cleanliness ; politeness. Don’t be too elementary 
or too indefinite. Don’t make articles too techni- 
cal and don’t preach or ‘write down.’ Average 
words per page article, 255; 2-page article, with 
illustration by our artist, 510 words; 4-page 
article, with illustration by our artist, 1150 
words. Buy photographs, but very little poetry. 
Report in three weeks. Payment is $5 for a 
one-page or two-page article, on acceptance; 
$2.50 for snapshot or photograph to go with 
article.” 


Playthings, 71 W. 23rd Street, New York City 
10. Ben W. McCready, Editor. Issued monthly; 
50c a copy; $3.00 a year. “This is a trade 
journal for the toy, doll, game, and related in- 
dustries, catering primarily to the retailer. We 
are interested in articles on retail store promo- 
tions. Christmas, Easter, Thanksgiving, and other 
important holidays that are promoted by the 
individual toy store or toy department that could 
be modified or applied directly to the problems 
and needs of our retail readers, are also con- 
sidered. An average story runs from 1200 to 
1800 words, but if the story is important enough 
we will consider a longer feature article. Fillers, 
cartoons, photographs alone and short articles 
also acceptable. Report in a month. Payment is Ic 
a word and $3 to $5 for photos, on publication.” 


Practical Home Economics, 468 Fourth Ave- 
nue, New York City 16. Ruthanna Russel, Edi- 
tor. Issued monthly except July and August; 25¢c 
a copy; $2.00 a year. “We use articles slanted to 
high school and college home economics teachers, 
home demonstration agents and home economists 
in business, with or without illustrations. Buy 
poetry and occasionally photographs. Report ina 
month. Payment is Yec a word for unillustrated 
material and lic a word for illustrated, on 
publication.” 


Syndicate Siore Merchandiser, 79 Madison 
Avenue, New York City 16. Preston J. Beil, Edi- 
tor. Issued monthly; 25c a copy; $3.00 a year. 
“We use news relating to the chain variety stores: 
new units opening; remodelings; alterations; 
manager changes; high spots among store per- 
sonnel, such as seniority -presentations, store 
festivities, social and athletic activities. Buy 
photographs of interior and exterior of variety 
stores—must be clear and printable and possess 
news value ; 8 x 10 glossies preferred. Report in 
a week. Various rates, depending on character 
and news value.” 
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“Writing Cakes Aptitude... 


NOT ‘ALADDIN’S LAMP’!"” 


Says FREDERICK PALMER 





An aptitude for writing is the writer’s magic lamp! 
Properly “rubbed”—developed by training in the 
techniques -of storytelling—it becomes the open 


sesame to a writing career! 


FREE PERSONALITY QUIZ AND 
APTITUDE TEST 


That’s why the Storycrafters Guild 
Home-Study Course first establishes 
your writing potentialities through the 
FREE Storycrafters Personality Quiz 
and Aptitude Test before training you 
in the fundamentals of all creative 
writing. 


DETERMINE YOUR APTITUDE 


When you have completed and re- 
turned your Quiz answers and Test 
exercises, they will be analyzed by 
FREDERICK PALMER and mem- 
bers of his competent staff and a per- 
sonal, written report will be air-mailed 
to you, absolutely without charge! 


THIRTY YEARS EXPERIENCE 


Once the Storycrafters Guild Per- 
sonality Quiz and Aptitude Test has 
determined your writing potentialities, 
you may study the fundamentals of all 
creative writing under the direction of 
FREDERICK PALMER who has dis- 
covered and developed creative talent 
in thousands of men and women since 


1917. 


EARN WHILE YOU LEARN 


The modern, streamlined Story- 
crafters Guild Course teaches you how 
to write the kind of material that is 
selling today! You learn the technique 
of writing short stories, articles, motion 
picture and radio scripts, novels, poems, 
“fillers” and specialty writing of all 


kinds. 





FREDERICK PALMER, 
President, Storycrafters Guild 
(Not connected with any other school 
or institution since 1928. 


IT COSTS YOU NOTHING to let 
FREDERICK PALMER analyze your 
writing aptitude. The Storycrafters 
Personality Quiz and Aptitude Test 
is available to you without charge, and 
so is the written report which will be 
sent to you. Make your “Magic Lamp” 
guide you to success. Send for the 
Storycrafters FREE Personality Quiz 
and Aptitude Test Now! It’s the first 


step toward becoming a SELLING 
author! 


“T have known 
Frederick Palmer 
well and favorably 
for many years and I 
consider him a man 
capable of concentrat- 
ing in written form 
the things that a 
young writer needs to 
know, and of presenting them under- 
standably, briefly and well.” 


Jack Woodford is well known for his 
“Trial and Error,” “Why Write a 
Novel” and between forty and fifty 


novels. 


DON'T DELAY 





JACK WOODFORD 





MAIL THE COUPON TODAY! 


Storycrafters Guild, Dept. W-23 

5617 Hollywood Bivd. 

Hollyw 28, Calif. 

Without obligation please send FREE Personality Quiz 
and Aptitude Test with full details concerning the 
Storycrafters Guild Home-Study Training. 


Mr. 
ee eee oy eres eee ee A 
Mrs. 














Writer’s Digest is your best introduction when writing advertisers. 63 








PERSONALS 


The circulation of Writer’ s Dicest is much greater than 
that of any other writer’s magazine. Each issue is read by 
beginning writers, professional writers, editors, publishers, 
writers’ clubs, publicity men, theatrical producers, adver- 


tising agencies and newspaper men throughout the United 
States, Canada and writers’ colonies in a score of foreign 
countries. 


Rate is ten cents a word, including name and address; 
box numbers, $1.50. ’ 

Copy with money order or check for December issue 
must sents us by November 





The purpose of the “personal” department 
is to permit readers to swap, trade or sell 
nominally priced items or services, and to 
get in touch with other readers with whom 
they can enjoy literary correspondence and 
collaborations. 

The following “personals” are not accepted: 
Professional national matrimonial service, 
palmistry, numerology, astrology, national 
friendship clubs, matrimonial or pen-pal, 
dream books, professional advisors without 
graduate degrees. (Critics, typists, correspond- 
ence courses, and literary agents may use dis- 
piay advertising only.) 











WINTER AND WRITE at Mary Robinson’s Icicle 
Rest Home, Leavenworth, Washington. 


BOOK WRITER, formerly magazines, needs keenly 
interested part- -time assistance. Considerable trav- 
eling. Small remuneration; hard work. Oppor- 
tunity young writer learn editing, selling. Box 
277, Berkeley, California. 


PROFESSIONAL WRITER, hit by housing shortage, 
desires to rent eight or ten room home. Prefer 
small community near good schools. Now living 
central Pennsylvania. Excellent references. Box 





EXPLORE California rivers. Adventure galore, Want 
one or two congenials; small share expense. 
When? Any time. “Sailboat,” Box 413, Alameda, 
California. 





ANY cent-a-word writers nearby? Let’s talk shop. 
ugh Manessier, 5731 Mission Blvd., Riverside, 
Calif. 


CATHOLIC WRITER 1948 YEARBOOK, Seventh 
annual edition, $1.00. Marolla Press, Dept, WD1, 
Pence, Wisconsin. 


SHORT-HANDED FARMER, RANCHER? Conscien- 

a help from veteran, 35, still 1-A physically. 

es and hours secondary to desire for outdoor 

con with serene people. City bred, but no 

stranger to toil. Prefer California as live here and 

want to see and be seen prior to unhurried de- 
cision. Box N-1. 


POETS! Your poems beautifully illustrated in water- 
colors for framing. Hand-lettered, 9x12, $1.45. 
Lovely for gifts. Craft Studio, 51 Amos Garrett 
Bivd., Annapolis, Maryland. 


PERSONAL POSTALS. Your name, address across 
top of 100 government stamped postcards, $1.75 
postpaid! Tipsword Printing Co., Charleston, 
Illinois, 


HUMOR FOR ENTERTAINERS—Written to meet 
your personal needs. Erwin Currie, 155 30th, 
Seattle 22, Wash, 


AUTHENTIC HAWAIIAN BACKGROUND for your 
fiction, articles. “All About Hawaii” contains 352 
pages on Hawaiian customs, manners, names, 
dress, language (dictionary), festivals, flowers, 
history, industries, government. Pictures, maps. 
Send only $1.15 to “All About Hawaii,” Dept. 
P, 125 Merchant Street, Honolulu 2, Hawaii. 


LADY, 38, literary inclinations, invites correspond- 
ents. Box 114, Sandstone, Minnesota. 
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YOUR LIBRARY RESEARCH in all New York ij. 


braries (English or foreign languages), SERVIOg! 
comprehensively done. PUBLISHER’S SERVI 
expert, reliable indexing, proofreading, copy edit. 
ing. Reasonable rates; reliable, prompt service, 
Div. G, Library Research Institute, 475 Fifth 
Avenue, New York 17, N. Y. 


RUBBER STAMPS made to order. Illustrated type 
styles. Low prices. Criteriog, Box 2326, Denver 29, 
Colorado, 


EDITORS ATTENTION—Need Washington cover. 
age? Competent business journalist available for 
spot news, special] articles. Albert Keshen, 1752 


Que St., Northwest, Washington, D. C. 
CARTOONISTS, GAGWRITERS! Join Now! Free 
Prospectus. leinman, 1735-N Bronson Avenue, 


Hollywood 28, Calif. 


“BECKY’S CORSET,” Ellie Hill, $2.00. House of 
Pettit, 161 Lexington, New York City. 


FOR TEN CENTS: Sample copy “Amateur Camera 
Journalist & Feature Writer.” Holden, Publisher, 
Germantown 1, Tenn. 





HOW TO RENT a house or apartment pamphlet, 50c 
cash, Zill Henry, 4209 Vernon, Minneapolis, Minn. 


TWO WRITERS, male, female, moving New York 
City, complete novel. Seek employment writing 
field, but consider anything. Degree; newspaper, 
editorial experience. B. Arthur, 5674 16th Street, 
Detroit, Michigan. 


ORIGINAL HUMOR WRITTEN. Any _ subject. In- 
cluding cartoon ideas. Frankel, 1508 South Homan, 
Chicago 23. 


GUAM or HONOLULU POSTMARK—yYour letters 
mailed from Guam or Honolulu—25c each—five 
ao “ne ym. John Wallace, Box 3774, Hono- 
ulu, T. H. 


MR. BUSINESS MAN: Want assistance? Your paper 
written? Or rewritten? Your articles? Talk Topics 
and speeches mended? Let an experienced English 
teacher help you in presenting your views on vital 
subjects. Rolin O. Moon, Arcanum, Ohio. 


YOUR HANDWRITING AND YOU. Personal analy- 
sis, $1.00 minimum, Emelyn Petersen, 6044 Dor- 
chester, Chicago 37, Illinois. 


LIKE TO WRITE? Earn plenty $3-10 checks, re- 
writing news items, etc. nclose stamp. “The 
Oaks,” 806 Mishawaka Avenue, Mishawaka, Ind. 


STOCK UP NOW—For winter writing season! 500 
printed letterheads, 812x11, $4.50. 500 printed 














envelopes, size 10, $4.75. Postpaid! Tipsword 
Printing Co., Charleston, Illinois. 
LADY, 36, wants shoulder to cry on. Interest: 


writing. J. Becker, Tofield 4, po Canada. 

GO TO SEA! Earn sixty dollars a week and more. 
Marvelous food; good quarters. Plenty leisure 
time on the high seas to write that novel, play 
or story. Get realistic background and adventure 
for your stories. See exotic ports of Europe, Africa, 
China, etc. Detailed instructions prepared by ex- 
Perienced sailor-writer show you how to obtain 
sailing papers, get signed on tankers, tramps and 
luxury liners. Send Dollar Bill, Brownie, Box K, 
Safety Harbor, Florida. 


NEED VITAMINS? LACK PEP, VITALITY? If you 
suffer from fatigue, nerves, run-down condition 
due to a vitamin deficiency, try potent Magill’s 
B-Complex Vitamins. Send no money. We 
send a 40-day supply. Test these “miracle-work- 
ers” for seven days. If they help, send $3.00. 
Otherwise return unused portion within 10 days. 
Magill Vitamin Company, Box 430-CM, Spring- 
field, Missouri, 


YOUR HANDWRITING reveals your personality 
profile! Do people like you? Individual personal 
analysis $1.00. Howard Jack, Certified Grapho- 


Analyst, 2701 Downer Ave., Richmond, California: 





OVERSTOCKED—Examination copies, perfect condi- 
tion. Dollar A Minute, 50c. Thirteen Ways To 
Plot, $1.00. B. H. Press, Box 403, Blue Ash, Ohio, 
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ENTERED PUBLISHING BUSINESS last June. 
Now operating five cities. For problems, facts, fig- 
ures, results, each city, send $1.00. Good business 
guidance or plot material, Lloyd Harrington, Gen- 
eral Delivery, Abilene, Texas. ; 


NEW YORK MAGAZINE REPRESENTATIVE avail- 
able. Will place publications on New York news- 
stands, commission basis. All offers considered. 


Box C-1. 


BE WISE, CHARACTERIZE! Sales by plausibility! 
You need “Handbook of Emotions”! Over 500 
reactions, alphabetically. Only $1.00. Humanity 
Studies, 164 Cedar Grove, New Bedford, Mass. 


EARN MONEY AT HOME typing manuscripts. Our 
folio includes complete instructions, sample pages 
of script, including radio, how to obtain work, 
what to charge, correct record keeping, etc, $1.00. 
Terry Writer’s Service, 1914 Meadow St., WD, 
McKeesport, Pa. 


ENJOY “FOREVER AMBER’’? Get a list of 120 
—_—- books, 50c. B-127, Station E, Columbus 5, 
io. 


WANTED—Cartoon ideas. $1.00 per gag. Muck, 2707 
E, Gist St., Kansas City 4, Mo. 








UP TO $10.00 A DAY from each newspaper. Over 
12,000 dailies and weeklies in U. S, and Canada 
alone. Self-Syndicate your own columns, Cartoons, 
Verse, Fillers, Stories, Articles, Comics—to chains 
of newspapers. That’s how O. O. McIntyre and 
others got started! New 5,000-word Folio compiled 
by our staff, “How To Self-Syndicate Your Own 
Material,” is the most complete work of its kind. 
Includes Self-Syndicate Procedure, Selling Prices 
Schedule, Sample Agreement Form, Model Sales 
Letters to Editors, 100 Idea-Sources For News- 
paper Features. Make the established syndicates 
notice you. Complete Folio $2.00 postpaid—re- 
funded if requested. Folio can pay for itself with 
one sale. Supply limited. Order now. American 
Features Syndicate, Desk 181, 1990 Como Ave., 
St. Paul 8,. Minn. 


SELF-INSTRUCTION BOOKS for authorship. All 
fields of writing. Catalog free. Humanity Press, 
220 West 42nd St., New York 18, N. Y. 


EMCEE MAGAZINE, Containing monologues, 
dies, comedy. Copy, 10c. Emcee, WD, 1508 
Homan, Chicago 23. 


INCREASE YOUR VOCABULARY by this simple 
method. Experienced writer. editor, and lecturer 
shows how. Send $1.00 to Mullhaven Farm, Route 
9, Box 319A, Indianapolis 44, Indiana, for copy- 
righted booklet “Words Work Wonders.” 


LADIES! “Easy Earnings 


aro- 
outh 


for Home Lovers.” 30 
step-by-step procedures outlined. No canvassing. 
$1.00. Dorothy Michael, Laceyville, Pa, 


WOMAN, selling writer, 60, wants to contact Chi- 
cago writers for discussion. Ir-8-9582. 


AT LONG LAST. Real Italian food recipes—ravioli, 
spaghetti and meatballs, sausages, pizza (tomato 
pie), roast beef (as served at weddings). All five 
recipes for only $1.00. A. G. Palumbo, 3645 N. 
Neva Ave., Chicago 34, Ill. 

FOOL-PROOF BOOKLE on punctuation. Every 
problem discussed and illustrated. $1.00. Mrs. 
Marjorie Davidson, Laceyville, Pa. 





$10 A WEEK writing poems. Instructions and mar- 
kets sent for 25c. Charles Olive, Willmar, Minn. 


BOOKLET, “Working Your Way Through College.” 
$1.00. Lee Dickinson, Box 385, Hampton, Virginia. 


LEARN GAGWRITING. Send 10c for interesting 
particulars and entertaining humor magazine, Don 
Frankel, WD, 1508 South Homan, Chicago 23. 


GETTING YOUR MANUSCRIPT IN SHAPE. Prepa- 
ration types of formats $1.00. Writers’ Service, 
Box 665, Parsons, Kansas. 


100 “EARN MONEY AT_ HOME” 





OFFERS, 25c. 


Homework News, Desk B, 814 44th Avenue, San 
Francisco. 











TRUTH ABOUT CALIFORNIA. Personal letter, 


$1.00. Box 1388, Lemon Grove, Calif. 


YOUR HANDWRITING ANALYZED, thirty cents. 
1 V. Hartman, McCrory Apts., Atlantic City, 


DEPRESSION COMING! Want to hole-up and 
emerge selling writer? Willing to work half time, 
pay cost? Send experience, qualifications, Box D, 


Lake City, Colorado. 


GENTLEMAN, former editor, enjoys friendly cor- 
respondence, Interested literary pursuits, arts, 
photography, travel, people. Box O-1. 


LIKE TO BE YOUR OWN BOSS? I make up to $10 
per day in four hours. Send only 50 cents for 
details. B. Bevan, Hollins College, Virginia. 


FOR WIRE RECORDING equipment contact 
er Metzarek, 2174 Melvina Ave., Chicago 39, 
inois. 


WOULD IT HELP TO TALK IT OVER confiden- 
tially by mail with an understanding person? If 





so, write Florence Gunn, Beaconsfield, Iowa. Vol- 
untary pay basis. 

HUMAN SCIENCE; hygiene. Scientific facts. Vast 
encyclopedia. Books 35 cents each. List free. 


Science Editions, Vida, Alabama. 


CHECKS, compliments and writing assignments. All 
can be yours, Remit now for “Markets YOU Can 
Sell To.” $1 postpaid. Anyone qualified, Berg- 
strom, 5012 Drexel Blvd., Chicago 15, IIl. 





“SUN & FUN”—A happy-go-lucky magazine you'll 
like—hobby tips, cash ideas, unique offers; 10c. 
Pennybaker, Pub., San Marcos, Texas. 





GENTLEMAN, 37, invites correspondence with spir- 
ited individuals on matters of cultural interest 
and social importance. Box N-3, 


BOOKSELLERS HANDBOOK contains valuable mail- 
ing list of 1500 British book publishers. Gives 
description of manuscripts published. Limited 
supply. Price $3.00 (C.O.D. $3.36). Order from 
—* Box 5, Lefferts Station, Brooklyn 25, New 

ork, 


IF YOU CAN COPY OR TRACE simple cartoons, 
you may earn up to $45.00 weekly, spare time, 
home or office, in a new Duplicating Service for 
Advertisers, Particulars free. Cartoon-Ad-Service, 
Argyle 18, Wisconsin. 


THE PLOT BOOK—Make your own, Create original 
plots from published stories without plagiarizing. 
Folio shows how. Solves plot problems. Price 50c. 
Also short features that sell quickly; where to get, 
how to write, where to sell; 25c. Writecraft, 
Steger, Illinois, 








YOUNG WRITER with zeal, some experience, and 
good background, desires connection with estab- 
lished writer doing writing, research, secretarial, 
er newshounding. Will travel. G. A. Williamson, 
1721 21st St., N. W., Washington, D. C. 


BEGINNERS ATTENTION! 





Plots for love stories, 


$2 each, Counselor, Shadow Lake, Gloverville, 
South Carolina. 
LARGE SELECTION NEW-USED correspondence 


courses, books. Large bargain list, 10c. Thomas 
Reid, Plymouth, Pa. 


FREE HELP TO WINNING SUCCESS. Read Martha 
Winner’s monthly feature in Healy’s Prize Win- 
ner, 332 B, East 52, Seattle 5, Wash. Current 
copy, 25c. 


FIFTEEN POEMS by Hyman Water, 10c. Hyman 
Water, 9814 First St., New York City, N. Y. 


IMPORTED Virgin Briar Pipes. Unvarnished. Un- 
stained. $7.50 seconds only 98c, Ftee Catalog trial 
o_o. Sidney Ram, 156 N. Franklin, Chicago 6, 
Illinois, 





YOU CAN rent, buy, sell, or swap instructive books 
and courses on writing at Smith’s, 84 Washington 
St., Peabody, Mass. 
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PERSONAL COURSES 


What do you want to write—fiction or 
articles? Tell me about yourself. Then 
I'll explain how I will teach a course 
with every lesson ONE “need prepared 


ds. . 
. + Write 
today for FREE DETAILS. 


FOY EVANS-1 Americus, Ga. 








MANUSCRIPTS TYPED 


Neatly, accurately and promptly. 
One carbon free. Proof read. 
50c Per 1000 Words 


MARGARET FOUTS 
1307 N. Sycamore Ave. Los Angeles 28, Calif. 





AGAIN 


A customer to whom I’ve sold about 40 short shorts asks 
for more. Another wants 3,500 and 5,000 worders, at 3'c. 
Also I’ve sold ALL lengths, articles, etc. Reading fee: 
$1 for the first 1,000 words, 50c each 1,000 additional. 


JOHN T. KIERAN 


1604 Vermilion Danville, Ill. 





FREE LESSON: HOW TO WRITE GAGS 


. a wide open opportunity for fun and profit. 
ou en joy readin them, on can learn to write a 
*ve sold COLLIER’S, DGE, syndicates. My copy- 
righted GAG-MA AKER a you ideas easily. Send 
for details and FREE LESSONS 


SAUNDERS M. CUMMINGS 
468-WD, Independence Bidg., Colorado Springs, Colo. 





MANUSCRIPTS TYPED 


Assign this important work to an ex- 
pert. Publishers recommend my services. 


ELSIE AUGENBLICK 


VAnderbilt 6-0492 
342 Madison Ave. New York 17, N. Y. 





ESTABLISHED WRITER 


will help you solve your writing problems. 


Author of 3 successful novels, contributor to large-circu- 
lation magazines, will give your manuscripts detailed, 
constructive criticism. $5 for mss. up to 5000 words, 50c 

1000 words thereafter. Special rates for book- 


per 
length mss. 
7 ELOISE LIDDON SOPER 
Dothan, 


209 West Main S' Alabama 














WOULD YOU PAY 3%—first $350 made? Color- 
illustrated book, “505 Odd, Successful Enter- 
prises,” free. W: Work home. Expect something odd. 
Pacific, Oceanside, Calif. 





SECRETS OF YOUTH, $1.00. Specialty Sales, 520 
. Superior, Wayland, Michigan. 


SEND SEVERAL questions and wishes. $1 for my 
time. Kind analysis of your questions. Will help 
you more than anything! Enclose airmail stamped 
envelope for quick reply. Hobo Jane Sams, 1426 
No. Dak. Ave., Sioux Falls, So, Dak (Mention 
magazine.) 








OLD AUTHOR (now on pension) seeks inexpensive 
living quarters. Location: Southern California— 
city or country-side. Quiet home of old book- 
lover or artist preferred. “Edlington,” Box 122, 
Prather, California. 


sell as quickly as possible? Find anwer in m 
is magazine, Page 73. Natalie Newell, ost< 
writer. 


WANT TO WRITE PROFESSIONALLY and a 





eg PLOTTING WILL HELP YOU 
EL Writecraft, with 12 years’ experience, edi- 
ur writing, selling background, will develop 
your story i ea into a powerfully plotted emotion- 
ally appealing, “a ale 4 professional outline. We 
plot for selling writers and can help you, 
your story idea and $3,00. We will do the rest, 
guaranteeing satisfaction. Write Steger, Illinois, 


FIGHT INTOLERANCE, Author who knows his sub- 





ject, inside-out and first-hand, has written a jure 


a courageous and moving nove] with 
uth setting. From several pre-publication re- 
orts, he feels assured not only of a hit that will 
ast but one that will do much to “carry high the 
torch of truth and fairness to expose for what 
they are so-called race issues based on bigotry 
and ignorance.” For wide distribution and publi- 
cation, about $4,000 needed. Donations, large or 
small, appreciated. Leo Horan, P. O. Box 173, 
Jackson, Mississippi. 


COOK’S PLOTTO: This famous $25 book and “key” 
available. Group has new copies for sale, $8 each 
set. C. O. D. preferred. Address: Betty Isaacs, 
Room 804, 342 Madison Avenue, New York 17. 


FORTY DOLLARS A MONTH WRITING FILLERS, 
facts, figures, methods, markets, 25c. “The Pay 
Side of Poetry Writing” tells how and where to 
sell poems, examples and over 200 pay markets, 
50c. “The Rural Writer, Reporter and Corre- 
spondent Plan” gets you checks from small pub- 
lications, 25c. oria Press, 192642 Bonsailo, Los 
Angeles 7, Calif. 





BEGINNING WRITER needs aid, Typewriter, good 
condition, pica type. Write O. Kruser, 306-Lane 
10, Sunflower, Kansas. 


EARN MONEY at home! Thousands do! “Home 
Worker Magazine” tells how. Sample, 25c. Size- 
more, Box 29, 4917 Kostner, Chicago 30, Ill. 


IDEAS? Automatic sentence-maker, $1.25. Semi- 
automatic two-line rhyme-maker, $2.25, The 
Smaland Co., Athens, Ohio. 


WHAT I LEARNED ABOUT WRITING FICTION, 
postpaid $1.00. Stories must be written the way 
editors want them. Here’s the “how,” simply told 
so you can understand, by former high school 
teacher. What I learned cost hundreds of 
Eric Lennard, Cottage 200, Ocean Village, San 
Diego 7, Calif. 





“IN WASP-WAIST CORSETS AND HIGH HEELS”. 
Address: Naboma, Box 3181, Terminal Annex B, 
Los Angeles 54, California. 


SCIENCE WRITERS: Your story needs plausibility, 
correct terminology, local color! $5.00 brings ex- 
pert advice of graduate research chemist on your 
plot, outline, or finished story. James E. Meinhard, 
318 Blackhawk Avenue, Madison 5, Wisconsin. 








SUCCESS must follow a perfect memory. Surprise 
yourself and friends instantly. Address one-dollar 
bill to Re-MEm-Brit (Copyrighted), P. O. Box 
1089, San Fernando, Calif. 


IS THERE A GIRL (men too!) with writing know- 
how but lonely, isolated, need someone to supply 
fascinating books, ideas from big library? Amaz- 
ing 8c-day cheap-diet, social-reform hints. Theo- 
dore Dufur, 40124 Portola Ave. + Los Angeles 32. 


$200 MONTHLY! I make this at home in 15 hours 
= week. $1.00 brings details. A. Olson, 710 
enna Avenue, Elmira, N. Y. 





CONDUCT profitable “Lonely Heart Club.” Complete 
instructions, $1.00. Milton and Johnson Dist, Box 
5516, Chicago 7, Illinois. 


WAGE EARNERS, HOMEWORKERS, WRITERS. 
Want to earn extra money in your spare time? 
Send dime for punchy magazine that tells how. 
—— opportunities, Lock Box 791, Chicago 90, 

nois, 
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By LEO SHULL 


P LAYWRIGHTING is the loneliest oc- 
cupation in the theatre. Other theatre arts 
like acting or directing are sociable. But to 
summon up the spirit to sit down and begin 
the life of a hermit for the months it takes 
to spawn a play is what keeps millions of 
talented playwrights inactive. 

We thought of that last Saturday after- 
noon while we were sitting in a 1600 seat 
theatre watching the antics of the cast of 
“Inside U.S.A.,” a musical comedy. 

Some critics have said that the musical 
comedy form is one real American con- 
tribution to the theatre; it was conceived 
here and America remains the best home 
for it. While we’re talking about this aspect, 
we might mention that in New York the 
Dramatic Workshop is featuring a Survey 
Course in the history of the “musical play.” 
Guest lecturers will be E. Y. Harburg, 
Helen Tamiris, a choreographer of many 
musicals, Jay Gorney, musical composer ; 
Rouben Mamoulian, musical stage director, 
and others. 

Musical comedy has unlimited oppor- 
tunities. Sketches are easy to write; they 
run two to six minutes, and usually a fresh 
viewpoint is the greatest charm of this type 
of playwrighting. 

Furthermore, any little theatre can pro- 
duce a musical comedy with local scenes or 
subjects as the theme of the show. 

In “Inside U.S.A.” there was a sketch 
which had been suggested by Geo. S. Kauf- 


man and written by two other writers—both 
newcomers. It was titled “School For Wait- 
ers.” It showed a very fancy dining room 
and a couple chorus girls sitting with their 
escorts. In a corner was a group of six 
waiters being lectured by a “professor” on 
how to foul up orders, kill the point of a 
story just as a diner is coming to it, and 
how to pretend not to hear a customer’s 
beckoning call. 

It wasn’t a great work of art; almost any 
writer could have done as well or better. 

Then there is another sketch showing a 
dressing room. The star is waiting to go on 
for the first time, and her maid is callously 
telling her of the odds against her success— 
when the star is supposed to be resting and 
studying her role. 

These are truly simple sketches, but they 
were so relished by the audience that we 
wondered why every city doesn’t have these 
shows by the score. 

During the past summer, summer-stock 
theatres reported that all their musical 
comedy productions were highest in box 
office grosses, no matter in what small town 
they were produced. It is an excellent 
training ground for playwrights. We sug- 
gest you look into its possibilities in your 
own little theatre group. 

Also, sketch writers work with other sketch 
writers, and the writing conferences are the 
most enjoyable part of the creation, next to 
the actual rehearsal. 

Several years ago, we were called in by a 
union to help write and put on a musical 
revue dealing with the situations and prob- 
lems of a particular local. 

It was to be only a Saturday night show, 
part of an annual dance given by this local. 

We sauntered into the first meeting know- 
ing no one, but ten minutes after the writer- 
conference was called to order, we were 
having the best time of our lives, throwing 
out ideas and gags, pointing up the other - 
fellow’s joke—it was wonderful. 

By the next meeting, we had decided to 
make this a show by itself, rent a com- 
mercial theatre of 2000 seats and run the 
revue for a week. In six weeks, this is 
exactly what happened. 

No one was professional, the cast selected 
from union members; even the director and 
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practical 
playwrighting 


teaches you dramatic writing with definite 
markets in mind. Many of my students 
have work staged or broadcast before they 
have even finished this individually slanted 
correspondence course. Write for free book- 
let today! 


e MARJORIE MUELLER FREER 
FREER GALLERIES ° BERLIN, CONN. 


MANUSCRIPTS TYPED 


MINOR CORRECTIONS ORIGINAL AND CARBON 
ALL WORK ee READ EXTRA FIRST PAGE 

50c PER 1,000 WORDS MAILED FLAT 
DISCOUNT ON BOOK LENGTHS POETRY, Ic A LINE 


— cuss N 
CLEVELAND 2, OHIO 
” Woodbine 5251 


IF YOUR STORIES DON'T SELL 


You need the kind of help which twenty years of experi- 
ence as, a magazine editor qualifies me to give you. I can 
show you how to make your stories editorially acceptable, 
and tell you where to submit them for sale. Low rates for 

erienced and practical assistance for writers. NO FEE 
FOR READING and report on short story manuscripts. 


MAITLAND LEROY OSBORNE 


LITERARY INSTRUCTOR 
23D Green Street Wollaston 70, Mass. 


SONG WRITERS 


An gyre ethical composing offer that speaks 
for itself. (4) of my songs alone sold over a HAL 

LLION records of various labels led by VICTOR! 
kee is believing. Send card NOW — be convinced! 
One cent well spent. Long established service. 


RAY HIBBELER 
2157 N. Avers Ave., C13 





2200 WEST wis 














Chicago 47, Ill. 


EXPERT MANUSCRIPT TYPING 


Accurate, neat work promptly done. Ribbon copy on 
bond paper, free. Order extra services, punctuation, 
etc., if desired. Mailed flat. 50c per thousand words, 
Work done to please you. 


DOLORES BOWERS 
714 N. 21st Place Phoenix, Arizona 


WRITE CARTOON IDEAS! 


“BE FUNNY FOR MONEY” shows you how to write 
and where to sell, REMEMBER only a selling car- 
toonist IN NEW _ YORK CITY knows the needs of 
N. Y. markets. Sell the big magazines. Send 25c in 
Mail today. 
DON ULSH 
123-35 82nd Road, Dept. W, Kew Gardens, N. Y. 


ENS @4 Eels 


NEW, uncrowded, fascinating field. Grati- 
fying earnings reported by graduates in 
Employment, Credit, Social Service, Po- 

and Entertainment fields. Others 
have developed profitable private prac- 

full or spare time, as Personal 
and Vocational Counselors, 
Send for 3000 word TEST LESSON 


FREE. :: 
A. 1. G. A. Inc., Dept. 102, Witholt Bidg., Springfield, Me. 














coin. 
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producer were amateurs, but the revue was 
a sell-out, despite the terrible errors and 
stage mishaps which occurred each night, 

If you write one good sketch, you do not 
have to worry about anonymity any more— 
you’re on your way to recognition. 

Also, night club artists, radio comedians 
and television acts are constantly hunting 
new material. Many writers have begun 
this way, then were called in by producers 
to contribute material for a Broadway show, 

One feliow we know, Ray Golden of Hol- 
lywood, wrote several sketches for a show 
and liked the work so much that he soon 
had twenty of them. He went to Hoagy 
Carmichael—asked for some music, and 
then to several lyric writers. Finally he went 
to see an agent, Louis Shurr. Mr. Shurr 
sent him to his New York office with a 
letter asking them to help raise $150,000. 

This is a lot of money to hand an un- 
known fellow. 


They therefore hit upon a method ; they 
got several people who are well-known in 
the theatre, each willing to put in several 
thousand apiece to give recitals which were 
really cocktail parties, in their apartments. 

Golden, who is no actor or singer, read 
the show to this invited audience and at the 
end invited the guests to become backers. 
We attended one of these salons. It was 
delightful, and the material was wonderful, 
At this party he raised about $15,000. Now, 
after some thirty of these recitals, Golden 
has all his backing, and the show is ready 
to go into rehearsal. 

Revues will be very popular this season, 
since three of them now on Broadway are 
doing so well. 

These revues, incidentally, usually insert 
new material after some months have 
elapsed. If you are interested, you might try, 
Arthur Schwartz, producer of “Inside 
U.S.A.,” Majestic Theatre, 44th and 8th 
Ave., New York City. “Small Wonder,” pro- 
ducer George Nichols and Burt Shevelove, 
Coronet Theatre, 49th and Broadway, New 
York City; “Make Mine Manhattan,” Jos. 
M. Hyman, Paramount Bldg., 1501 Broad- 
way, New York City. 


* * * 


For a playwright who lives outside of 
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New York, it is important to get the New 
York Times every day to read the theatrical 
page. Here there is practically complete 
coverage of theatrical doings. The column 
conducted by Sam Zolotow and Louis Calta 
contains some of the best drama reporting 
in the country. New plays, new revues, 
news of new productions are of great im- 
portance to writers. When you see a pro- 
ducer is planning a new revue, send him a 
letter and ask if you can submit sketches, 
or outline several ideas you have. Usually 
you will get a friendly, affirmative answer. 

The Times will keep you in perfect con- 

tact with the doings of our theatre. 
* * * 

The Broadway season began early and 
badly. Ten shows were presented in Sep- 
tember; nine got bad reviews; five closed 
immediately ; three more closed in a few 
weeks. The remaining shows are trying to 
override the notices. 

October, however, saw a turn for the 
better. During the first two weeks, five hits 
were established. Talullah Bankhead in 
“Private Lives”, a revival, got acclaimed. 
So did “Edward, My Son”, a British im- 
portation; “Where’s Charley”, a musical 
version of “Charley’s Aunt”; “Love Life”, 
a musical comedy produced by Cheryl 
Crawford. 

Tennessee Williams’ new play “Summer 
And Smoke” received mixed notices. He 
was charged with repeating what he had 
done in “The Glass Menagerie” and “A 
Street Car Named Desire.” However the 
show is doing good business, and has sold 
out houses to about thirty-five club organ- 
izations. 

os * * 

Eighteen theatres out of thirty-nine are 
now occupied. 

Another item worth attention is the 
growing encroachment of television into the 
legitimate theatre field. Two more Broad- 
way houses have been leased for television 








: BEGINNERS—WRITE FOR THE JUVENILES 


only average ability and spare time to earn 
money writing for the juvenile magazines. From five 
years work with hundreds of writers in all fields of writ- 
ing, I have learned that the juvenile field is the beginner's 
best bet. My new up-to-date six lesson course pre- 
pared especially for beginners, will teach you how to 
write to sell. Send for particulars. 


HELEN McMILLIAN 
537 Clara Ave. St. Louls 12, Mo. 





MANUSCRIPT TYPING SERVICE 
Manuscripts typed promptly and accurately with 
extra first page and carbon. 50c a thousand words. 

FRANCES L. GINGRICH 
19355 Patton Ave. Detroit 19, Mich. 





ATTENTION SONGWRITERS!! 


Let an expert (established Songwriter) help you. 
Guaranteed Work. 


Lyrica Criticized 2,0... cece ceeeeseeeeeeesesees $3-80 
Lyrics Revised. ..... cece seceeeeseseseeseseses 5.00 

eClody Composed ... ss cccesscecseseeeeesesesese $5.00 
Melody and Vocal Piano ..... csc ee ee ee neenneene $10.00 
Vocal Piano (your melody) ....--.seeeeererrenees $10.00 

L. L. ANCHETA 

(Composer of ‘‘Moonlit Texas Trail’; ‘‘When It’s Christmas 
Time In The Valley’’; ‘‘Ad jion’’; ** 1 Waltz of the 





West’’; etc., etc.) 


100 26th A . San Francisco 21, Calif. 











YOU CAN WIN! 


Our Students are winning Cash, Cars, 
Diamond Rings, Travel Trips, Fur Coats, 
Radio-Phonographs, Washing Machines, 
Watches and other tempting Prizes. 


You, too, can cash in on Contests—by 
learning the Secrets of Winning from 
the "School of the Stars" — the School 
America's Biggest Winners voted Best 
in 6 impartial, independent Polls. 


Write NOW for a FREE copy ofthe new- 
est "SHEPHERD CONFIDENTIAL CON- 
TEST BULLETIN"—bringing you the finest 
Winning Help for the biggest contests 
now on. It's yours for the asking! 


SHEPHERD SCHOOL 


DEPT. D, J015 CHESTNUT STREET 
PHILADELPHIA 7, PA. 








NEWS, PUBLICITY AND FEATURE WRITING 


Here is an interesting course designed to aid publicity chairmen. news and feature writers. If your 
goal is ma e fiction or articles, our course will give you a solid foundation and a pom in the right 
direction. Detailed helpful criticism given with each assignment and you start writing wi' ; r 
Regardless of the type of writing you wish to do, our Basic Writing Course will aid you in gevelonins 
a | al or Aatwil 


the first lesson. 
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Box 294 NEWSPAPER ASSO 


CIATES Santa Monica, Calif. 
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PUBLICITY 


Is a detour from fiction, but may be the answer while 
{ Waiting for fiction stories to clic 
Send y for Free Pamphlet, P12 =p Is 
PROFITABLE,’ obligati 


STREAMLINED PUBLICITY COURSE 


Frank C. Sullivan 
1130 Sacramento St. 


Dept. D 


San Francisco 8, Calif. 








A MANUSCRIPT TYPING SERVICE 


correct in avery pennee. 
Good Bond. Pica Type. Minor Sporeetions. 
55¢ per thousand words 
10% discount over 10,000. 
Your Original Edited and Typ 
with Full Attention to Details, $1. 


_" a poereey 
Ist floor, 249 So. 


_—_ 


Phila. 6, Pa. 











SONG POEMS SET TO MUSIC 


Send your poems to a thoroughly trained and 
reliable Composer. Free Examination. Send 
poems today 


J. CHAS. McNEIL, Master of Music 
510 M So. Alexandria Ave. Los Angeles, Calif. 













TALENTED 
AUTHORS 


Will Help You 


A Staff from Among the Best 
Writers in Hollywood 


Literary Critics — Story Analysts 


Story specialists, all masters in their re- 
spective writing fields. Published novelists. 
Writers with numerous story credits—novels, 
short stories, screen, radio, stage— 


Such are the high-calibre writers and critics 
who will redraft your manuscript, or advise 
and direct you, help you achieve success in 
your chosen profession—writing. All work is 
personally supervised by Mr. Ballenger. 


GHOST WRITING, any subject, from 
outline, synopsis, or idea. Novels, short 
stories, articles. No job too big. Satisfaction 
guaranteed. BOOKS ILLUSTRATED and 
PRINTED. Also sales assistance. 

Only manuscripts or ideas of real merit 
considered. Please write letter giving details 
of help required. Send manuscript if you 
wish. Mr. Ballenger will reply personally, 
and send his beautiful illustrated 3000-word 
brochure. 


H. D. BALLENGER 


1509 Crossroads of the World, Rm. 102-D 
Hollywood 28, California—Phone HI 0193 
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and are now removed from the drama 
orbit. The owners said that television with 
its fifty-two weeks a year operation, was a 
better risk than come-and- “go shows. 

The prevailing opinion is that other 
theatres will soon begin to follow suit. 


7” * * 


The following producers are hunting new 
plays : 
Michael Todd, 137 West 48th St. 
John Shubert, 234 West 44th St. 
Aldrich & Myers, 1430 Broadway. 
Theron Bamberger, 1430 Broadway. 
Sammy Lambert, 64 W. 46th St. 
Joseph Kipness, 512 Seventh Ave, 
Dwight Deere Wiman, 254 W. 54th St. 
Forrest Haring, 254 W. 54th St. 
Fred Finklehoff, 1697 Broadway. 
William Taub, 535 Fifth Ave. 


They are established producers. Most of 
them haven’t produced a show for a sea- 
son. They pay excellent option money and 
always manage to raise the financing for 


a show. 
* ¥* * 


We received a notice that a new maga- 
zine, Comedy World, will appear in No 
vember. The book, which will be a 16- 
page tabloid size journal, will cover the 
“seven laffin’ arts”: stage, radio-television, 
screen, literature, cartooning, dancing, and 
music. George Lewis of the National Laugh 
Foundation will edit at 104 E. 40th Street, 
New York City. 





STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, ETC., OF WRITER’S DIGEST, 
published monthly at Cincinnati, Ohio, for Octo- 
ber 1, 1948. Required by the Act of Congress 
August 24, 1912, March 3, 1933 and July 2, 1946. 
Publisher—Wilbert Rosenthal, Cincinnati, Ohio. 
Editor, R. K. Abbott, Cincinnati, Ohio ; Business 
Manager, Aron M. Mathieu, Cincinnati, Ohio. 
Owners—Automobile Digest Publishing Corp., - 
James Rosenthal, Wilbert Rosenthal, Aron M. 
Mathieu, all of Cincinnati, Ohio. 

There are no bondholders, mortgagees, or other 
security holders. 

Sworn to and subscribed before me this 10th 
day of September, 1948. 

(Signed) A. M. Maruiev. 
(Signed) Clifford Laemmle, 
Notary Public. 

Commission expires October 5, 1948. 
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SHORT STORY WRITING 


How to write, what to write, and where to sell 
Our in Short Sto: Writi J fle Writi 
Articl Writing Versification. " ~¥ Offer oo ~ netructite 

criticism; frank, honest, practical advice; real teachin 
For full particulars and a sample copy of IE ER's 
MONTHLY, write tod: 
The Home Correspondence School 


Dept. 70 Springfield 3, Mass. 














Monthly Chart for Article Writers 
By Frank A. Dickson 


FOR JANUARY 


1. GROWTH OF PARCEL POST 
BUSINESS LOCALLY. Anniversary an- 
gle: The parcel post system was inaugu- 
rated throughout the United States on 
this day in 1913. Advent in your city; the 
early rates. 

2. THE BUSIEST HOURS FOR 
DAN CUPID. Interview the probate 
judge of your county. Double marriages. 

3. LOCAL AVIATORS WHO HAVE 
MODEL AIRPLANES AS A HOBBY. 
Slant: The part model airplanes have 


. played in the development of aviation. 


Longest flights by model airplanes. 

4, DWARFS OF NOTE, SUCH AS 
TOM THUMB, WHO WAS BORN 
JANUARY 4, 1838. How Phineas T. Bar- 
num presented General Thumb in world 
capitals. Slant: How dwarfs lead private 
lives much like ordinary people, with the 
same interests and ambitions. 


5. FLYING COLLEGE PRESI- 
DENTS. Slant: How college heads find 
that the use of airplanes enables them to 
fill a larger number of engagements. Those 
who are pilots themselves. 


6. OLD LAWS ABOUT DEBTS, ES- 
PECIALLY IN YOUR STATE. It was 
on this day in 1800 that Congress passed 
a bill abolishing imprisonment for debt. 


@. HOW RADIO VOICES FASCI- 
NATE WOMEN. Slant: How voices can 
influence people. Letters in which women 
rave over the charm of the announcers’ 
voices. Number of daily visitors to a local 
studio. 


WRITER— 


Do you want your manuscripts typed neatly, 
accurately, promptly? 50 cents per thousand 
words. 


JULIA M. REPACE 


407 Citizens Bidg. Canton 2, Ohio 








GHOST COMPOSER 


Music for your song-poem composed and arranged to 
your complete satisfaction: $17.50. . . . Professional 











arrangements for your melodies: $7.50. . . . Origin 
songs composed for all occasions. 
Write for details. 
E. A. MARTIN 
43 Sumner Hartford 5, Conn. 
DISCOURAGED ? 


Have you sold a yarn or so and can't get any farther? 
Tell you what I'll do: Send me your best story to 6000 
words, plus $2.00 for reading and analysis fee, and if 
| like the yarn I'll re-write it and submit to editors 
without additional expense to you. If it sells we split 
50-501 How does that sound, pal? Envelope and re- 
turn postage, please. 
THE DOCTOR 


1616 E. Fourth St. Tucson, Ariz. 





MANUSCRIPT TYPING 


Promptly, neatly, comity by professional typist. 
Pica or Elite type, good bond, extra first page, carbon 

copy, proof read, mailed flat ‘with your original. 
Rates: 50c per 1000 words under 10,000 words 
45¢ per 1000 words over 10,000 words 


H. L. GREEN 


Box 704 Meridian, Miss. 








E. JERVIS BLOOMFIELD 
Personal Attention 
CRITIC GHOST 
Educated in 4 countries; traveled on 4 continents. 
GABRIOLA ISLAND — BRITISH COLUMBIA 
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PO EM Set to Music 


as one of the oldest and best known firms in the 
Bel of A. * A. . now offer our music composing 
original poems suitable for songs. 
you TY or can write a m on any of 
feene a rag ar Home, Love, cred, Patriotic, 
ic, etc., it to us at once for immediate 
ae f interesting i- 
pon recei of your poem, our interesting propos 
together with Fe very useful Rhyming Dictionary 
will we sent to you, Free. 

25 Woods Building 

RICHARD BROTHERS “taiccoe 1. 1. 















WRITING FOR THE JUVENILES 


& easy, profitable and pleasant. The largest market open 
‘. beginning writers, and the only one where you can 
EARN AS YOU LEARN! One of my graduates sells more 
= $100 worth of stories and articles monthly. My special 

rse of instruction in WRITING FOR THE. JUVE! ILE 
MAGAZINES teaches everything it is necessary to know. 
Write for terms. Mention Writer’s Digest. 


MAITLAND LEROY OSBORNE 
23-D GREEN STREET WOLLASTON 70, MASS. 


MANUSCRIPTS TYPED 


Neatly, accurately, promptly. All work mailed 
flat. One carbon free. Minor editing. 40c per 
1000 words. 


MARIE MADRIGAL 
743 Seventh St. San Diego, Calif. 


Writers’ Rejects 


The Magazine of Selected Rejects 
We Print Stories the Other Publishers 
Would not Buy! 


DETAILED, CONSTRUCTIVE CRITICISM GIVEN 
WITH EACH PUBLISHED REJECTED STORY 


@ Beginning Writers Say Writers’ 
Rejects Teaches Them How to Write. 


® Selling Authors Say It Keeps Them 
From Getting Rutted. 


$2.50 a Year—Sample Copy 10c 


WRITERS’ REJECTS 
243 W. 4th St., Dept. 3, New York 14, N. Y. 























MANUSCRIPT TYPING 


Prompt, Accurate, Dependable 
Corrasable bond. Electric typewriter. Carbon and 
extra first page free. Mailed flat if desired. Satis- 
faction guaranteed. 50c per 1000 words. 

FRANCES HOLLINGSHEAD 

Orinda 2054 


12 La Cintilla Avenue Orinda, California 


*TO THOSE WHO WRITE 
WORDS FOR SONGS, BUT CAN'T WRITE MUSIC 
We may be able to help you. Our organization of 
trained composers and songwriters is at your service. 

* Collaborate with professional songwriters; make the 
most of your song-writing ability. Send us your words 

«x for free examination and details, 


FIVE STAR MUSIC MASTERS 
457 Beacon Bidg. Boston, Mass. 


Work With Actual 
FICTION WRITERS 


We have a limited number of actual authors who are 
available to you for individual instruction, advice and 
collaboration. 

Write for Descriptive Folder 

THE WRITER'S GUILD 
509 Fifth Avenue New York 17, N. Y. 


SONG POEM WRITERS 


Music Composed, Arranged, Recorded by Professional Artists 
GET THE FACTS FIRST 

Write today for free booklet ‘“‘Getting Ahead In 

4 ? and our attractive offer. 


ONG SERVICE, DEPT. 
331 West 3 St. New Took 19, N. Y. 
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8. WHERE DO ANTIQUE DEAL. 
ERS GET THEIR ITEMS? Getting on 
the trail of important antiques. The oldest 
objects in the possession of local dealers, 

9. INTRODUCTION OF BALLOONS 
IN WARFARE. Inject the angle that the 
first ascension of a balloon in America oc- 
curred on this day in 1793. When balloons 
first appeared over your city; early bal- 
loonists who achieved distinction. Slant: 
How the advent of balloons led to new 
techniques in warfare. 

10. THE CHAMPION DISH. 
WASHER LOCALLY. Consult restaurant 
owners about their dishwashers. How not 
to break dishes! 

11. SALVATION ARMY MUSIC. 
Slant: Music as an outstanding feature of 
the Salvation Army activities. The size of 
the band of the local citadel, and the 
youngest and the oldest members. 

12. RAILROAD MIRACLES. Nar- 
row escapes, as recalled by veteran engi- 
neers and conductors. Latest safety 
measures. 

18. PET PEEVES OF LOCAL SODA 
JERKERS. Their main gripes against cus- 
tomers; humorous situations. 


14, BURNING OF THE CAPITOL. 


IN WASHINGTON, D. C., ON THIS 
DAY IN 1801. History of the Capitol. 
Any fires in the capitol of your state? 

15. ARE FEET BECOMING BIG- 
GER? What do local shoe salesmen say 
about this? Are many women sensitive 
about sizes of feet? Changes in shoe 
styles. 

16. INSCRIPTIONS ON TOMB- 
STONES OF ANIMALS. Funerals for 
animals; cost of these services. 

17. SPECIAL WEEKS OBSERVED 
DURING THE YEAR. See the gover- 
nor about the various weeks he proclaims. 


18, ADVENT OF THE ELECTRIC 
TROLLEY SYSTEM IN YOUR CITY 
AND ALSO STATE. The electric trolley 
system was patented on this day in 1892. 
Trolley accidents. 

19. OLDEST COMIC BOOK READ- 
ERS OF YOUR CITY. Their favorite 
comic characters. See newsstand oper- 
ators. ’ 
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20. UNUSUALLY OLD SUNDAY 
SCHOOL PAPERS, SUCH AS WEEKLY 
MAGAZINES, PRESERVED BY A 
LOCAL RESIDENT. Slant: The popu- 
larity of Sunday school literature, past and 
resent. 

21. SLANG AT THE COUNTY JAIL 
OR STATE PRISON. Let this be an in- 
terview with the county jailer or prison 
superintendent. 

22. PUBLIC OFFICIALS OF YOUR 
cITY AND COUNTY WHO ARE NA- 
TIVES OF OTHER STATES. Reasons 
for removing to your city or county; the 
officials’ leading ambitions. 

23. READING MATTER IN BAR- 
BER SHOPS. Do many customers read 
while occupying a tonsorialist’s chair? 

24, GOLD RUSH FEVER IN YOUR 
STATE. Today marks the 101st anniver- 
sary of the discovery of gold in California 
by John Marshall. People from your sec- 
tion who hurried to California in quest 
of gold. 

25. HOW TO CATCH SNAKES. 
Largest number of snakes caught or killed 
by a resident of your county in a day. 
Big snake stories. 

26. A WOMAN OF YOUR CITY 
WHO IS AN ARDENT STAMP COL- 
LECTOR. Most valuable stamps in her 
collection. Slant: How stamp collecting 
familiarizes a person with the various 
countries. 

27. DEEPEST WELLS IN YOUR 
COUNTY, AS RELATED BY A VETE- 
RAN WELL DIGGER. Chief obstacles in 
well-digging ; mishaps. 

28. METHODS USED BY HIS- 
TORIANS IN CONDUCTING RE- 
SEARCH. Anniversary angle: W. H. 
Prescott, the historian, was taken by death 
on January 28, 1859. 

29. DEAN OF LOCAL AUTOMO- 
BILE SALESMEN. Changes in the car 
industry down the years; different tech- 
niques in salesmanship. What does the 
subject predict in the line of future auto- 
mobiles? 

30. GEOGRAPHICAL HIGH- 
LIGHTS ABOUT YOUR STATE. The 
geographical center; the highest and the 





ARE YOU ONE OF THE REJECTED? 


We offer you editorial guidance and analysis of your 
manuscripts and our best efforts to try to have your 
manuscripts published. Reading fees: $2.00 up to 5,000 
words; over 5,000 and up to 10,000, 50c per thousand; 
10,000 to 40,000, $7.00; full length novels and plays, 
$10.00. Manuscripts typed 20c per page. 


NEW YORK LITERARY AGENCY 
910 Riverside Drive New York 32, N. Y. 








TYPING 


done neatly. accurately, and promptly. Carbon 
copy and extra first page free. Minor corrections if 
desired. Satisfaction guaranteed. 40c per 1,000 


words. 
CARLE ARNOLD 
1016 Jackson St. Paducah, Ky. 








HOW WE SERVE YOU 


Ghostwriting — Research — Editing 
Criticism — Revision — Collaboration 
Free Circular 


EDUCATIONAL RESEARCH ASSOCIATION 
132 Nassau St#., N. Y. 7, N. Y. - Cortlandt 7-0470 








I'LL DO IT FOR YOU! 


Sick of rejects? I have ghost-written millions of words 
of stories, articles, books, for hundreds of satisfied clients. 

may be able to help you see your name in print and 
make money on your raw material. Reasonable rates. 
Particulars FREE! 


WILL HEIDEMAN 
Dept. D 211 S. Valley New Ulm, Minn. 








MAKE MONEY AT HOME BY MAIL! 


Others are doing it. Why not you? Write today 
for FREE details and interesting literature on 
HOW TO MAKE MONEY AT HOME BY MAILI 
AMERICAN SUCCESS AIDS, DESK 35 
Bellmore, N. Y. 











GHOSTWRITER 


Nineteen years experience in mending writing for 
marketing. | do not tell what to do. | do it for 
you. Reference women's WHO'S WHO. Corres- 
pendence requires return postage. Natalie Newell, 
2964 Aviation, W.D., Miami 33, Fla. Author 
of HOW TO PLOT AND WHY, Postpaid. $1.00. 








$1,200.00 


Paid Yearly to New 


SONGWRITERS 


Send us your songs and song poems without 
delay. Prominent Hollywood composers 
write the melodies. Manuscript lead sheets 
and professional recordings furnished. Full 
cooperation and intelligent guidance in the 


exploitation of your song. 
Send Your Song Material Today for 
FREE EXAMINATION— 
Or Write for Full Details. DO IT NOW! 


CINEMA SONG COMPANY 


Dept. L-46, P. O. Box 670, Beverly Hills, Calif. 
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| Beginners 


Only 
ah 


N THE 15th of each month, WRIT- 

ER'S DIGEST enrolls a selected group 
of students in its Beginner's Individual 
Course in Short Story Writing. Experi- 
enced students or writers with a good 
record of MS sales are not eligible. A 
monthly group of sincere students will be 
accepted and trained. 


The purpose of this Beginner's Course 
in Writing is to show plainly the elements 
in writing and painstakingly explain how 
to write short stories. The course lasts 
four months. 


RADUATES of the Beginner's Course 

in Writing will not suddenly become 
professional writers, nor will they be able 
to do stories offhand for the smooth- 
paper magazines. They WILL, however, 
understand a few secrets of professional 
writing, and be able to compose good, 
readable English in the approved editorial 
form. Only sincere students desired. 


The price of this course is quite reason- 
able.* You will have opportunity to study 
under experienced, professional editors, 
who will take an individual interest in your 
progress. Complete details and an outline 
of the Beginner's Course in Writing that 
will intrigue and inspire you, await sincere 
inquiries. 





We invite you to reply at once. 





RESRERASRESCRRSASSERSSSSRSRRERERESESS Ee 


WRITER’S DIGEST - 
922 East 12th Street : 
s Cincinnati 10, Ohio : 


S. Kindly send details of the Beginner’s Course in Writ- 


= ing. This puts me under no obligation. + 
7 es 
| MENTS caG'es Wacee se Seve te Secce dudwbdewiesséesaseene 

: Ns Slane ede A vdUneccco-ve mayan dines ys ater 
a ee ate ee eee oe is cuiivers » 


sue TLL SLL LLL LEL ELLE ii 


*We believe this to be the lowest priced short 
story course sold by a reliable institution. Money 
back agreement on ALL enrollments. 








lowest points; the largest and the smallest 
counties. 

31. THE MOST POPULAR SONGS§ 
AT FUNERALS. Local funeral director 
can supply the data. Slant: The consoling 
power of music in the time of bereavement, 


TRICKS OF THE TRADE: One way 
for article writers to spell acceptance is 
s-u-p-e-r-]-a-t-i-v-e. 

By this method you pack about every bit 
of salability into features aimed at local 
and state newspapers. Suppose you want 
to write up a minister. More than likely, 
you would select a veteran preacher, be- 
cause of his abundance of experiences and 
popularity. But proceed a step further to 
insure acceptance. Round up the oldest 
minister in your county, either in point of 
years of service or age. 

Figure out other superlative angles. For 
instance, what minister has made the 
largest number of baptisms—which one in 
your county serves the most churches— 
which clergyman in the county is the 
youngest. What is the largest church in 
the county in the matter of membership, 
and what is the oldest church? Who is the 
dean of Sunday School teachers; who is 
the oldest church member in your city or 
county, and who holds the record in Sun- 
day School or church attendance? 

Stress the word “only.” Only lady dairy 
operator in the county . . . only lady 
lawyer . . . only lady barber . . . only 
woman as a college president in the state. 
Their uniqueness may give them a national 
magazine appeal too. 

The word “youngest” also holds stories. 
Examples in the state: youngest college 
president, youngest mayor, youngest Amer- 
ican Legion commander, youngest police 
or fire chief, youngest newspaper editor, 
and youngest postmaster. 

And mark down the word “tallest.” 
Grind out articles about the tallest church 
in your city or county, the tallest citizen, 
the tallest standpipe, the tallest railroad 
trestle, the tallest bridge, the tallest public 
official, the tallest building, and the tallest 
tree. 

Superlatives in the weather line click 
well. An appropriate feature on the first 
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BOOKS 


catalogues, WRITER’ 
to its readers. 


authoritative. 


After a conscientious survey of over a score of blishers’ 
Ss DIGEST 7 


book 
recommends the following books 


All books selected make interesting reading and are 
All are sold on a money-back guarantee. 





GRAMMAR AND REFERENCE 


At of Plain Talk.............. $2.50 
Flesch 
ise Oxford Dictionary... ... 3.50 
Fowler 
EF samisbey tae wa 5.00 
hilip Wittenberg 
Desk Standard Dictionary....... 3,50 
| Je ae 3.75 
ohn B. Opdyck 
rammar Simplified... .. 1.50 
x onsine C. F. 3.75 
oe ia Cievae maine cw oes 5 
hn B. Opdyck 
ot of Gonpiphet 3.00 
Tea icholson 
— and ting of 8.75 
Philip Wittenberg . 
Roget’s Thesaurus.............. 1.50 
mae “Said” Book............... 2.50 
The * semen canal 259 
The Substitute | for “V Ver Senne 2.50 
Underworld a 1.00 
aa bee 3.75 
sage an Cone : 
Srie Partridge 
Webster’s Dictionary....... .... 1.50 
Presterm Words...........00000 3.00 
dams 
ee Se cere 1.00 
Ambrose Bierce 
CARTOONING 
The Art of Cartooning.......... 1.00 
Thorndike 
e Secrets of Cartooning....... 1.00 
" Thorndike 
DETECTIVE WRITING 
Art of the Mystery Story 5.00 
Howard Haycroft 
Modern Criminal Investigation.. 3.50 
“ Soderman & O’Conne 250 
ystery Fiction................ : 
Marie Rodell 


Writing Detective & Mystery 


RS a iss bas Sale aes 2.75 
rack 
JUVENILE WRITING 
Juvenile Success Secrets......... 2.00 
Will Herman 
Writing for Children............ 2.50 
Berry est 
o.? Juvenile Fiction........ 2.50 
itney 
2.00 


ws the Juvenile Story...... 


MAGAZINE ARTICLE WRITING 


The Magazine Article........... 3.50 
Crawford 
ne Article Writing. ...... 3.25 
Brennecke 
"> in Fa Writing. ... 3.00 
son 
Writing and ionic, Special 
Fea ~d re Articles “+ ERecee owes 4.65 


Helen M. Patterson 


MARKETS 
Editor & Publisher Newspaper 
Syndicate Section 





PLAY WRITING 





oa + or 2.50 
or © for wage Looe 2.00 
Pointers on Pla aera 2.00 
desehine Meet s 
_ Etats eee ae 3.50 
Vale 
So 3.00 
owe 


PLOT CONSTRUCTION 
Analysis of the Short Short Story. 1.00 


ycliffe Hil 
101 eva Ssed and Abused..... 1.25 
Plotun a to Have a Brain Z 
Woodford inept 
P . 25.00 


Wm. Wallace Cook 


Story oa Simplified........ 2.50 
t 

36 Denmetle Situations. . 2.00 
Georges Polti 

Writers: Let’s Plot..... 2.50 
Mildred I. Reid 

POETRY 
An Editor Looks at Poetry 2.00 


Stanton A. Coblentz 
Art and Technique of Writing 
Poetry ; 2.50 
1 oY Wood 


Complete ang Dictionary... 2.00 
lement Woo 
First Principles of Verse . 2.00 
Robert Hillyer 
How to Revise Your Own Poems. 1.25 
nne Hamilton 
Seven Principles of Verse . 2.50 
nne Hamilton 


Unabridged Rhyming Dictionary 3.50 


Clement Wood 


Verse Writing Simplified 1.50 
Robert K. Buell 
Walker’s Ryhming Dictionary. .. 2.50 
Writing and Selling Greeting 
Card Verse. . eo a 
June Barr 
Writing Light Verse. . 2.00 
Richard Armour 
RADIO WRITING 
Do’s and Don’ts of Radio 
oe S 1.00 
Ralph Rogers 
How - ye and Write for 
io oe 
Alice Keith 
How to Write for Television.... 2.75 
oug Allan 
More by Corwin...............-. 3.00 
Norman Corwin 
Pointers on Radio Writing...... 2.00 
Josephine Niggli 
Radio ad How to ae 
It—4 Vi ; : . 6.00 
Art Henley 
Professional Radio Writing. ..... 4.00 


Albert R. Crews 
Radio News Writing and Editing. 4.00 
Carl Warren 





ISSSSPREKSEPTSCRERRERSESRESCEAS 


er er 4.00 
Max Wylie 
SONG WRITING 
Art of Song Writi . $1.00 
Al Dubin 7” 
SHORT STORY WRITING 
How to Revise Your a 
Stories . mite . $1.25 
Anne Hamilton 
Let’s Write Short Shorts........ 2.00 
Foy Evans 
Narrative Technique............ 3.00 
Thomas Uzze 
Short Story Writing for Profit... 2.00 
Blackiston 
Write the Short Short.......... 3.50 
lwoo 
Writers: Try Short Shorts...... 3.00 
red I, Reid 
Writing gts Fiction....... 2.50 
ampb ell 
Writing the Short Short Story... 2.50 
ammerman 
MISCELLANEOUS 
Art of Useful Writing..... ....$2.25 
W. B. Pitkins 
SS err err 50 
Characters Make Your Story.... 3.50 
Maren Elwood 
OE 
ee ee 3.00 
Alfred Dashiel 
Indirections wt Ener . 2.00 
idney Cox 
Let’s Write About You......... 2.00 
Chas. Carson 
Making Manuscripts Salable..... 2.00 
Walter Des Marais 
The Mind in the Making....... 1.50 
J. H. Robinson 
My Last Million Readers........ 3.00 
Emile Gauvreau 
The Process of Creative Writing. 3.00 
Pearl Hogrefe 
Do... co stumees'ee 2.00 
Louis DejFean 
Stories You Can PE Sexsatwacae 4.00 
rsay 
Tele ORE BIR. angi oc ic sess ds 3.00 
Jack W oodford 
ee eee 5.00 
Marjorie E. Skillin @ 
Robert M. Gay 
Working, With Words........... 1.50 
‘avette 
Writers: Help Yourselves....... 2.00 
Mildred I. Reid 
Writers: Here’s How..........- 1.00 
Mildred 1. Reid 
Writers: Learn to Earn.......-. 2.50 
Mildred I. * 
Writers: Make It Sell.......... 2.00 
Mildred I. Reid 
Writing Non-Fiction............ 3.00 
Walter Campbell 
The iting of of Victiek. .....5<4. 3.50 
offman 
Writer’s Paper Kit............. 6.20 


_ a a WRITER’S DIGEST, 22 E. 12th St., Cincinnati 10, Ohio 
Writer’s RI 3.50 Gentlemen: Please send me the following books prepaid 
Mathieu & iced Nagel icn | S: PRaS A> Sa  E od Bn Ry eae 
MNES 1B ni heist ats veibincta conc dewciswowag pendaee oT saauipce seta neh yes ahaa 
~_ * of a pent Writing. ........ IEE Se oh eamne tn cae ase euNdi esos Sua aOs ORR Caden ee RTSs own DSEND Seana Taam 
Technique, of the Novel......... 3.50] For which I enclose 
zzell 
Why Write a Novel ae oe 9.00 | Name.......... ccc cc cece cert eect eee e nent e tee enerseeneenseeaeneseeees 
oodfor 
Writing af a ee 3.50 I oleic i con dips db Sasa ends ee uaeeebaSkbeescnassee04n65s 6 tame 
L. D’Orsay Cie. «..35 State 
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WRITER'S DIGEST 
IS FUN TO READ— 


FOR THE BEGINNING WRITER: 


Tips and sound information that enable men 
and women who have never sold fiction, but 
who are intelligent and write good English, to 
learn’ enough about writing to make a little 
money at it. 


FOR THE SELLING WRITER: 


Market requirements and news of new publi- 
cations that enable writers who are now sell- 
ing their work to sell a lot more of it at higher 
prices. 


FOR THE WOULD-BE WRITER: 


Professionally accurate ideas and facts about 
writing for persons whose preconceived notions 
about their jobs are mistaken. 


FOR EVERY WRITER: 


WRITER'S DIGEST is fun to read. Slick writers 
take 5-cent-a-word time to see what's new in 
WRITER'S DIGEST. Pulpsters stop the cent-a- 
word mill long enough to take a look. And 
dewy-eyed hopefuls, heart-in-mouth, just HAVE 
to finish their copies before they go back to 
the desk to finish their “best story—so far.” 





Come In—The Reading's Fun! 


A six-month subscription '($1.00) is offered 
on our usual money back guarantee. If you 
don't like the third issue, drop us a postcard, 
and we'll refund your money in full. Only a 
publisher with a genuine service to offer can 
make such a guarantee. ; 





Writer's Digest 
22 East 12th Street 
Cincinnati 10, Ohio 
Gentlemen: 
Enter my six-month subscription to WRITER'S 
DIGEST. for which | enclose $1.00. 
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day of summer would be a story about the 

hottest days on record in your county 
state; likewise an article dealing with the 
coldest days would be a red hot subject for 
the advent of winter. The biggest snow. 
fall! The biggest rainfall! The driest 
summer! Consult the weather man—the 
dean of weather men, please. 

As for colleges, you have potential 
checks in the youngest student, the student 
hailing from the fartherest state, students 
who have earned superlative titles or won 
contests, the dean of the professors, and 
the student who has attended the largest 
number of schools. 

In aviation, who is the youngest pilot 
locally ; in contrast, the oldest? Who has 
been the oldest passenger? What local 
pilot has the largest number of flying 
hours? What is the largest airport in the 
state? Who is the dean of airport man- 
agers in the state? Who is the dean of 
public officials in flying? What is the 
oldest airplane in the state? What has 
been the worst air tragedy in loss of lives? 

There are superlatives for hundreds of 
fields. Tell these to the feature editors. 


Specialized Market 
Sir: 

The Rotarian has a rather special editorial 
pattern to fill. This derives from the fact that 
The Rotarian is the organization of Rotary In- 
ternational, and in many and varied ways it 
seeks to make the sponsor organization’s prin- 
ciples and ideals intelligible and interesting to 
our readers. 


We use articles of about 2000 words on 
achievements in the fields of community im- 
provements, social problems and business. Pho- 


tographs are also used. 


Our rates of payment vary broadly. However, 
we do pay professional authors as a rule, and 
by a yardstick which takes in due account the 
value of the manuscript to us, its timeliness, and 
other factors so well known to editors. 

LELAND D. Case, Editor, 
The Rotarian, 
35 East Wacker Drive, 
Chicago 1, Ill. 
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Filler Markets 


(Continued from page 22) 





Juvenile and Religious 


The American Girl, 30 W. 48th St., N.Y. 
19, N. Y. Mrs. Marjorie Cinta. Need 
poems, puzzles, quizzes and cartoons—aver- 

magazine length. Report “as soon as 
posible” and pay $10 to $25. 

Boys’ World, David C. Cook Publishing 
Co., Elgin, Ill. Iva S. Hoth, Executive 
Editor. Accept short, 500 words or less, 
fillers about interesting people, happenings, 
animals, hobbies, sports, etc. They should 
be handled in such a way that they come 
out of the educational category and into the 
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fascinating one. Report in about two weeks 
and pay 1c per word. 

Catholic Digest, 41 E. 8th St., St. Paul 
2, Minn. Filler Editor. Want breezy an- 
ecdotes of various lengths with a Catholic 
sant. Report in two weeks and payment 
varies-according to length and quality. 

Child Life, 136 Federal St., Boston 10, 
Mass. Mrs. Anne Samson. Use how-to- 
make articles, jingles, riddles, puzzles—all 
very short in length. Report in a week and 
payment varies. 

Dew Drops, David C. Cook Publishing 
Co., Elgin, Ill. June Volk, Managing Edi- 
tor. Use handwork activities and very short 
articles about games to play. Report in 
about two weeks and pay a cent a word. 

Girls’ Companion, David C. Cook Publ. 
Co., Elgin, Ill. Idamae Montgomery 
Managing Editor. Want factual material, 
illustrated if possible. Photographs must be 
of a quality to hold well when reproduced 
on newsprint. Length up to 750 words. 
Scripts are returned in approximately ten 
days if not held for purchase which is done 
weekly. Pay 1 to 1c a word. 

Polly Pigtails, 52 Vanderbilt Ave., N. Y. 
17, N. Y. Jean M. Press. Buy short how- 
to-do-it pieces. Report in approximately 
two weeks and pay $5 to $10, depending on 
material. 

Presbyterian Life, 321 S. Fourth St., 
Philadelphia 6, Pa. Janette T. Harrington. 
Buy religious anecdotes (humorous) and 
short inspirational thoughts. They should 
run from 25 to 200 words in length, Report 





THE NATIONAL SCHOOL OF POETRY 


Offers a strong personalized course in elementary and 
advanced poetics with new values in methods of attain- 
ment. Don't miss _ this outstanding opportunity in the 
Science and Art of’ Writing Poetry. Let our experienced 
writers, critics, teachers help you to improved production. 


Send 1 short poem and $1 for trial criticism. 


THOMAS M. BROADFOOT, D.S., Director 
632 Melba Street Dalias 8, Texas 








ATTENTION WRITERS! 


I will type your stories at the rate of thirty cents 
a thousand words. Minor corrections made in 
grammar, punctuation, and spelling. Experienced 
typist. Carbon copy free. 

NANNIE KING HILL 

Smithville, Mississippi 











WRITECRAFT SERVICE 
(Suburban to Chicago) 
Professional revision, criticism, rewriting that will 
do for you what you probably cannot do for 
yourself—help you - your stories. Information 
ree. 
Steger Illinois 









— LEARN HOW TO SELL 
the MAIL ORDER Way’ 
>» Make money at home in spare time 


by mail. Fascinating. No office 
needed. Start on few dollars capital. PROG- 
GRESSIVE MAIL TRADE magazine tells you how 
to do it. Issued monthly. Sample copy 10c. 


$1.00 yearly. 
WILBER |. DISTIN, 826 Ackerman, Syracuse 10, N.Y. 









MANUSCRIPTS TYPED 


College Graduate 
Minor Corrections 
35¢ per 1,000 words—one carbon 
Mimeograph Quotations 
CHARLANA DAVIS 
532 Walnut Ave. Fairmont, W. Va. 








THE MYSTERIOUS WORLD 
WITHIN YOU 
Those strange feelings of intuition and premo- 
nition are the urges of your inner self. Within 
you there is a world of unlimited power. Learn 
to use it and you can do the right thing at the 


right time and realize a life of happiness and 
abundance. Send for new, FREE, SEALED 
BOOK that tells how you may receive these 
teachings. Address: Scribe A. M. B. 


THE ROSICRUCIANS 
SAN JOSE, CALIFORNIA 
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SONG POEMS SET TO MUSIC 


Yours Ma ay | ae THE BIG HIT" 
Rush your Best <4 for Free Exami- 
nation and eral ofter. Write for Free Instruc- 
tive — outlining opportunities. 
- Recordings Furnished . 
UNITED MUSIC SERVICE 
408-B North H Salem 

























2,500 MARKETS 
FOR WRITERS 


THE 
WRITER'S MARKET 


has received 250 favorable 
newspaper and magazine reviews! 


HE only up-to-date, complete and accurate writ- 

er’s market directory is The Writer’s Market, This 
has been checked and double-checked by hundreds of 
editors, by our own market agents, and by our own 
editorial staff. It is the only up-to-date market direc- 
tory, and the best one ever offered writers. 

In this book we have put out many new features 
suggested by our readers, and improved the last edi- 
tion on every count. 

Why do professional writers the world over leave 
standing orders with us to send them each new edi- 
tion of The Writer’s Market? Study its contents: 


@ Editorial requirements of every magazine and 
newspaper in the world carrying fiction; classi- 
fied, indexed, and stated in detail. 


Editorial requirements of every trade journal 
buying articles, photographs or fiction; classi- 
fied and stated in detail. 


@ Detailed editorial requirements of all book pub- 
lishers. 


Detailed requirements of all syndicates. 
Complete markets for photographs. 


@ Accurate copyright information written for us 
by the Register of Copyright. 


@ Complete listing of radio stations, networks, ad- 
vertising agencies, and radio syndicates. 


@ Play markets, Verse markets, House Organs, 
Comic Magazines, Cartoon and Gag Markets, 
and other interesting features. 


ORDER YOUR COPY TODAY 





WRITER’S DIGEST 
22 East 12th Street, Cincinnati 10, Ohie 


Gentlemen: 


0) Send me postpaid one copy of the revised 12th edi- 
tion of The Writer’s Market. I enelose $3.50. 


0 Enter my one year subscription to WRITER’S 
DIGEST and send me postpaid one copy of “The 
Writer’s Market.” I enclose $4.50 payment in full. 


Ns: es cid tats aledacle vdaneibdias ieee ae 
My subscription is [] new [) renewal [] extension 











in one to two weeks and pay 2c per usable 
word. 


The Sign Magazine, Union City, New 
Jersey. Rev. Wilfred Scanlon, C. P. Take 
up to 150 words of humorous, anecdotal 
material. Report in two weeks and pay $ 
per item. 


The Victorian, Lackawanna 18, N. Y, 
Robert K. Doran. Always need good filler, 
Do not want jokes cribbed from other 
sources or items rehashed from the news 
papers unless they are superbly done. Als 
no one or two line sayings. Want original 
humor, fact or fancy, in lengths of 50 to 
200 words. Pay Ic to 4c “depending” and 
try to report in a week. ; 


Young People’s Digest, David C. Cook 
Publishing Co., Elgin, Ill. Iva S. Hoth, 
Executive Editor. Anything of interest to 
young people: short features, brief adven 
ture accounts and stories of people who 





have made successes. Pay is usually Ica 
word unless the material is exceptionally 
good. 


Youth for Christ, Suite 1702, 130 N. 
Wells, Chicago 6, Ill. Ken Anderson. “Our 
need for fillers is constant. We buy only 
statistical and anecdotal material, and 
lengths should not exceed 200 words. Good 
copy brings lc per word.” 


Sport and Outdoor 
Bowling, 2200 N. Third St., Milwaukee 
12, Wisc. E. H. Baumgarten. Bowling news 
and oddities throughout the world up to 
300 words. Can also use pictures. Report 
in a week and pay 3c a word. Pictures 
bring $2 to $5 according to merit. 


Buckeye Horseman, Suite 6, Union Block, 
Chillicothe, Ohio. Winona L, Alley. An 
ecdotes and items of the “Believe It or Not” 
type acceptable; also anything of an un- 
usual nature slanted toward saddle horses. 
Amusing stories of a horsy nature. Lengths 
up to 150 words. Report in two weeks and 
pay from $1 up. 

Golfer and Sportsman, 16425 Pimienta, 


Bellflower, Calif. James Bannister. Fillers 
should relate to sports, sports’ personalities, 
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conservation, golf, etc. Report in a month 
and pay 1c a word. 


National Bowlers’ Journal and Billiard 
Revue, 506 S. Wabash Ave., Chicago 5, Ill. 
N. Bleecker Green, Editor. Fillers should 
pertain to bowling or billiards. Lengths run 
from 700 words on down. Subjects should 
concern people, business or happenings in 
these two fields; odd occurrences, past his- 
tory, background and such. Pay approxi- 
mately 1c per word. 


Nature Magazine, 1214 16th St., N. W., 
Washington 6, D. C. Richard W. West- 
wood. Use an occasional Nature filler of 
300 to 500 words with one picture. Picture 
is important; purchase no short fillers or 
unillustrated ones. Report in five days and 
pay 2c a word. 


Outdoor Life, 353 Fourth Ave., N. Y. 10, 
N. Y. Raymond J. Brown. Purchase kinks, 
personal experiences, oddities, etc., relating 
to fishing and hunting. Any length up to 
about 1000 words. Photographs or sketches 
should accompany piece if necessary for 
clarifying subject matter. Report in about 
two weeks and pay Ic a word and up for 
text, depending on novelty and value of 
material. Extra allowance made for 
illustrations. 


Yachting, 205 E. 42nd St., N. Y., N. Y. 
Herbert L. Stone. Buy a very occasional 
filler on their field for which they pay 3c a 
word. Report in a week. 


Semi-technical 


Canadian Hobby-Craft Magazine, 22 
Woodlawn Ave. East, Toronto, Ontario, 
Canada. Brian Chernoff. Short articles 
from 50 to 300 words on any interesting or 
unusual hobby or hobbyist. Report in ap- 
proximately thirty days and pay $2 straight 
on publication. 


Minicam Photography, 22 E. 12th St., 
Cincinnati 10, Ohio. The Editors.* Buy 
fillers concerning gadgets, how-to-make-it, 
technical hints. These should include photo- 
graphic illustrations, Report in ten days 
and pay 2c a word, $5 per photo. 


Model Airplane News, 551 Fifth Ave., 
N. Y. 17, N. Y. H. G. McEntee. Want 


Let’s Talk About 
Your Story 


YOU HAVE WRITTEN A STORY 


You think it’s good and you'd like to receive 
money for it. When you mail this story off to an 
editor two questions are in your mind: (1) To 
which editor shall I send this? (2) How much 
is the story worth? 


Have you ever thought what questions come up in the 
editor’s mind when he picks up your story? He thinks: 
(1) How many of my readers will like this story? (2) 
Does this story satisfy the desire that prompts my readers 
to lay down good money to buy my magazine? 

To sell a story to an editor you must have his viewpoint 
and see your story through his eyes. This is hard to do 
at any time, and even more difficult when it is your own 
story. 

The work of the Criticism Department of WRITER’S 
DIGEST is to teach you the editor’s viewpoint on the 
particular story that you send us. These are some of the 
many points we answer for you: 
© Do the first 200 words put the reader into the story? 
© Are your characters the kind of people the reader can 
recognize and understand? Are the characters’ prob- 
lems the kind of problems the magazine readers meet 
themselves? 

Is the script wordy; does it need cutting? 

Is the dialogue realistic enough to give it the air of 

reality? 

What magazine wants to buy work such as this? 

© Does the author knew his subject and is he enthusiastic 
enough to make the reader share the same enthusiasm? 

© Would the story be improved by boiling the first three 
pages down to a half page? 

© Is the climax spoiled by the author who is so eager for 
the reader to get his point that he uses a blackboard 
pointer? 

A detailed answer to the above and many other 

points particularly applicable to your own story 

is meat and drink to the sincere free-lance writer. 

The Criticism Department of WRITER’S DI- 

GEST does this for you; ably and professionally. 

Since 1919 we have been instrumental in help- 

ing thousands of writers to success. May we help 

you? 


The rates are $1.25 for each 1,000 words. Thus, 
the fee for criticizing 5,000 words is $6.25. 
After 5,000 words the fee is 75c for each addi- 
tional thousand words. Above 10,000 words the 
fee is 60c for each additional thousand. Verse, 
five cents the line: minimum, $1.00. Free re- 
port on typewritten novels. 


Let us work on one of your scripts. 


WRITER'S DIGEST 


22 East 12th St. Ciacinnati 10, Ohio 


Writer’s Digest is your best introduction when writing advertisers, 79 











Ghosting that Stands out 


One of my ghosted novels is a top seller in re- 
ligious book stores. Two other books have sold 
= 10,000 copies. Consideration reading of your idea 
$1.00. Criticism if | do not accept. Extra charge 
for detailed work. 


“Writing for a Living,"" 207 pages, cloth. . 
"How to Publish Profitably,"" paper 
"Atomic Short Story Technique,"" paper.... 


RICHARD TOOKER 


P. O. Box 148 Phoenix, Ariz. 


$2.50 


1.00 








LITERARY TYPING 


Beginners find understanding helpfulness in my intelli- 
ent service. Professionals come to me again and a; pn 
ota my service is adequate and cooperative. An 

fees are a snug fit for even a lean pocketbook! Rates 
start at 35c per M. Special assignments solicited. 


ARTHUR F. MEDLYN 
47 Dorchester Ave. Pittsfield, Mass. 








Are You Floundering for Lack of 
LITERARY GUIDANCE? 


CONSULT US NO OBLIGATION 


to submit ere for FREE reading. 

wil be ae pe ptly if found unavailable. 

If poems they w 4h mitted to reliable publisher. 
NEW WRITERS WELC OMES 


WRITERS CIRCLE-RENSEB PRESS 
(Established 1918) 
30 Church St., New York 7, N. Y. 











Three VALUABLE BOOKS 


for short-short story writers 


SHORT-SHORT STORIES 
By Robert Oberfirst 


A collection of 25 short-short stories written for national 
syndicate markets during the past ten years from 1937 
to 1947, Also contains 10 cardinal elements which are 
Mecessary in writing salable syndicate short-shorts. Ad- 


vance orders. 
POSTPAID - $2.00 


TECHNIQUE SELLS THE SHORT-SHORT 
By Robert Oberfirst 


“We seldom see a book that contains so much juicy meat 
and so little gristle.”"—Writer’s Monthly. ‘His advice is 
clear-cut and terse . .. an poe aid to the writer.” 
—Writer’s Market and Methods. ‘“‘Helpiul advice on the 
technique for this form. Practical and valuable.’’—The 


POSTPAID 
WRITING THE SHORT-SHORT STORY 


By Robert Oberfirst and Others 


Edited y Sylvia E. Kamerman and published by THE 
WRITER, INC., th.s book contains important chapters 
on writing and. sel! sng short-shorts by Robert Oberfirst, 
en Ames Williams, Thomas W. Duncans, Walter S. 
Campbell and others. 


POSTPAID.... 


Send your order for these valuable 
books now to 


ROBERT OBERFIRST 


Literary Agent 
OCEAN CITY, NEW JERSEY 
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helpful hints for the aero-modeler. 
special uniform rates. Pay according 
article’s individual merit and whether q 


not it is accompained by photos or draws 


ings. Report in twenty days. 


Popular Photography, 185 N. Waba 
Ave., Chicago 1, Ill. John Alden, Associ 
ate Editor. Need hints, kinks, short cut 
and time savers for the amateur phot 
grapher—either still or motion picture. Any 
little how-to-do-its that will interest th 
camera fan. Can be any length from 
words up, and preferably illustrated photo 
graphically. Report immediately and pay 
$5 and up if illustrated; $3 and up if no 
illustrated. 


Popular Science Monthly, 353 Fourtlt 


Ave., N. Y. 10, N. Y. Volta Torrey. “W 
feature mainly two types of stories: .news of 
recent accomplishments and developmen 
in science and projects for those of ol 
readers who have home workshops. Pay 
according to number of pictures and amouitif 
of text used. 


Science and Mechanics, 49 E. Superigg 


St., Chicago 11, Ill. Don Dinwiddie, Maa 
aging Editor. Construction type fillers, hin 
or kinks describing how to make, do, servic 


or repair something connected with th 


household, workshop, sports or hobbies, Pre 
fer short text description, clear diagram 
and/or glossy photos. 
special departments; i.e., Boats, Modé 
craft, Radio and Electronics, Photograph 


Need fillers for 


Plastics, Electricity, Home Repairs. Report 


in about ten days and pay $5 minimumj 
Payment varies with length, amount an@ 


type of illustration. 


SELL YOUR SHORT-SHORTS 
Serials, Articles, Columns, Poems 


$50, $100, $300, are some of the prices paid for 


published short-shorts. If you have written a short- 
short which you think should sell, by all means let 
me try it for you in the current popular markets. 
Markets are also wide open for all types of serials 
and novels, syndicate columns and verse fillers. 
Senin and we pas: $2.00 for short-shorts 
° 1,500 00 words; $3.00 from 1,500 to 3,500 words; 

$ ‘00 from 3,500 to 5,000 words: serials and novels, 
$10.00; articles and columns, $3.00 up to 3 
om ; poems, $1.00 each. Sales cemmission 10% 
on American, 15% Canadian, 20% on foreign sales. 


ROBERT OBERFIRST 
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A Complete 
WRITER’S KIT 
conning ot an tue em, LOR $5.00 


@ COMPLETE WRITER'S REFERENCE LIBRARY 

The Nature of the Short Story. Setting, At phere,Gl . Transition. 
Short Story Plots and Their Development. Planning and Writing the Complete Story. 
The Development of the Short Story from the Plot. The Science of Selling Manuscripts. 


Lifelike Characterization, Dialogue, and Description. The Essential Factors of the Plot Value: Planning; 
Viewpoint and Visualization. Suspense; Twists; Reader's Doubts, Etc. 


@ HOW TO MAKE MONEY WRITING 


The fundamentals of story technique. A comprehensive workable blueprint of how to build 
salable stories. 


PLOTCARDS—THE PERFECT PLOTTING DEVICE 

A deck of cards which supplies plot synopses of at least 150 words each—and supplies them 
FOREVER AND WITHOUT LIMIT. No two plots can be alike and nothing could be 
simpler to operate. You simply deal out a hand to yourself, and you have A COMPLETE 
WORKABLE PRACTICAL PLOT, READY FOR USE, not merely a disconnected skeleton 
outline, a setting or a jumble of words or sentences. 





THE FORMULA IN MODERN WRITING 


A series of analyses of the "formulas" used in writing the various types of fiction 


and non-fiction. 
e 


OTHER FORMULAS NOW AVAILABLE 
THE FORMULA OF THE "QUALITY GROUP" STORY 


Including analysis of ene of Laurence R. D’Orsay’s published “quality” stories. Shows how 
you must handle your material if you wish to sell to the “quality’’ markets and gain the 
prestige which goes with appearance in their pages. Price 50c. 


THE FORMULA OF THE SMOOTH PAPER WOMEN'S MAGAZINE STORY 
Reprint of a story from the book, “STORIES YOU CAN SELL,” originally published in 
Woman’s Home Companion. With step-by-step analysis. Price 25c. 


WRITING YOUR NOVEL—PRICE $1.00 

If you believe in yourself, if you are sincerely anxious to become a consistently selling 
writer in good markets, act now. But act wisely. Use the same good judgment you employ 
when faced with a medical or legal problem. Get experienced assistance. If you are tired of 
failure, the result of hit-or-miss methods, write for the 44-page booklet, “The Truth About 
Literary Assistance,” which is free on request. It gives details of how the D’Orsay Service 
works with writers, and contains vital information, not obtainable elsewhere, designed to 
protect your pocketbook. 

It describes, too, the Criticism and Sales Service, and the Professional Collaboration 
Service, which you should investigate if you really want to learn the “tricks of the trade” 
sO necessary to success. The terms are surprisingly low and convenient. 


D’/ORSAY SERVICE 


ESTABLISHED 1919 BY 


LAURENCE R. D'ORSAY 


Author "The Profit In Writing" ($4.00); "Writing Novels to Sell" ($3.50); “Landing the 
Editors’ Checks" ($4.00); “Stories You Can Sell" ($4.00); “Mistress of Spears” ($3.50), etc. 


KENNETH E. D'ORSAY, Topanga 1, California 








ee 


Here's the 
"Green Light" 
to 


ECENTLY the editors of a prominent magazine came to me with a manu- 

script written by one of their contributors. They were anxious to buy the 
story, but requested my help in making it more palatable to readers. @Not long 
before this, an associate editor in a publishing firm obtained my counsel in correct- 
ing some of her own writings. Q@Last year a successful magazine writer had me 
assist him with the arrangement of his first novel, which is now between covers. 

The point I am making is that those in position to recognize professional help 
do not accept something that is almost good. Their specialized needs demand a 
superior service, and they know where to find it. If you have a rejected manu- 
script, you will be glad to know that the kind of help experts buy is now available 
to make your manuscript salable! 

I do not have a school for writers; I am not a literary agent. I provide a 
personalized service, consisting of CONSTRUCTIVE CRITICISM, PROFES. 
SIONAL EDITING or COMPLETE REVISION, depending on the special needs 


of your manuscript. 


Write me a letter today, asking for my free folder entitled “Literary Help." 
Also, include any information you wish to give concerning your present writing 


activities. 


Interviews by arrangement only. 











